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Just a few of the high-yield 

varieties from Ameriseed 

distributed by Seedwest …

To achieve the best bean yield possible, 

it is essential to plant seeds that grow 

well in your soil conditions. That’s why

we source our seeds from multiple 

certifi ed growers in the West—ensuring 

we have seed varieties known to thrive 

in your region. Additionally, all our seeds 

are thoroughly tested to guarantee they 

meet your stringent quality expectations. 

Discover the advantages of 

Seedwest seeds—contact your 

local dealer today.

LA PAZ PINTOS

MEDALIST NAVY

LORETO BLACKS

* YIELD DEPENDS ON A VARIETY OF FACTORS BEYOND ADM’S CONTROL, 
SUCH AS WEATHER CONDITIONS, ETC.

Just a few of the high-yield * 

© 2014 Archer Daniels Midland Company

For customers around the world, ADM draws on its resources—its people, products, and market 
perspective —to help them meet today’s consumer demands and envision tomorrow’s needs.

800-637-5843 Ext: 4707  |  www.seedwest.com  | seedwest@adm.com

adm004910 Seedwest Ad_Variety_NHBG.indd   1 2/25/14   3:17 PM
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SeTTING The AGeNdA

I hope all dry bean growers can at-
tend Bean Day in Fargo, January 15th 
and 16th. This will be the 40th Annual 
Bean Day, and a good opportunity 
to not only look at some of the issues 
that will shape the future of the in-
dustry, but also reflect back on how 
far we’ve come in those 40 years. 

The updates from North Dakota 
State University researchers will in-
form us about production projects 
funded with your checkoff dollars. 
NDSU dry bean breeder Dr. Juan Osorno will give us the latest 
on his new dark red kidney bean varieties, as well as a report 
on the seed increase of slow darkening pinto bean varieties in 
Wyoming this summer. 

We’ll also discuss strategic planning for future dry bean re-
search, and you’ll learn how Northarvest is using consultants 
to bring focus to our promotional efforts. As always, there will 
also be presentations on the current market outlook.

In this edition of the BeanGrower, you’ll see the latest dry 
bean crop estimates from USDA, the latest update on Mexi-
can and Canadian crops, a rail transportation update, and 
read about some exciting opportunities for Northarvest beans 
in Colombia. Our annual report and the complete Bean Day 
agenda are also included. 

One of the main benefits of Bean Day is the conversation 
that occurs between growers, processors and seed distributors 
which aids in planning the year ahead. 

I look forward to seeing you at the 40th Annual Bean Day in 
Fargo, January 15th and 16th!

Sincerely, 

Joe Mauch, President
Northarvest Bean Growers Association

Northarvest Bean Growers Association
Thomas Arnold • Appleton, MN • 320-394-2404

David Dickson, Treasurer • Grand Forks, ND • 218-779-3801

Jon Ewy • Deer Creek, MN • 218-462-2055
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Tom Kennelly, Vice President • Grafton, ND • 701-520-3040

Joe Mauch, President • Hankinson, ND • 701-242-7528

Justin Retterath • Washburn, ND • 701-315-0082
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Minnesota Dry Bean Research 
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North Dakota Dry Bean Council
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Scott Mund, Vice Chairman • Milnor, ND • 701-427-5887
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Roger Carignan • Cavalier, ND • 701-265-2566
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Tim Courneya  
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Frazee, MN 56544 
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Email: nhbean@loretel.net 
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The Northarvest Bean 
Grower is published five 
times a year by the Northar-
vest Bean Growers Associa-
tion, 50072 E. Lake Seven 
Road, Frazee, MN 56544, 
Phone: (218) 334-6351, 
Website: www.northarvest-
bean.org, Email: nhbean@
loretel.net. 

Send editorial materials to Don Wick or Mike Hergert, 
Ag Information Services, Inc., 1407 24th Avenue So., 
Suite 235, Grand Forks, ND 58201, don@rrfn.com 
or mike@rrfn.com.  Send advertising materials to 
Marlene Dufault, Prairie Ag Communications, 2607 
Wheat Drive, Red Lake Falls, MN 56750, 218-253-
4391, mdufault@gvtel.com.  Publication of editorial 
or advertising material in the Northarvest Bean 
Grower magazine does not imply endorsement by 
the Northarvest Bean Growers Association.  Check 
agronomic advice with local sources and always read 
and follow product labels.
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Left to Right: Kevin Kelley, Dennis Mitchell, Todd Smith, Deon 
Maasjo, Keaton Flanagan, Kerry Rice, John Bartsch

Since 1927 and here for future generations

Kelley Bean Co. salutes all bean growers on the successful growing season.  
                             We look forward to seeing you at Bean Day!

www.kelleybean.com

Kelley Bean Co.
Since 1927, and Here for Future Generations

www.kelleybean.com

Todd @ mobile:  701-430-0589
Cavalier ND office: 701-265-8328
Email:  tsmith@kelleybean.com

Kerry @ mobile:  701-779-6877
Hatton ND office: 701-543-3000
Email:  krice@kelleybean.com

Keaton @ mobile: 701-331-2615
Mayville ND office: 701-786-2997
Email: kflanagan@kelleybean.com

Left to Right: Kevin Kelley, Dennis Mitchell, Todd Smith, Deon Maasjo,
Keaton Flanagan, Kerry Rice, John Bartsch

Deon @ mobile:  701-678-4384
Oakes ND office: 701-742-3219
Email:  dmaasjo@kelleybean.com

Dennis @ mobile:  218-639-2548
Perham MN office: 218-346-2360
Email:  dmitchell@kelleybean.com
Dale Schultz mobile: 218-371-1443

John Bartsch mobile:  612-759-5868
Regional Mgr office: 763-391-9311
Email:  jbartsch@kelleybean.com

Kelley Bean Co. salutes
all bean producers.

Have a safe and 
successful growing 

season. 
We look forward to 

seeing you in the 
this summer.

Todd @ mobile: 701-430-0589 Deon @ mobile: 701-678-4384
Cavalier ND offi ce: 701-265-8328 Oakes ND offi ce: 701-742-3219
Email: tsmith@kelleybean.com Email: dmaasjo@kelleybean.com

Dean @ mobile: 701-238-5228 Dennis @ mobile: 218-639-2548
Hatton ND offi ce: 701-543-3000 Perham MN offi ce: 218-346-2360
Email: dnelson@kelleybean.com Email: dmitchell@kelleybean.com
Kerry: krice@kellybean.com Dale Schultz mobile: 218-371-1443
 mobile: 218-779-6877 

Keaton @ mobile: 701-331-2615 John Bartsch mobile: 612-759-5868
Mayville ND offi ce: 701-786-2997 Regional Mgr offi ce: 763-391-9311
Email: kfl anagan@kelleybean.com Email: jbartsch@kelleybean.com

488788_kp2.indd   1 12/9/13   2:51 PM

Purchaser and Processor of Pinto and Black Turtle Beans
                          3 Locations Near You

Leeds
Ph: 701-466-2398     
Fax: 701-466-2076

Grace City
Ph: 701-307-0408

Maddock  
Ph: 701-438-2441

Brian and James Engstrom
6131 57th Ave. NE, Leeds, ND

Phone: (701) 466-2398 / F ax: (701) 466-2076 
Email: briane@engstrombean.com
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Raedel’s
Hardsurface Welding
Hardsurface pinto bean knives -- Heath, Speedy and Orthman knives

Hardsurface advantages:
 1) Do not need a rod weeder.
 2) No plant pull.
 3) Self sharpening.
 4) Slick cut of bean plant and all weeds.
 5) Cut plant minimum depth of ground
  -- less dirt in beans.
 6) If off rows, plant is cut as long as plant 
  contacts the end of knife.

Have knives on hand.
Appreciate orders as early as possible.

Also hardsurface: Plow lays (all makes of plow); cultivator 
shovels; chisel plow points; NH-3 fertilizer knives; and 

spikes for cultivator, chisel plows and regular applicators

Franklyn D. Raedel
Bruce Thom

PO Box 23 Neche, ND 58265
BUS: (701) 886-7688  RES: (701) 886-7504

Raedels_Summer08_kp.indd   1 7/22/08   1:51:11 PM

Chelated
Micronutrients

 Blue Diamond Activator

 10% Zinc 9.5% Nitrogen 4% Sulfur

 10% Zinc 5% Sulfur

   8% Copper 4% Sulfur

 10% Chelated Boron

 16-8-2 Micronutrient Package

For more information and a 
complete line of micronutrients

Call NWC, Inc.
800-315-2469

Box 33, Emerado, ND 58228



6         Northarvest Bean Grower  january 2015

SRS
Commodities
Buyers and Processors of Pinto and Black BeansReceiving Stations:

Munich Elevator & Oil Company 

 - Terry Hall

Sheyenne Equity Elevator 
 - John Rick

Kensal Farmers Elevator  
- Miles Armstrong

Tronson Grain Company, Doyon  
- Rick Tronson

Certified Seed   ~  New Crop Contracts

Rick Harpestad, Manager
P.O. Box 386, 411 2nd Avenue NE

Mayville, ND 58257
Email: rick@srscommodities.com

Website: www.srscommodities.com
Ph: 701.786.3402 / 888.922.3402

Northwood Bean Company
301 S Potato Road

Northwood, ND  58267
Contact Tim  

Ph:1-701-587-5206   
Email: nbc@polarcomm.com

Northwood Bean Co.

est. 1983

Buyer of Pinto & Black Beans

Call Us for Seed and Production Contracts!

Receiving Stations: 
      Sykeston Elevator and Cando Farmers Elevator

Purchaser and Processor of Navy  
and Pinto Beans

Receiving Station
Dahlen Farmers Elevator –  

Petersburg, ND  
701.345.8234

Call us for all of your edible bean 
 seed needs!

Star of the West Milling Co.

Star of the West Milling Co.
 4082 22nd Avenue NE

McCanna, ND 58251
 Manager: James Enger

Jim.enger@starofthewest.com
 Ph: 701-397-5261
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40th Annual Bean Day
January 15-16, 2015 •  Fargo Holiday Inn

Bean Day at a Glance...
January 15, 5 p.m. Pre-Bean Day Reception from 5 p.m. to 7 p.m.

January 16, 8 a.m. Bean Day Trade Show and Registration Begin

January 16, 10 a.m. Program Begins

January 16, 3  p.m. Bean Day Concludes
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Bean Day Program -- January 16

Morning Program 

8:00 – 9:55 a.m.  Registration, Coffee

9:55 - 10:00 a.m.  Setting the Agenda
 Joe Mauch, President
 Northarvest Bean Growers Association

10:00 - 10:20 a.m. The Scouting Report: Review of 2014 
and Expectations for 2105

 Dr. Sam Markell, extension Plant Pathologist
 dept. of Plant Pathology
 North dakota State University, Fargo, Nd

10:20 - 10:40 a.m. The Bean Breeding Update: New 
Kidneys and Slow Darkening Pintos

 Dr. Juan Osorno, dry-Bean 
 Breeding & Genetics, dept. of Plant Sciences, 

North dakota State University, Fargo, Nd

10:40 - 11:00 a.m. Optimizing the Use of Fungicides to 
Manage Sclerotinia in Dry Beans

 Dr. Michael Wunsch, Plant Pathologist
 Carrington Research extension Center
 North dakota State University, Carrington, Nd

11:00 - 11:20 a.m. Research Update on Dry Bean Plant 
Establishment

 Greg Endres, extension Area Agronomist 
 Carrington Research extension Center
 North dakota State University, Carrington, Nd

11:20 - 11:40 a.m. Update: Dry Bean Nitrogen Research  
 Dr. Hans Kandel, NdSU extension Agronomist 

Broadleaf Crops, dept. of Plant Sciences
 North dakota State University, Fargo, Nd
            
11:40-12:00 p.m. Seed: The Long and Short of It
 Ken Bertsch, Nd State Seed Commissioner  

Nd State Seed department, Fargo, Nd
 Lynn Preator, owner, Preator Bean Company
 Burlington, WY

12:00 - 1:30 p.m.  Lunch

1:30 - 1:45 p.m.  Association Business
 Joe Mauch, President
 1)   district director elections, (1, 4, 7)
 2)   Present Constitution and Bylaw for   

 Consideration of Adoption

Afternoon Program

1:45 – 2:00 p.m. Transportation Update
 John Berthold
 VP Walhalla Bean Company
 Grand Forks, Nd

2:00- 2:20 p.m. The Pulse of Food Ingredients
  Eric Bartsch, VP/General Manager
 AGT Foods USA
 Bismarck/Minot, Nd

2:20- 2:40 p.m. Colombia and Caribbean: Emerging Dry 
Bean Markets 

 Fradbelin Escarraman
 Northarvest Trade Consultant                                                                                                                                 
 Santo domingo, dominican Republic

2:40- 3:00 p.m. Market Talk:  What’s Shaking Domestic 
and Internationally

 Matthew Stawowy, dry Bean Trader
 Steele & Company
 Sterling, MI

THURSDAY, JANUARY 15 
PRE-BEAN DAY RECEPTION

Join us Thursday for a pre-Bean Day reception 
and an opportunity to socialize with exhibitors 
and fellow growers from 5 p.m. until 7 p.m.  Cash 
bar and hors d’oeuvre/sandwich buffet will be 
available.  There is no fee to attend.  Hope to see 
you there.

BEAN DAY LODGING DIRECTORY
The Fargo, N.D., Holiday Inn at I-29 & 13th 

Ave SW, is the headquarters hotel for Bean Day. 
Make your room reservations by calling the hotel 
directly. Phone (701) 282-2700. The Holiday Inn 
Express -- (701) 282-2000 -- is also adjacent to 
the Holiday Inn parking lot. For a list of other 
Fargo-Moorhead hotels/motels, visit www.
fargomoorhead.org.
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Bean Day Exhibitors
ADM Edible Bean
Specialties Inc.
Appleton, MN (320) 289-2430 
Cavalier, ND (701) 265-8385 
Galesburg, ND (701) 488-2214 
Grafton, ND (701) 352-1030 
St. Thomas, ND (701) 257-6721 
Olivia, MN (320) 523-1637 
Northwood, ND (701) 587-5900
Casselton, ND (701) 347-5321

ADM SeedWest
John Jones
PO Box 173
Moorhead, MN  56560
(701) 730-4037 (Cell)
(218) 233-6573 (Office)

Advanced Grain 
Handling System
823 Main St W
Mayville, ND  58257 
(701) 788-8925

Advanced Milling Systems 
Dan Bjerke
989 S Isabella Road
Mount Pleasant, MI 48858
(989) 773-1226

Agri-Resources Inc
5621 53rd Ave SW
Fargo, ND  58104
(701) 277-3221

Agassiz Drain & Tile LLC
16234 13th St NE
Buxton, ND 58218
(888) 836-4029

Arysta LifeScience 
North American LLC 
Rick Mohan
1751 6th St E
West Fargo, ND 58078 
(701) 840-7792

BASF
Bill Olson
600 S Woodland Drive
Thompson, ND  58278
(701) 599-2131

Bonanza Bean LLC
PO Box 164 
8 Industrial Blvd
Morris, MN 56267
(320) 585-2326 

C & F Food, Inc.
P.O. Box 55 • 502 3rd St
Manvel, ND 58256
(701) 696-2040

Chippewa Valley 
Bean Co., Inc
N2960 730th St
Menomonie, WI 54751
(715) 664-8342

Convey-All  
Hamilton Services
PO Box 175  
Hamilton, ND  58238
(701) 454-3875

Cummings Ag Inc.
Northwest Seed Cleaning  
Service, Inc.
Bjerke Brothers Inc.
P.O. Box 152
1311 162nd Ave NE
Buxton, ND 58218
(701) 847-0370

Gateway Building System
2138 Main Avenue W
West Fargo, ND 58078
(701) 293-7202

Haberer Foods International
41591 180th St 
Morris, MN 56267
(320) 795-2468

Idaho Bean Commission 
821 W State St. 
Boise, ID  83702 
(208) 334-3520

Kelley Bean Co.
Cavalier, ND (701) 265-8328
Mayville, ND (701) 786-2997  
Perham, MN (218) 346-2360  
Hatton, ND (701) 543-3000  
Oakes, ND (701) 742-3219  
Maple Grove, MN (763) 391-9311 
Scottsbluff, NE (308) 635-6438

Kuchar Combines
PO Box 595 
Carlinville, IL 62626
(217) 854-9838

Mayo Manufacturing 
PO Box 497  2108 Business Hwy 2
East Grand Forks, MN 56721
(800) 223-5873

Northern Bag & Box Co.
311 S 4th Street  Suite 109
Grand Forks, ND  58201 
(800) 551-6982

NVF, Inc. (Liquid Fertilizer) 
1581 Freedom Avenue NE 
Manvel, ND 58256 
(701) 696-2484

Pickett Equipment
Steve Pickett
976 E Main
Burley, ID 83318
(800) 678-0855

Raedel’s Hard 
Surface Welding
Bruce Thom
PO Box 23
Neche, ND 58265
(701) 886-7688

Satake USA Inc. 
10905 Cash Road 
Stafford, TX 77477 
(281) 276-3600

Sipcam Agro USA Inc. 
1502 7th Ave NE 
Jamestown, ND  58401 
(218) 770-1520

SK Food International 
4666 Amber Valley Parkway 
Fargo, ND  58104 
(218) 356-4106

Thompson USA Ltd
PO Box 374
East Grand Forks, MN 56721
(218) 773-8834

Trinidad Benham
3650 South Yosemite,
Suite 300
Denver, CO  80237
(303) 220-1400

Valent USA 
Tom Gardner
2709 33rd St S
Fargo, ND 58103 
(701) 866-2525

2015 Northarvest Bean Elections

District 1 (ND), District 4 (ND) and District 7 (MN) director positions 
on the Northarvest Bean Growers Association are up for election in 
2015. The elections are being conducted through mail ballot. After 
committee review,  the election results will be announced at the 
40th Annual Bean Day.

Any dry bean producer who plants or causes to be planted a dry 
bean crop in which the person has an ownership interest, with the 
intent that upon maturity the crop will be harvested within the 
district, and resides within that district, may become a candidate for 
the Association.   

Northarvest 
Election Districts
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Rail Service Improves
Rail service for dry 

bean processors is better 
than last year, but some 
issues remain. Dan Fu-
glesten at Central Valley 
Bean Cooperative in 
Buxton, North Dakota, 
thinks the main problem 
is BNSF Railway’s pulse 
COT ordering system. 
“How we thought it was 
supposed to work, and 
how it had been working 
the last number of years, 
turned out not to be the 
case late this summer,” 
says Fuglesten. “Perhaps 
one to three companies 
gobbled up a lot of the 
cars.”

Dean Nelson, with 
Kelley Bean Company 
in Hatton, North Da-
kota, explains that a lot 
of dry bean processors 
are not used to ordering 
every day for months 
in advance. “And when 
it came time to order 
November cars back in 

August,” says Nelson, 
“they were basically al-
ready gone. By the time 
we realized it and tried 
to order a few, the next 
thing we knew basically 
the hopper cars were 
all gone all the way 
through March.”

Nelson said boxcars 
were also a little slower 
than normal likely be-
cause some of the nor-
mal hopper car users 
switched to boxcars and 
are taking totes in cars 
which is putting a strain 
on the normal boxcar 
usage. 

Dry bean shippers 
have had to rely on 
more trucks to move 
product, which are 
more expensive and not 
easily found. 

Fuglesten, Nelson and 
John Berthold, from 
Walhalla Bean Compa-
ny, along with Northar-
vest Bean Growers As-

sociation Vice President 
Tom Kennelly, met with 
BNSF officials in Fort 
Worth, Texas in early 
November. Berthold 
thinks they had a good, 
open discussion. “BNSF 
has been open with us,” 
says Berthold. “They’ve 
been pretty transpar-
ent and it’s been good 
that we’ve kept in front 
of them. We met with 
people up and down 
the company and they 
certainly listened to us.” 
Berthold thinks BNSF 
came up with a solution 
to the pulse COT order-
ing system for dry bean 
processors. 

Berthold expects rail 
service to be better this 
winter than it was last 
year. “When it gets real-
ly cold and snowy, we’ll 
see,” says Berthold, “but 
I think they have a bet-
ter plan in place as well. 
There are track crews 

that they (BNSF) nor-
mally lay off in the win-
ter and they’re keeping 
them on for snow.”

Looking beyond 
this year, Berthold ex-
pects BNSF’s service to 
continue to improve. 
“They’re certainly 
spending an enormous 
amount of money,” says 
Berthold. “They’re in 
the business to move 
freight and I think they 
want to haul it. And I 
don’t get the impression 
that they’re going to 
haul unit trains of grain 
and oil and that’s it-I 
don’t hear any of that,” 
says Berthold. 

BNSF announced in 
November they intend 
to spend another $6 bil-
lion in capital improve-
ments in 2015, after 
investing $5.5 billion in 
2014. “How much more 
could you ask them to 
do,” asks Berthold. 
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2014 Annual Report

 
 
 
 
 
 
 
 
 
  
 

Tim Courneya and Dan Webster while touring the facilities at the Central de Abastos 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

On the left the team has a meeting with Aburra (one of the largest importers), on the right lunch/meeting with importers  
 
The feedback from the importers that attended the event was positive, but importers talked 
about some barriers that we would have to overcome to introduce the pinto variety into the 
Colombia market. 
 
FINDINGS 
 

- Pinto beans are not available in the market, but have been imported in the past. 
- No hard resistance to the pinto variety, importers stated that if marketed well, 

consumers will buy them. 
- Price will play an important role for the introduction of the variety as local product is 

less expensive. 
- The price for local product will probably increase in the upcoming month, creating 

opportunities for the pinto variety. 
- Importers are willing to work if support is provided to them (in-store promotions, 

newspaper articles, cooking shows, etc.) 
 
 

 



North Dakota  
Dry BeaN CouNCil

roGer CariGNaN  
District 1 Council Member  
Cavalier, ND • 701-265-2566 

NiCk kitSCh  
District 2 Council Member  
Chairman  
Webster, ND • 701-395-4377 

GraDy thorSGarD  
District 3 Council Member  
Northwood, ND • 701-587-6084

JaSoN MeWeS  
District 4 Council Member  
Colgate, ND • 701-945-2711 

SCott MuND  
Vice Chairman  
District 5 Council Member  
Milnor, ND • 701-427-5887 

leaNN SChaFer  
District 6 Council Member  
Treasurer  
New Rockford, ND • 701-947-2568 

MiNNeSota Dry BeaN 
reSearCh aND  
ProMotioN CouNCil

troy NeWhouSe  
Area 1 Council Member  
Secretary  
East Grand Forks, MN • 218-289-5031 

NorM krauSe  
Area 2 Council Member  
Treasurer  
Staples, MN • 218-296-0920 

DoN StueVe  
Area 3 Council Member  
Dumont, MN • 320-748-7772 

JaMeS ZeNk  
Area 4 Council Member  
Vice Chairman  
Danube, MN • 320-523-2253

Mark DoMBeCk 
Area 5 Council Member  
Chairman  
Perham, MN • 218-346-6208 

NortharVeSt BeaN GroWerS aSSoCiatioN

Northarvest Directory

toM keNNelly  
Vice President, District 1 Director 
14806 78th St NE 
Grafton, ND • 701-520-3040 

DaViD DiCkSoN 
Treasurer, District 2 Director 
908 28th Ave S 
Grand Forks, ND • 218-779-3801 

eriC JorGeNSoN 
District 3 Director 
6509 55th Ave NE 
Leeds, ND  • 701-466-2739

alaN JuliuSoN 
District 4 Director  
251 126th Ave SE 
Hope, ND • 701-945-2672 

Joe MauCh 
President, District 5 Director 
8753 167th Ave SE 
Hankinson, ND • 701-242-7528 

JuStiN retterath 
District 6 Director 
PO Box 645, 2626 8th St SW 
Washburn, ND • 701-315-0082 

toDD SoreNSoN  
District 7 Director  
39493 280th St SW 
Fisher, MN • 218-893-2425 

JoN eWy 
District 8 Director 
57140  310th St 
Deer Creek, MN • 218-462-2055 

thoMaS arNolD 
District 9 Director 
2060  20th St SW 
Appleton, MN • 320-394-2404 

Mission Statement
NHBGA, growers representing growers through the check-off 

system, is North America’s largest supplier of quality dry beans. 

Working together to better the industry through promotion, 

research, market development, education of consumers and 

monitoring of governmental policy.  Our future goals must be 

continued market exposure and careful monitoring of new ideas, 

consumer choices, and producer needs.

EXPENSE 2013-14 2014-15

Nutrition Research/Promotion 286,000 318,000

Program Management 252,300 271,550

National &  
Regional Promotion

 
140,000

 
211,600

Research 298,435 276,157

Development 166,500 216,500

Communication 62,000 63,000

total 1,205,235 1,356,807

INCOME

North Dakota  
Dry Bean Council

 
771,242

 
948,599

Minnesota Dry Bean Research & 
Promotion Council

 
301,309

 
407,396

Northarvest Bean  
Growers Association

 
132,684

 
812

total 1,205,235 1,356,807

aNNual BuDGet  
aPProPriatioN By CateGory

2014 - 2015 

Budget by Category
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23%
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5%

DeVeloPMeNt 
16%



F R O m   T H E   P R E S I d E N T

a look Back at 2014
Late spring…late harvest….and low prices.  Bean growers in our area had quite a 

year in 2014. Throw in unfavorable weather, crop disease and transportation issues 

and it was not the combination we had hoped for, but we got through it and will 

continue to move forward.

The lack of railcars this past year affected dry bean deal-

ers and growers. Walhalla Bean Company’s John Berthold 

told the Surface Transportation Board in Washington DC 

that the dry bean industry is very dependent on getting 

adequate rail service.  Sixty percent of Northarvest’s an-

nual production is shipped by rail in one form or another.  

Northarvest and North Central Bean Dealers Association 

continue to work to provide consistent and reliable single-

car transportation for our industry. BNSF plans to spend 

$6 billion on capital improvements this year, $900 million 

on expanding and maintaining lines that serve the Dakotas. We hope that the rail-

roads will make progress and are successful in their venue. The rail service must 

improve in order for our industry to continue to be vital.

There are many favorable things in our future. Your leaders at Northarvest con-

tinue to work hard on trade missions. This past year, Northarvest traveled to Cuba, 

Turkey, Colombia, Chile, China, Turkey, Dominican Republic, Jamaica and several 

other stops in Central America to promote dry beans. Meeting with importers, dry 

packagers and processors continue to make a big impact on our international mar-

kets. These visits tell us there is an interest in U.S. dry beans throughout the world 

and we can help these draw these buyers to our markets. 

The U.S. Dry Bean Council continues to help sponsor and attend different trade 

shows throughout the world. Participation in shows help the U.S. stay competitive in 

the world marketplace. The Northarvest staff also attends many conferences through-

out the U.S.  Lynne hands out many promotional items and answers specific ques-

tions regarding the cooking of dry beans, helping many different groups of attendees. 

These shows are an important part of promoting dry beans for the growers. 

Research continues to be a big part of our industry. This year, Northarvest is 

spending 20% on research, combating diseases disease issues, enhancing breeding 

lines and continued progress on improving breeding lines.

Amid the challenges, the Northarvest Board, the North Dakota Dry Bean Council 

and the Minnesota Dry Bean Research and Promotion Council use your check-off 

dollars to promote our industry through foreign and domestic markets, provide the 

latest research information for our growers and work with many different agencies.

This Annual Report will highlight many of the issues we have done over this past 

year. Together we continued to make our industry strong and move forward.

Best of Luck in 2015

Joe Mauch, President

Northarvest Bean Growers Association

NortharVeSt StaFF

tiM CourNeya 
Executive Vice President

Faye CourNeya 
Office Manager

lyNNe BiGWooD 
Home Economist

NortharVeSt 
CoMMittee MeMBerS

reSearCh
Norm Krause, (Chair), Jon Ewy, Eric 
Jorgenson, Todd Sorenson, Tom 
Kennelly, Jason Mewes, Nick Kitsch, 
Roger Carignan, Grady Thorsgard, 
Mark Dombeck, James Zenk, Troy 
Newhouse

leGiSlatiVe 
Tom Kennelly (Chair), James Zenk, 
David Dickson, Justin Retterath, Tom 
Arnold, Todd Sorenson, Jason Mewes, 
Grady Thorsgard, Norm Krause

CroP iNSuraNCe 
James Zenk (Chair), Tom Kennelly, 
Roger Carignan, Tom Arnold, Don 
Stueve, Nick Kitsch, Norm Krause, 
Troy Newhouse

ProMotioN 
Mark Dombeck, (Chair), Alan 
Juliuson, Tom Kennelly, Jon Ewy, 
David Dickson, Leann Schafer, Grady 
Thorsgard, Jason Mewes, Don Stueve, 
Justin Retterath, Roger Carignan

CoMMuNiCatioN 
Alan Juliuson (Chair), David 
Dickson, Eric Jorgenson, Don Stueve, 
Nick Kitsch, Leann Schafer, Mark 
Dombeck

u.S. Dry BeaN CouNCil
Scott Mund (Delegate), Tom Kennelly 
(Alternate)

FooD aiD
Leann Schafer (Chair), Alan Juliuson, 
Jason Mewes, Grady Thorsgard, Mark 
Dombeck, Troy Newhouse

NoMiNatiNG 
CoMMMittee
Jon Ewy (Chair), Nick Kitsch, Norm 
Krause, Joe Mauch David Dickson

The Northarvest Board President is 
Ex-officio member of all committees.

Northarvest Bean  
Growers Association
50072 East Lake Seven Road 
Frazee, MN 56544
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Development

• Northarvest partici-
pated in a trade mission 
to Colombia this spring in 
an effort to identify oppor-
tunities for beans, specifi-
cally pinto beans. Barriers 
aside, the importers said 
that if pinto beans are mar-
keted well, consumers will 
buy them.

• The Northern Crops 
Institute’s Crop Quality 
Specialist Naggie Thun-
yaporn was among the 
US representatives on a 
US Dry Bean Council trip 

Northarvest Bean Growers Association (NHB) is with other organizations on activities 
to promote and market the industry, targeting Congress, USDA and other U.S. programs 
responsible for purchasing U.S dry beans. By participating in trade shows both nationally and 
internationally, these organizations are able to target consumers, by providing them with 
adequate food and nutrition while reducing food insecurities.

These collaborators include U.S. Dry Bean Council, Northern Crops Institute, Domestic & 
Export Market Initiatives, Food Aid/National Legislation Initiative and Foreign Trade Services. 

to Thailand, Singapore, 
Malaysia, Indonesia and 
the Philippines earlier this 
year. The main objective 
was to conduct a series of 
in-house executive semi-
nars for food processors in 
the Southeast Asia region. 

• US Dry Bean Coun-
cil representative Randy 
Duckworth was one of 
nearly 700 participants in 
the India Pulse Conclave. 
Pulses are an integral part 
of the traditionally veg-
etarian Indian diet and 

are one of the cheapest 
protein sources in an aver-
age Indian’s diet. India is 
currently the largest pulse 
producer and consumer in 
the world, says Duckworth.

• In testimony before 
the Surface Transportation 
Board in Washington, D.C. 
in early April, Walhalla 
Bean Company’s John Ber-
thold said that consistent 
and reliable single-car rail 
transportation is vital to 
the dry bean industry, stat-
ing that approximately 60 

percent of Northarvest’s 
annual production is 
shipped by rail in one form 
or another. 

• A bipartisan bill has 
been introduced in the 
Senate to end US restric-
tions on international 
food aid programs. The 
bill would allow both US 
and locally or regionally 
procured commodities, 
vouchers or cash transfers 
to be used for aid, depend-
ing on which is the most 
cost-effective option. 
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Tim Courneya and Dan Webster while touring the facilities at the Central de Abastos 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

On the left the team has a meeting with Aburra (one of the largest importers), on the right lunch/meeting with importers  
 
The feedback from the importers that attended the event was positive, but importers talked 
about some barriers that we would have to overcome to introduce the pinto variety into the 
Colombia market. 
 
FINDINGS 
 

- Pinto beans are not available in the market, but have been imported in the past. 
- No hard resistance to the pinto variety, importers stated that if marketed well, 

consumers will buy them. 
- Price will play an important role for the introduction of the variety as local product is 

less expensive. 
- The price for local product will probably increase in the upcoming month, creating 

opportunities for the pinto variety. 
- Importers are willing to work if support is provided to them (in-store promotions, 

newspaper articles, cooking shows, etc.) 
 
 

 



Northarvest on a US Dry 
Bean Council trade mis-
sion to Turkey. Turkish 
buyers were interested in 
US navy beans and Great 
Northerns.

• The Northarvest Bean 
Growers Association and 
the North Central Bean 
Dealers Association host-
ed a US Dry Bean Council 
reverse trade team in Sep-
tember. With Chinese sup-
plies getting fairly tight, the 
trade team was looking for 
alternative sources.

Communication
It’s well known that good communication is the foundation 

of any successful venue.  The Northarvest Bean Growers (NHB) 
organization understands this and works hard to effectively 
communicate to its growers, researchers and the general 
public.  In May 2009, Northarvest hired the Red River Farm 
Network (RRFN), an agricultural radio network that provides 
85 minutes of in-depth farm news, markets and information 
to 18 radio markets in North Dakota, South Dakota and 
Minnesota, servicing the area since 1995.

The RRFN broadcasting team provides the Northarvest area 
with weekly e-news, weekly dry bean radio reports and are 
editors of the Northarvest Bean Magazine.  These effective 
communication tools helps all of us work toward the same 
goals. 

• As editors of the Northarvest Bean Magazine, the 
RRFN broadcasting team also provides the Northarvest 
area with weekly e-news, weekly dry bean radio reports.

• Northarvest Dry Bean e-newsletter provides current 
dry bean research information from North Dakota State 
University, the University of Minnesota, the latest news in 
Washington and planting and harvest news in your area. 
Sign up at www. northarvestbean.org.

• Northarvest Bean Grower magazine has a circulation 
of over 2,750 growers and ag businesses in Minnesota and 
North Dakota.

• The Northarvest Bean website is where you can get 
information Northarvest Bean production, research and 
market information and more. 

• Northarvest partners with the Culinary Institute of 
America to promote recipes with beans. The CIA’s mission 
of providing the highest quality culinary education. Go to 
www.ciaprochef.com

• The pulse crop indus-
try has suffered a defeat 
in the fiscal 2015 agricul-
ture appropriations bills 
marked up in Congress. 
Both the House Ag Appro-
priations Subcommittee 
and the Senate Appropria-
tions Committee failed to 
fund the Pulse Health Ini-
tiative as well as the Pulse 
Crop Products pilot pro-
gram for school lunches. 

• Mark Streed and 
Alan Juliuson, directors 
from the Northarvest 
Bean board represented 

In September, the region hosted 15 buyers from Mexico, South 
Africa, the Netherlands, Belgium, Turkey and Portugal in a reverse 
trade mission.

USDBC 2013 Turkey Trade Mission Report, December, 2013                                                  39 

Store Check – December 13, 2013 – Istanbul Macro Center Supermarket 

Top left: Mark Streed, Jack Jacob (Promedia) and Alan Juliuson. 

Top right: display of canned beans at the Macro Center supermarket. 

Bottom left: Chinese red speckled beans under the Noba brand (Aral). 

Bottom right: Mark Streed, Alan Juliuson and Jack Jacob (Promedia). 

Northarvest growers Mark Streed and Alan Juliuson visit a Turkish 
supermarket. 
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• The Bean institute™, (www.beaninstitute.com) 
is a clearinghouse of information on the nutritional 
components and health benefits of dry edible beans.  
It is owned  by the Northarvest Bean Growers Asso-
ciation and managed by Com-
munique Inc.  The website 
contains bean and 
health facts, nutri-
tion information 
and recipes with 
cooking videos, like 
how to make ‘Garlic and White Bean Bruschetta with 
Boquerones’. 

• With a focus on health and nutrition, the future 
of beans is bright.  Navy beans are not about to be 
outdone by their antioxidant-rich cousins. One cup of 
cooked navy beans will deliver 76% of the daily value 
in fiber, 63% in folate, and almost 24% in iron.  Red 
kidney beans pack quite a punch as well with 45% of 
the daily value in fiber, 57% in folate and 22% of the 
daily value in one cup of cooked beans. 

• If heart health is on the menu, the many other 
contributors in these two beans, such as magnesium 
and potassium, will help with that.  A recent study in 
The Journal of Medicinal Food links an increase in 
legumes with cardio protective effects.  

• Multiple studies measuring the effect of in-
creased legume consumption and blood sugar indi-
cate that a diet high in legumes could decrease blood 
sugar levels in 

Nutritional Research & Promotion
those with Type 2 diabetes.  

• The dark red kidney bean, with fraternal twin, 
the light red kidney bean, is a powerhouse of nutri-
tion.   

• The Dry Bean Quarterly (DBQ) is a newsletter 
focusing on registered dietician/nutritionists from 
around the country. Top notch authors write articles 
for DBQ to provide registered dietician/nutritionists 
with the most current, useful information available 
on the health benefits of dry bean consumption. 
35,000 RD’s in targeted practice groups receive DBQ 
by email and another 20,000 RD’s in a targeted prac-
tice group receive it in print.

• 2014 reader survey for the Dry Bean Quarterly.  
 Among the findings:

 • 92 percent read DBQ either “often”  
  or “occasionally”

 • 97 percent rate DBQ content “excellent”  
  or “good”

 • 99 percent are more likely to recommend  
  beans to patients and clients, after ready DBQ

 • The 211 registered dieticians/nutritionists who  
  responded to the survey counsel on average  
  every month 75 each (up from 37 last year)

• Links: 
 • www.Twitter.com/BeanInstitute 
 • www.Facebook.com/BeanInstitute
 • www.Pinterest.com/BeanInstitute
• The Dry Bean Health Research Program (DB-

HRP) is a targeted, research incentive program 
designed to attract federal funds to research on dry 
beans and human 
health. Applications 
with a focus on car-
diovascular disease, 
obesity, colon cancer, 
GI health, immune system, and diabetes are targeted. 

• Success By the Numbers – 26 DBHRP  
 awards have yielded

 • 3 NIH grants
 • 1 USDA grant
 • 8 grants from other funding sources
• NBGA Return on Investment – $425,000 in  

 DBHRP awards have yielded
 • $5,235,955 in grants generated
  - $4,879,028 from NIH
  - $150,000 from USDA
  - $206,927 from other funding sources

Vol. 5, No. 3

Smart Choice for a Healthy Life

1
F a l l  2 0 1 4

w w w. b e a n i n s t i t u t e . c o m

No matter which type of diet your clients 

follow, the inclusion of dry beans in that diet 

gives them a nutritional advantage. 

Beans are one of nature’s treasures. They are 

a good source of protein, loaded with disease-

fighting phytonutrients and cholesterol-lower-

ing fiber, and naturally low in fat, cholesterol, 

and sodium.

Dry beans are a member of the legume family 

which also includes peanuts, lentils, and peas. 

The term “dry beans” refers to many varieties 

of beans, except green beans, string beans, and 

soybeans. Legumes once served as a cornerstone 

for many traditional diets throughout the world.

Nutritional Goodness 

Dry beans are an excellent source of protein and 

have a lower glycemic index than most starchy 

foods.1 Most half cup portions of beans contain 

7–9 grams of protein and beneficial nutrients 

and bioactive compounds, including folate, vita-

min B6, niacin, calcium, and phytochemicals. A 

USDA study on antioxidant levels in more than 

100 common foods found that small red beans, 

red kidney beans, and pinto beans are in the top 

four.2

Not only are dry beans nutritious, but they also 

provide nutrients of concern like fiber, calcium, 

and potassium. Most Americans get only about 

16 grams of fiber per day,3 less than the daily 

Continued on pg. 2

Dry Beans Provide Many Diets

With Nutritional Advantages

By Kathleen Zelman, MPH, RDN

recommended 25–38 grams. Eating one cup of 

cooked beans provides 12 grams of fiber along 

with a wide variety of good-for-you nutrients. 

Vegan, Vegetarian, 

and Flexitarian Diets

Dry beans are a staple in all types of vegetar-

ian diets from the plant-only vegan, lacto, ovo, 

and lacto-ovo diets, to the flexitarian diets that 

include some animal products. 

Dry beans help deliver nutrients that can be 

missing in vegetarian diets, such as zinc and 

calcium.4 Protein needs can also be met with a 

variety of animal and/or plant foods, including 

beans, peas, nuts, and soy. 

It is important to note that when complete 

animal proteins are absent, combining proteins 

at the same meal is no longer necessary as long 

as all of the essential amino acids are consumed 

within a day. Complete proteins contain all nine 

essential amino acids, whereas plant proteins 

tend to be deficient in one or more.5

Traditional and Weight-Loss Diets

When cutting calories, it is essential to load up 

on healthy foods. Adding beans is a strategy 

that gets weight loss results. 

When you replace high fat meat with beans, 

calories are slashed along with saturated fat while 

improving the nutritional composition of the diet.

Beans are particularly effective because they are 

nutrient rich and contain the ultimate weight 

loss trifecta: water, fiber, and protein. Diets that 

RDN Takeaway #1:

Plant protein from dry beans can improve 

the nutritional quality of many diets.

Inside DBQ

DBQuick Bite 3

Smart Choice Recipe 3

Only Your RDN 

Knows For Sure 4

Cooking with 
Dry Beans
Beans are economical, 

versatile, easy-to-use, and 

have a long shelf life. They 

come in three varieties: 

canned, dry, and frozen. 

Canned and frozen beans 

are ready to use and most 

are available in reduced 

or low sodium varieties. 

Rinsing canned beans 

thoroughly can reduce the 

sodium content by up to 40 

percent.12

With the wealth of 

information available today, 

it can be easy to add dry 

beans to your diet. Many 

recipes explain how to add 

dry beans to your salads, 

soups, stews, pasta, side 

dishes, and dips. 

(See BeanInstitute.com) 
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Research
• North Dakota State 

University dry bean breed-
er, Dr. Juan Osorno says a 
market class is mainly de-
fined by specific features 
of the seed, such as size, 
color, shape, and taste, but 
also by specific features of 
the plant. Eight of those 
are the most popular in 
the United States, in order 
of importance are; pinto, 
navy, black, kidney, pink, 
small red, cranberry, and 
yellow.

• Food manufactur-
ers don’t have to label 
products that contain ge-
netically modified (GMO) 
ingredients, and now they 
have a bill that would keep 
it that way. Some in the 

dry bean industry say the 
debate over labeling foods 
made with GMO ingredi-
ents is an opportunity to 
remind the consuming 
public that dry beans have 
always been non-GMO.

• The 2013 dry bean 
grower survey was the 24th 
annual survey of variet-
ies grown, pest problems, 

pesticide use, and grower 
practices of the Northar-
vest Bean Growers As-
sociation. Research and 
Extension faculty at North 
Dakota State University 
and the directors of the 
Northarvest Bean Growers 
Association developed the 
survey form, which was 
mailed to all Northarvest 
bean growers. The two 
most popular varieties by 
class were:

• Black: 1st Eclipse
  2nd  Zorro
• Great Northern: 1st

 Orion 2nd GN1
• Kidney: 1st Montcalm 

 2nd Red Hawk
• Navy: 1st  HMS  

 Medalist 2nd  T9905
• Pinto: 1st  Wind- 

 breaker 2nd  La Paz
• The Northarvest Bean 

Growers Association 
Board of Directors has 
approved the funding for 
research projects. 
 • Two kidney breed-

ing lines have been 
recommended unani-
mously for release 
by the NDSU variety 
release committee. 

 • Advanced breeding 
lines from the pinto 

NDSU dry bean breeder Dr. Juan Osorno is evaluating four 
advanced lines for the slow darkening characteristic.  Choices may 
be available to producers next year.

market class with the 
slow darkening trait 
are in the final stages 
of testing and purifica-
tion. 

 • Final field and green-
house evaluations of a 
new version of Stam-
pede pinto bean with 
improved resistance to 
rust are underway so 
seed can be available 
to growers in 2015. 

 • A total of four impor-
tant genes associated 
with drought tolerance 
have been identified.

 • Breeding for disease 
resistance will con-
tinue to be a priority in 
NDSU’s project.  

• The integrity of the dry 
bean industry should be 
on everyone’s mind when 
planning your chemical 
requirements for the 2014 
crop year.
 • Always check timing 

of application, rate of 
application, and pre-
harvest interval 

 • Keep accurate records 
of all chemical appli-
cations to your crop

 • It is the grower’s re-
sponsibility to know 
the label requirements 
for the chemicals ap-
plied to his or her crop

 • Growers should as-
sume the beans they 
deliver to the eleva-
tor will be tested for 
chemical residue

 • The quickest place 
to check labels is at:  
www.cdms.net/La-
belsMsds/LMDefault.
aspx?t

In the next 50 years, agriculture will be called upon to 
produce more food than ever before.  NHB understands that 
funding scientific research is a critical step towards helping 
dry bean growers in our region and the economy.  Funding 
research totaled 20% of the 2014-15 Annual Budget.  These 
funds give ag research scientists an opportunity to study 
the advancement of plant varieties, disease, enhance dry 
bean breeding, study plant pathology and weed & insect 
management.
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Regional & National Promotion
• The Northarvest Bean 

Growers was a promi-
nent sponsor at Healthy 
Kitchens, Healthy Lives, 
an annual conference co-
presented by the Culinary 
Institute of America (CIA), 
Harvard School of Public 
Health, and Samueli In-
stitute, bringing together 
healthcare professionals 
and culinary experts to 
explore how to create great 
tasting, healthful food.

• Northarvest was also 
a sponsor at the 4th Annual 
Healthy Flavors, Healthy 
Kids conference in San 
Antonio in May. Culinary 
training strategies for 
school foodservice em-
ployees were discussed, 
as well as the valuable 
resources available from 
grower and commodity 
groups and state Coopera-
tive Extension Services. 

• Lynne Bigwood at-
tended the National Exten-
sion Assn. Family & Con-
sumer Sciences Sept.16 
& 17, Lexington KY. She 
handed out cookbooks, 
posters and brochures 
with extension educa-
tors who teach health and 
nutrition. The 2013 – 14 
NEAFCS National Presi-
dent was Kathleen Olson 
from Red Wing, MN.  She 
is the first person from MN 
to serve as National Presi-
dent.  

• Living Ag Classrooms 
include Dry Beans:
 • MINOT-- Over 900 

fourth grade students, 
45 teachers and assis-
tants attended the Liv-

ing Ag Classroom held 
in conjunction with 
the KMOT Ag Expo 
at the North Dakota 
State Fairgrounds in 
Minot in late January. 

 • BISMARCK -- In mid-
February, KFYR Ra-
dio’s Agri-Internation-
al hosted the Bismarck 
Living Ag Classroom. 
Dairy, Soybean Coun-
cil, oilseeds, corn 
and livestock groups 
joined the Mandan 
FFA chapter to staff 14 
booths. 1,200 students 
with teachers, aides, 
parents and bus driv-
ers attended the event.

• Northarvest pro-

moted beans at the Min-
nesota School Nutrition 
Association’s 58th Annual 
Conference exhibits were 
held August 5th at River’s 
Edge Convention Center 
in St. Cloud, MN. Over 
932 school nutrition staff 
registered for 3 1/2 days 
of workshops, meetings 
and food show exhibits, 
exceeding the previous re-
cord of 900 in 2006.

• Megan Myrdal and 
Amy Myrdal Miller, RDNs 
representing Northarvest, 
attended the 2014 Food & 
Nutrition Conference & 
Expo, Oct 18-21, Atlanta 
GA.  During the exhibit 
hours, the bean growers 

promoted a social media 
campaign to drive “buzz” 
about beans on Facebook, 
Twitter and Instagram. 
Bean signs were developed 
with pun phrases like “Just 
Bean Silly,” “I Love Bean 
A Dietitian,” and “FNCE’s 
BEAN Awesome!” Attend-
ees held these signs, along 
with fun photo booth like 
props, took photos, and 
posted their picture to 
their social media account 
with the hashtag #Just-
BeanSilly.
 • The first 100 visitors 

received a free Bean 
Appetit apron

 • A preview of the social 
media story can be 
seen at https://storify.
com/MeganMyrdal/
northarvest-bean-
growers-fnce-2014

• Over 500 participants, 
including Northarvest’s 
Lynne Bigwood, attended 
the Minnesota WIC (Wom-
en, Infant, and Children) 
conference in Blooming, 
MN.  Lynne passed out 
many brochures and sam-
ples of ‘The Bean Cookbook’

• Culinary Institute 
of America posted five 
new videos and recipes 
on the NHB website and 
CIA’s YouTube and iTunes 
Channels
 • During the third 

quarter of this year, 
Northarvest had more 
than 8,600 video views 
on YouTube and 4,000 
views on iTunes. This 
is a 20% increase in 
traffic compared to 
last year.
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Bulgaria a Potential Market
A new report from 

the Foreign Agriculture 
Service shows Bul-
garia’s consumption of 
dry beans and lentils 
continues to grow. Dry 
bean consumption is 
estimated at 40,000 to 
45,000 metric tons. Aver-
age per capita consump-
tion of dry beans has 
been growing steadily. 
For about 10 years prior 
to 2010, average per 
capita consumption was 
reported to be at 3.9-
4.0 kilograms annually. 
Since 2010, it has been 
at 4.9 kg.

Bulgarian production 
of legumes has declined 
sharply from much 
higher levels in the past 
to small production over 
the last five years. 2013 
dry bean production is 
estimated at only 1,125 
metric tons, down from 
nearly 11,000 tons in 
2001. From 2009-2013, 
local dry bean supplies 
were estimated to meet 
less than five percent of 
consumption and lo-
cal lentil supply meets 
about five to 12 percent 
of consumption.

According to FAS, 

Bulgaria imported 
$25.4 million worth of 
dry beans in 2013, a 20 
percent increase over 
the previous year and 
69 percent more than 
2011. US dry bean ship-
ments to Bulgaria to-
taled $243,000 last year. 
However, in the first five 
months of this year, the 
US has sold almost $1.5 
million worth of dry 
beans to Bulgaria.

Dry beans and lentils 
are a traditional part 
of the local cuisine. 
Bulgarian consumers 
consider both products 

nutritional, healthy 
and a good choice for 
family dining. Locally 
produced dry beans are 
usually white in color, 
with variation in size, 
but most consumers 
appreciate larger beans. 
Although Bulgarians 
are rather conservative 
in their food choices, 
they like trying new 
variations of familiar 
products and in new 
formulations. Thus pin-
to beans found a good 
market niche, along 
with some new types of 
lentils.

Partnering with growers who

Take Pride
in their kidney beans.

Trust. Commitment . Respect. 
Our promise to you as a grower.

Chippewa Valley Bean produces the highest quality 
dark and light kidney beans. This level of quality 
comes from our commitment to the growing process 
and the trusting partnerships we create with our 
growers. We are looking for partners to grow with us.

715-664-8342
cbrown@cvbean.com
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2015 Twin Master

Contact your local authorized dealer

www.pickettequipment.com
1-800-473-3559

QUALITY is 
our #1 Goal

Low Impact Threshing System

13 1/2 ft. Dump Bin Height

HARVEST BEANS LIKE YOU MEAN IT

16 row 22” model ONE STEP



Check website  for  
program times.

2015 International Crop Expo

Valuable educational seminars both days, developed & presented  by  NDSU & MN Extension Services. 
Seminar Topics

Wednesday, February 18th ~ 9 am to 5 pm  
Thursday, February 19th ~ 9 am to 4 pm

Alerus Center, Grand Forks, ND
www.cropexpo.com

Keynote Speaker

 Free 

Admission

and Parking

Wednesday 
•  Strategies for Managing Protein Levels in Wheat 
•  Crop Options for 2015 
•  Cropping Solutions for Salinity Management 
•  Navigating the New NDSU Pesticide App

Thursday  
      •   Wheat Diseases in 2014 and Best Management Practices  
            for Their Control

•   What Kind of Weather Should Be Expected in 2015
•   Small Grain Variety Update
•   Marketing Strategies for Small Grains in 2015

Wednesday 
•  2014 Corn Disease Survey of ND: Results and 
    Management Implications 
•  United Soybean Board Update
•  Improving White Mold Management in Soybeans and   
    Dry Beans 
•  NDSU’s Research and Recommendations for Soybean  
    Plant Establishment

Thursday  
•  Soybean/Dry Bean Market Outlook
•  Dry Bean Seeding Rates and Nitrogen Study Update
•  Optimizing Management of Soybean Aphids and  
    Dry Bean Insects

•  Understanding and Managing Root Rots

Wednesday
 •   Crystal Green: A Renewable Fertilizer

•   United States Potato Board Update
•
   

National Potato Council Update
•
   

United Potato Growers of America Update

Thursday
•
  
 Tuber Necrosis Viruses

•
   

Skin Set and Wound Healing
•
   

Desiccation of Potato Vines
•   Stump the Docs:  Any Potato Question

Sponsored by: 

Professional Speaker, Author, Family Business 
Consultant
1:00 p.m.  Wednesday, February 18 
“It’s a Jungle Out There! Blazing New Trails  
for Agriculture”™    

They’re lurking in the jungle… regulations, 
traceability, labor concerns, animal welfare, food safety, com-
petitive markets and more! Discover today’s top influencers on 
our customers and learn the value of what we do is in the eye of 
the purchaser, not the producer.        

Jolene Brown, CSP

1:00 p.m. Thursday, February 19
“The 2014 Farm Bill- Making it Work for You”

This presentation is going to cut right through much of the  
“Chatter” about the new farm bill and focus on how you can 
plan to make this bill work best for you in managing risks for 
your operation during the next five years. With the deadline 
looming to make decisions on which options to select, this 
session will be very timely.

Dwight Aakre, NDSU Ext.  
Farm Mgmt. Specialist

Joe Burgard, AgCountry  
Marketing Specialist

Frayne Olson, NDSU  
Ext.  Crops Economist

SOYBEANS/ DRY BEANS

POTATOES

SMALL GRAINS
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Northarvest Visits Colombia, Chile
Unlike Mexico and some other 

Latin American countries, Co-
lombia is not a major consumer 
of pinto and black beans. Con-
sumers prefer colored beans, 
mainly red beans, and cranberry 
or dark red kidney types. After 
two trips to Colombia in 2014, 
Northarvest Bean Growers Asso-
ciation Executive Vice President 
Tim Courneya sees potential for 
US pinto beans. 

Courneya, along with Northar-
vest Bean Growers Association 
past president Dan Webster, and 
North Central Bean Dealers As-
sociation members Pat Wallesen, 
Rick Harpestad and Bill Thore-
son conducted tasting events for 
bean importers in March, serv-
ing meals featuring pinto beans, 
which were well received. Their 
only reluctance to buying pintos 
from Northarvest was due to their 
uncertainty of consumer accep-
tance and at that time, the price 
for pintos was strong. 

In September, Courneya saw 
little interest in pintos in Medel-
lin, but much more hope for pin-
to beans in Bogota, which is the 
trading market which supplies 
the larger market in Medellin. 
“The importers believe that the 
pinto has a position in that mar-
ket based on taste,” says Cour-
neya. “They’d like to test-market 
the pinto.”

At the time of the September 
US Dry Bean Council (USDBC) 
trade mission, Courneya said 
pinto beans would have been the 
cheapest beans available to the 
consumer, had they been on the 
shelf. Following the trip, Northar-
vest board members decided to 
conduct consumer focus studies 
in Colombia using pinto beans in 

both Medellin and Bogota. “If we 
feel somewhat comfortable with 
the outcome of those focus stud-
ies, we’ll get in a position to send 
a container or two to Colombia to 
be tested at the consumer level,” 
says Courneya.   

In-store promotions should also 
occur in Colombia. Importers 
have already been identified that 
would be interested in US pinto 
beans. Northarvest growers and 
dealers have to work together to 
get the beans there, according to 
Courneya. 

Courneya is very optimistic 
that consumers will like pinto 
beans, simply because of the ac-
ceptance shown by importers in 
March. But, this will be the first 
exposure to pintos for Colombian 
consumers. “This is truly a market 
development exercise starting 
from scratch,” says Courneya, 
“matching up a bean that tastes 
good that is price competitive 
year-in and year-out. That’s why 
we’re targeting the pinto-it seems 
to have the best package deal for 
a country like Colombia at this 

US Dry Bean Council President Bill Thoreson examines beans at a wholesaler’s location in 
Colombia.
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point.”
Courneya says they hope to 

promote pinto beans as an al-
ternative to Colombians, not to 
replace tradition. Taste and price, 
plus promoting it as America’s 
favorite he thinks will make it an 
alternative attraction in the mar-
ketplace.

Since the US-Colombia Free 
Trade Agreement took effect 
in May 2012, imports of US dry 
beans have been at a zero per-
cent tariff.  USDBC President Bill 
Thoreson says the FTA has made 
a large difference in US exports of 
dry beans to Colombia. “If you go 
back a handful of years, we were 
virtually not selling any beans at 
all into Colombia. The advent of 
the free trade agreement is why 
we’ve started to see the dark red 
kidneys and the small reds go in 
there.”

USDBC consultant Randy 

Duckworth says the opportuni-
ties for US exporters depend on 
numerous factors. First and fore-
most is the size and quantity of 
Colombia’s domestic crop. The 
second factor is the timing of du-
ties on alternative suppliers such 
as Canada, Argentina and China. 
According to Duckworth, the best 
opportunities for US pulses in 
Colombia will be when domes-
tic prices are high and tariffs are 
imposed on imports from other 
competitors. 

CANAdA SUPPLIeS ChILe
The September USDBC trade 

mission also visited Chile, which 
is a market that has been serviced 
strictly by the Canadians because 
of their connection with pulses. 
Canada has traditionally supplied 
Chile with peas and lentils and 
when their domestic dry bean 
production started to decline, 

We sell Pickett Equipment parts!

www.amundsonpeterson.com

BENSON
320-843-2610

ELBOW LAKE 
218-685-4438

MADISON
320-598-7575

MORRIS
320-589-2011

We’re your local John Deere & Pickett Equipment dealer in west central MN

Scan this QR Code & view GREAT PRICING on 
our complete inventory of Used Equipment!

they turned to Canada to supply 
that need. 

Duckworth says for the past 
five years, Chile has had one of 
the strongest economies in South 
America, and the agricultural 
sector has been a big factor. Part 
of the reason for the tremendous 
agricultural growth is that Chile 
has focused on being a free trade 
country, which has resulted in 
an explosion of exports. In turn, 
the farm sector has focused on 
producing products that have the 
greatest potential export returns, 
such as table grapes, apples and 
other fruits. 

Chilean dry bean production 
has dropped drastically as a re-
sult. In 2003, Chile exported near-
ly 12,000 metric tons of dry beans. 
Just 10 years later, in 2013, Chile 
exported only 1,000 metric tons.

Courneya says the Chileans 
they met with were very happy 
to know about the United States’ 
position in the market. “They 
now know us because we finally 
introduced ourselves and know 
where they can get beans and 
who they can contact if they’re in 
need.” While Canada is very price 
competitive, Courneya thinks 
there will be times when US pinto 
beans will fit into the spot market 
in Chile. 

Thoreson says consumers’ first 
choice is the tortola bean, which 
is grown in Chile. But due to de-
creasing production and high 
prices, consumers have had to 
find alternatives. One is the hal-
lado bean which looks nearly 
identical to the US pinto bean.

Duckworth says Chile imported 
11,600 metric tons of dry beans 
in 2013, mostly from China and 
Canada. Imports from Canada 
totaled approximately 3,900 tons, 
while US imports totaled less 
than 1,000 metric tons.   
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TRADERS, PROCESSORS, ORIGINATORS OF DRY BEANS

CORPORATE OFFICE
PROCESSING - RECEIVING FACILITY

Darryl Berg
Highway 32 North, PO Box 67 Walhalla, ND  58282 

Watts: 1.800.227.4494
Ph: 701.549.3721  Fax: 701.549.3725

Email: darryl@walhallabean.com

MARKETING OFFICE
PROCESSING-RECEIVING FACILITY

Walhalla Bean Co. (Merrifield)
John Berthold

7400 55th St. S Grand Forks, ND  58201 
Ph: 701.775.3317  Fax: 701.775.3289

Email: johnb@walhallabean.com

RECEIVING STATION
Walhalla Bean Co. (Canada) Ltd.

Ray Penner - Manager
PO Box 761 Winkler MB Canada R6W 4A8

Ph: 204.325.0767  Fax: 204.325.0768
Email: ray@walhallabean.com

RECEIVING STATION
Lone Prairie Grain
814 Western Ave N 

Maddock, ND  58348
Ph: 701.438.2441  Fax: 701.438.2484 

Email: scottfoss@gondtc.com

RECEIVING STATION
Thompson Farmer’s Co-op Elevator

Tom Kraft - Manager
102 N 4th St. Fisher, MN  56723

Ph: 218.891.2255

RECEIVING STATION
Stein Seed Company

Doug Stein - Manager
508 South Main St. 
McVille, ND  58254

Ph: 701.322.4350

“Where our customers send their friends” www.walhallabean.com

Pinto, Black & Small Red Bean Processors • New Crop Contracts • Western Certified Seed

Preator Bean
Company

Lynn Preator
PO Box 234

Burlington, WY

307-762-3310   Cell: 307-272-0911

Wyoming Seed
When Quality Counts

Preator_Summer08_kp.indd   1 7/22/08   1:46:56 PM
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USDA Invests $118 Million 
to Support Specialty Crops

Agriculture Secretary Tom Vil-
sack has announced nearly $118 
million in grants to strengthen 
markets for specialty crops. $66 
million in Specialty Crop Block 
Grants will be provided to state 
departments of agriculture to 
fund 838 projects around the 
country. That is slightly more 
than the nearly $65 million in an-
nual sales of US specialty crops.

North Dakota received $2.98 
million for 36 projects, more 
than seven times the previous 
year’s total of $435,000. USDA 
approved $1.4 million for 16 
projects in Minnesota. 

North Dakota State University 
will receive five grants for various 
dry bean projects:  $139,000 to 
evaluate dry bean germplasms 
for tolerance to waterlogging; 
$100,000 to develop soybean 
cyst nematode-resistant dry 
bean cultivars; $90,000 to define 
glyphosate and dicamba drift 
injury thresholds in dry beans, 
field peas, and potatoes; $69,000 
for increasing consumption of 
edible beans by creating bean 
flours; and $50,000 for optimiz-
ing fungicide application strate-
gies for improved management 
of white mold in dry beans. 

The Minnesota Department 
of Agriculture will partner with 
Farm Commons to help specialty 
crop farmers understand tech-
niques for negotiating and draft-
ing sales agreements that comply 
with emerging regulations under 
the Food Safety Modernization 
Act. 

Between the North Dakota 
Trade Office and the North Da-
kota Department of Agriculture, 
grants totaling over $204,000 will 
be used to expand trade oppor-
tunities for specialty crops. Three 
trade missions will be supported, 
to Italy and Croatia, Colombia 
and Israel, in addition to reverse 
trade missions for top prospects 
from each of those countries to 
North Dakota.

The North Dakota Department 
of Agriculture will also partner 
with the North Dakota Trade Of-
fice to connect specialty crop ex-
porters, commodity groups and 

producers with foreign buyers 
through food export trade and 
buyers missions. 

In addition, USDA’s National 
Institute of Food and Agricul-
ture is awarding $51.8 million 
in grants in 14 states through its 
Specialty Crop Research Initia-
tive, to address the needs of the 
industry through research and 
extension. Neither Minnesota 
nor North Dakota were included 
in the SCRI grants. 

Funding for specialty crops was 
first included in the 2008 farm 
bill and expanded in the 2014 
farm bill.

Valley Headquarters for  
Edible Bean Equipment

• Locally Owned for over 50 Years   • Specialized On-Call Technicians
                      • Large Inventory of Pickett and Elmers Parts    
 • Check out our Used Bean Equipment Online at www.uglemness.com               

701-587-6116 
800-223-1630

www.uglemness.com
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Congratulations to our 2014 TOP GUN winners! 

Mark Stegman  winner at Cavalier 

Receiving Stations:   
 

BTR Farmers Co-op—Niles, ND          
(701) 466-2281 

Edinburg Farmers Elevator                   
(701) 993-8421 

Fordville Co-op Elevator                       
(701) 229-3293 Johnstown, ND (701) 869-2680 

Cavalier, ND (701) 265-8495 

THE BEAN EXPERTS  
can help you be a winner in 2015 

Order your seed now 
We have a variety of high quality certified seed 

Stop in or call today 

John A. Miller 

 winner at Johnstown 

www.johnstownbean.com 

The Northarvest Bean 
Growers Association was an 
exhibitor at the Americas 
Food and Beverage Show 
in Miami in late October. 
Executive Vice President 
Tim Courneya and North 
Central Commodities sales 
manager Bill Thoreson 
manned the Northarvest 
booth. Both agreed that the 
number of bulk commodity 
buyers coming to the show 
has declined from ten years 
ago, when Northarvest first 
exhibited at the show. “It 
seems to be more accom-
modating to grocery stores 
or restaurants interested 
in ready-made food,” says 
Courneya.

Northarvest Participates in 
Americas Food and Beverage Show
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Alliance Valley Bean, LLC
3792 Elevator Road

PO Box 566
Larimore, ND  58251

Manager: John Hemmingsen
jhemmingsen@alliancevalleybean.com

701-343-6363 

Alliance Black Bean Receiving Stations &
Central Valley Bean Pinto Bean Receiving Stations:

Alliance Valley Bean, LLC                                
Sharon, ND                                          

701-524-2568

CHS, Inc.                                    
Fairdale, ND

Manager: Wayne Aune                                                  
701-966-2515

Central Valley Bean Co-op
Buxton, ND

Gen. Manager: Gary Fuglesten      
701-847-2622

Lee Bean & Seed
Borup, MN

Manager: Mark Harless
218-494-3330

Northarvest at National Extension Meeting
The National Exten-

sion Association of 
Family and Consumer 
Sciences held its annual 
meeting in Lexington, 
Kentucky, in Septem-
ber.  The theme was 
“Win, Place, Show with 
NEAFCS.”  Their objec-
tives included:  Win 
with research-based 
educational program-
ming, Place a priority 
on teaching excellence 
and sharing knowledge, 
and Show positive re-
spect for individuals, 
families and communi-
ties. 

Northarvest Bean 
Growers Association 

home economist Lynne 
Bigwood attended the 
conference to share 
cookbooks, posters and 
brochures with exten-
sion educators who 
teach health and nutri-
tion.  Many states are 
shifting their extension 
staffing from county to 
regional jobs with more 
specialization.    

The 2013-14 NEAFCS 
National President was 
Kathleen Olson from 
Red Wing, MN.  She is 
the first person from 
MN to serve as National 
President.  Kathy is 
Program Director, Part-
nering for School Suc-

cess -Center for Family 
Development for UMN 
Extension. Several MN 
Extension FCS staff 

received national and 
regional awards at the 
annual meeting.

Western Grown Dry Edible  
Bean Seed

Purchasers, Handlers  
& Processors  

of Dry Edible Beans

Larson Grain  
Company

Larson Grain Company
100 Second Avenue, Englevale, ND 58033

Contact: Nick Shockman  
701-683-5246 / 701-361-2230

 Email: nick.shockman@larsongrain.com  
Website: www.larsongrain.com

 



Monsanto BioAg and Design™, and TagTeam® LCO are trademarks of Monsanto Technology, LLC.  
All other trademarks are the property of their respective owners.  
© 2014 Monsanto Company. 41419 NBG

We help you build a better crop.
TagTeam® LCO is a MultiAction® inoculant with three powerful technologies that help 
maximize your pulse crop’s performance. A specially selected rhizobia increases nitrogen 
fixation, while Penicillium bilaii improves phosphate availability. And LCO technology 
enhances nutrient capability for root and shoot growth. When you want to build a strong 
base for better results, ask your seed dealer or ag retailer for TagTeam LCO.

41419_Monsanto_Pulse TagTeam LCO Ad_8-375x10-875_NBG.indd   1 12/8/14   4:44 PM
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US Dry Beans at SIAL in Paris
The US Dry Bean 

Council (USDBC) and 
the USA Dry Pea and 
Lentil Council were 
among more than 6,300 
exhibitors at the world 
SIAL in Paris in October. 
The biennial show at-
tracted about 150,000 
participants from more 
than 100 countries. A 
majority of those at-
tending were from the 
European Union, but 
SIAL also attracted a 
large number of buyers 
and other food industry 
professionals from Rus-
sia, the Middle East and 
many Asian countries, 
including Japan and 
China. 

Representing USDBC 
at SIAL were consul-
tants Johanna Stobbs, 
Dave McClellan and 
Randy Duckworth, as 
well as Cindy Brown, 
president of Chippewa 
Valley Bean Company 
in Menomonie, Wiscon-
sin. Brown called it a 
one-stop opportunity to 
meet with international 
dry bean buyers. “SIAL 
is the second-largest 
food show in the world 
and it’s an opportunity 
for the US pulse sector 
to meet with just about 
every buyer in the world 
that’s interested in buy-
ing dry beans, peas or 
lentils,” said Brown. 
“This is an opportunity 
for all of us in the trade 
to understand and learn 

what’s happening in the 
market, what’s happen-
ing with China, what’s 
happening with Ar-
gentina, and bring the 
information back to our 
growers.”

A reception hosted by 
the USDBC provided 
an opportunity to get 
all the buyers in one 
place to discuss current 
trends, such as the 2014 
US dry bean harvest 
and pricing for the next 
year. Based on those 
conversations, Brown 
thinks customers are 
very much swinging 
back to US dry beans. 
“There was a time, at 
least in the kidney bean 
market, where we saw 
so much of our business 
being taken away by 
China.” 

Brown senses that 
international buyers 
are becoming more 
concerned about food 
safety and thinks that 
for the US processing 
plants or the elevators 
that have made a com-
mitment to food safety 
and put appropriate 
plans in place with 

HACCP doing third-
party audits, they’re 
showing our global cus-
tomers that we’re com-
mitted to handling our 
foods in a very safe way. 
“I think many of us were 
kind of concerned when 
the Food Safety Mod-
ernization Act was put 
into place,” says Brown. 
“But, in my mind, I be-
lieve it’s helped us with 
our international busi-
ness.”

Regarding the dark 
red kidney bean market, 
Brown says the biggest 
concern is that China, 
the United States’ No. 1 
competitor, had a very 
large crop. “They’re 
talking about having 
roughly 70,000 metric 
tons, which is about 1.5 
million hundredweight. 
I believe our US crop 
was pretty much suffi-
cient to take care of the 
US market and quite a 
few international sales. 
I’m not sure what will 
happen when that big 
influx of Chinese beans 
comes in.” 

Brown serves on the 
executive committee of 

the Global Pulse Con-
federation (formerly 
CICILS), which is the 
international pulse 
trade association. While 
in Paris, meetings were 
held to prepare for the 
International Year of the 
Pulse in 2016, as pro-
claimed by the United 
Nations Food and Agri-
culture Organization. 

“It’s a huge opportu-
nity for our industry,” 
says Brown. “We’re 
hoping to see a big push 
for pulse consumption.” 
CICILS has allocated 
$1.1 million toward the 
project. That will in-
clude everything from 
nutrition research to 
agronomic research to 
looking at the environ-
mental benefits of pulse 
crop production. 

“We have 30 different 
countries involved in 
putting programs and 
events together,” says 
Brown. “The launch of 
the International Year 
of the Pulse, late in 2015 
in New York, will be un-
heard of before in the 
pulse industry. We’re 
going to rock the world 
of the food industry and 
production areas, and 
we truly believe that 
we’ll bring back oppor-
tunities for pulse con-
sumption, which in turn 
will benefit all of us in 
Minn-Dak by needing 
to produce more beans, 
peas and lentils.”



30         Northarvest Bean Grower  january 2015

Maatz Knows Beans
The US Dry Bean 

Council’s (USDBC)  
new executive direc-
tor Duane Maatz is no 
stranger to either as-
sociation management, 
or dry beans. Maatz 
most recently served as 
executive director of the 
Wisconsin Potato and 
Vegetable Growers As-
sociation, and prior to 
that was the president 
of the Northern Plains 
Potato Growers Asso-
ciation in East Grand 
Forks, Minnesota. 
Maatz’s wife’s family 
has been growing dry 
beans near Niagara, 
North Dakota for de-
cades. 

When he taught adult 
farm management at 
the North Valley Vo-
Tech in Grafton, North 
Dakota, Maatz says the 
biggest crops he worked 
with financially were 

gether.” 
Maatz sees oppor-

tunities for dry beans 
by communicating to 
nutritionists. “With the 
creativity in our cook-
ing and all the attention 
to our diets, we need 
to combine those two 
with recipes and a nu-
trition message,” says 
Maatz. “Adding beans 
to the diet increases the 
protein. And when you 
talk about emerging 
markets in other coun-
tries, the biggest thing 
most places are looking 
at is how to increase the 
protein content of their 
diet. Beans are a fairly 
low-cost, high-density 

sugarbeets, potatoes 
and dry beans. The 
Bellingham, Minnesota 
native also spent nine 
years as a high school 
vocational agriculture 
teacher, first at Unity 
High  School in Peters-
burg, N.D.,  and then at 
Larimore High School, 
in Larimore, N.D.

Maatz, who came to 
the USDBC in October, 
sees his main job as 
bringing people togeth-
er. “A lot of that requires 
communication,” says 
Maatz. “Not only with 
our board but with our 
state associations and 
their membership, it’s 
time to bring people to-

Duane Maatz

Grow with us!

Contact us with your contracti ng interest 
for conventi onal food-grade otebo beans.

Identi ty Preserved Ingredients
Non-GMO & Certi fi ed Organic

SK Food also has ongoing 
needs for all types of 
organic dry edible beans 
and conventi onal food-
grade soybeans.

 High premiums paid.

 Spot sale or forward growing contracts offered.

 Shipping and storage options available.

4666 Amber Valley Parkway • Fargo, ND  58104 USA
701.356.4106 TEL • skfood@skfood.com • www.skfood.com

Thank you for “growing with us” for more than 20 years.
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type of protein so I 
think there’s an incred-
ible opportunity glob-
ally for beans to play a 
more important role in 
the diet.”

Maatz sees similarities 
between the dry bean 
and potato industries, 
although they are not 
aligned the same way. 
“The Dry Bean Council 
has corporate members 
while the potato indus-
try’s bills are paid by 
growers,” says Maatz. 
“Here it’s paid indirectly 
by growers. We have a 
different focus because 
we have receiving sta-
tions and processors 
and then we have state 
associations as far as 
our members go.”

One thing Maatz 
thinks he needs to work 
on is reaching to the 
grower level and trying 
to get grass roots energy 
to start on some politi-
cal initiatives. Maatz is 
working on the agenda 
for the USDBC’s winter 
board meeting in Wash-
ington at the end of 
January, trying to build 
a program that will 
provide information 
from USDA personnel 
and also have growers 
visiting congressional 
offices. Maatz is hoping 
state dry bean grower 
associations will send 
new members to Wash-
ington to learn about 
lobbying as well as the 
USDBC’s objectives.

Sonalan is the right
choice in these five:

Soybeans Sunflowers Dry beans

Yellow Foxtail Kochia Pigweed

Lambsquarters Russian thistle Wild buckwheat
(suppression)

Canola Field Peas

When you want to 
stop these six:

www.FarmSmart.com 
®*Trademark of Dow AgroSciences LLC Always read and follow label directions.
574-G2-7-05 M35-041-001 (2/05) BR 

010-41049

Nothing works harder in soybeans,
sunflowers, dry beans, canola and field
peas than Sonalan® herbicide. Liquid or
granular, Sonalan controls tough grass
and weeds – even ALS-resistant
kochia. Yet it’s still gentle on crops.
Sonalan – working harder for you.

Sonalan_Winter08_kp.indd   1 5/23/08   11:31:01 AM

 

David Scholand Treasure Valley Seed Treasure Valley Seed 
730 4th Ave. 17781 Hwy 95 313 South Fair St. 
Reynolds, ND 58275 Wilder, ID 83676 Powell, WY 82435 
Mobile: 218-791-6159 Phone: 208-337-3545 Phone: 307-754-3121 
Office: 701-847-3122 Fax: 208-337-3584 Fax: 307-754-3936 
Email: david@tvseed.com www.tvseed.com www.tvseed.com 
   

 

GroWest Brand® 

 

Supplying the North American wholesale dry bean trade with a 
full range of high quality seed products produced in arid 

western seed production regions. 

 

Committed to supplying the most current and sought after dry bean genetics 

Offering highly competitive priced product 

Proven record of being reliable, consistent and independent 

Extensive & experienced producer base 

Knowledgeable & dedicated employees 

Integrity, customer service and value are things that we demonstrated in the past 
and will promise well into the future. 

Big enough to serve, small enough to care! 
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Good Reasons to Work with Us: 1) Quality “Western Grown” Seed  2) Friendly Service  3) Competitive Prices  4) Dividends To All Producers  5) Agronomy Service

Gary W. Fuglesten, Manager ~ PO Box 162 ~ Buxton, ND ~ Ph: (701) 847-2622 ~ Fax: (701) 847-2623 ~ Toll Free: (800) 286-2623

Pinto Beans    Navy Beans  
 Black Beans   Quality Seed

Pinto Bean Receiving Stations At:
Alliance Valley Bean, Larimore, ND   
   Contact John at (701) 343-6363  
Alliance Valley Bean, Sharon, ND    
   (701) 524-2568    
CHS Harvest States, Fairdale, ND        
   Contact Wayne at (701) 966-2515 
CHS Harvest States, Pisek, ND
   Contract Francis at (701) 284-6012

CHS Harvest States, Lankin, ND
   Contact Paul at (701) 593-6255
Hatton Farmers Elevator, Hatton, ND
   Contact Alan at (701) 543-3773
Lake Region Grain, Devils Lake, ND
    Contact Mark at (701) 662-5051

Lee Bean & Seed, Borup, MN
    Contact Mark at (218) 494-3330
Thompsons, East Grand Forks, MN 
    Contact Jim at (218) 773-8834 
Wilton Farmers Union Elev.,  
Washburn, ND
    Contact Brian at (701) 734-6780 

Update from Mexico
Following a crop tour 

in October, the US Dry 
Bean Council’s con-
sultant in Mexico, Raul 
Caballero, said Mexico’s 
2014 dry bean crop is 
expected to be close to 
last year’s expected pro-
duction of over 1.2 mil-
lion metric tons (MT). 

For the spring/sum-
mer cycle, Caballero 
expects bean produc-
tion close to 990,000 
MT compared to just 
over one million MT the 
previous year. Yields are 
expected to range from 
700 to 800 kilos per 
hectare. 

Based on SAGARPA’s 
information, there was 
a reduction of four per-

cent in the programmed 
bean planted area in 
2014, compared to 2013. 
Average yields are esti-
mated at 690 kilos per 
hectare, up from 680 in 
2013. 

Hurricane Odile 
helped Mexico to have 
a relatively good crop 
again, while Hurricane 
Vance caused some 
possible quality prob-
lems. According to Ca-
ballero, at least 15 to 20 
percent of the beans in 
Zacatecas have spots or 
are discolored. Farmers 
in Zacatecas planted 
597,000 hectares, about 
10,000 hectares more 
than programmed. 

The situation in Du-

[NEED REFERENCES 
PDF FROM RAUL TO GET 
A PHOTO AND CAPTION.  
PLEASE FORWARD TO ME.]
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rango is similar but 
they have less damage. 
Durango received 110 
millimeters of rain over 
five consecutive days. 
As of mid-November, 

MexICAN IMPORT NeedS dOWN 
Due to generally fa-

vorable weather con-
ditions throughout 
Mexico’s crop produc-
ing regions, USDA’s 
Foreign Agricultural 
Service says produc-
tion is expected to 
be higher in market-
ing year 2014/15 for 
most crops, including 
corn, sorghum and 
rice, while production 
is down slightly for 
wheat and dry beans. 
MY 2014/15 imports 
are forecast lower for 
corn, sorghum, rice 
and dry beans while 
up slightly for wheat. 
Responding to de-
mands from various 
grower organizations 
about low commodity 
prices and the need 
for more assistance 
at the farm level, 
Federal and certain 
State governments are 
implementing various 
programs aimed at 
assisting select Mexi-
can growers impacted 
by low commodity 
prices.

Dry bean harvested 
area and produc-
tion estimates for 
MY 2014/15 have 
been revised slightly 

downward, reflecting 
the latest Mexican 
government official 
data published by 
SAGARPA. This year’s 
crop is estimated to 
be 12 percent smaller 
than last year. Despite 
the slight reduction, 
private and official 
sources indicated 
that the favorable 
weather conditions, 
with a regular rainy 
season since August, 
have favored the 2014 
spring/summer crop 
cycle. 

FAS estimates 20 
percent of the dry 
bean planted area 
was planted in the last 
half of June and first 
half of July. 70 percent 
of the crop was plant-
ed in the second half 
of July and 10 percent 
in the first half of Au-
gust. It is expected 
that dry bean yields 
could reach from 0.7 
to 1.0 metric ton per 
hectare. 

The new production 
and harvested area 
estimates for the pre-
vious marketing year, 
2013/14, were revised 
slightly downward 
and upward, respec-

tively. This change re-
flects the most recent 
data from SAGARPA. 

The import estimate 
for this marketing 
year has been revised 
downward based on 
data from SAGARPA 
for the first eight 
months of this cal-
endar year. Mexican 
dry bean imports are 
estimated to decline 
69,000 metric tons 
from the previous 
year, a 52 percent de-
cline. Similarly, the 
dry bean export esti-
mate has been revised 
downward from FAS’ 
previous estimate to 
70,000 metric tons. 
This is still more than 
double Mexico’s dry 
bean exports in the 
last marketing year.  

The ending stocks 
estimate for MY 
2014/15 has been 
decreased slightly 
to 308,000 tons be-
cause of lower than 
expected domestic 
production. Also, for 
MY 2013/14, end-
ing stocks have been 
revised downward to 
361,000 tons, due to 
lower than previously 
expected production. 

damage to Pinto Saltillo 
beans was estimated 
at two to three percent. 
Durango’s bean acre-
age estimate is put at 
253,000 hectares, 8,000 

more than the govern-
ment’s programmed 
area. SAGARPA’s pro-
gram to convert bean 
production of at least 
50,000 hectares to other 

crops was not well re-
ceived by farmers. State 
and federal govern-
ments have announced 
a price support program 
similar to 2013. 

Chihuahua’s dry bean 
acreage is put at 125,000 
hectares, about 7,000 
less than SAGARPA’s 
programmed area. 
Seventy-one percent of 
the beans were in good 
to very good condition 
with yields estimated 
between 750 to 1300 ki-
los per hectare. 

SAGARPA’s Agri-Food 
Information Service 
estimates Mexico’s dry 
bean beginning supply 
at 346,200 MT, with pro-
duction pegged at 1.28 
million MT. SAGARPA 
has also programmed 
25,000 MT for exports 
and 140,500 MT of im-
ports. Consumption is 
programmed at 1.082 
MT per year. 

According to Cabal-
lero, bean consump-
tion in Mexico is facing 
important changes due 
to the changing lifestyle 
and food consump-
tion habits of the urban 
population. Mexico’s 
per capita consump-
tion of dry beans has 
decreased at an annual 
rate of 2.6 percent per 
year from 2000-2011, 
a smaller rate than the 
production pace. Per 
capita consumption in 
2012 and 2013 was es-
timated between nine 
and 10 kilos per year, 
down from 11 kilos per 
year in 2010.
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Buyers of Navy and Kidney
Pintos - Satellite for Central Valley Bean

Thompsons USA Limited
41703 US Hwy. 2 SW  |  P.O. Box 374  

East Grand Forks, Minnesota 56721

Tel: (218) 773-8834 or (800) 773-8834  |  Fax: (218) 773-9809
Email: jvrolyk@thompsonslimited.com

Reverse Trade Mission Visits Northarvest
The US Dry Bean 

Council hosted 19 peo-
ple from eight different 
countries on a reverse 
trade mission to US 
dry bean growing areas 
in September. USDBC 
representative Randy 
Duckworth thinks it’s 
probably been 20 years 
since they’ve had this 
big of a trade mission.

The mission included 
people from Austra-
lia, Japan, France, the 
Netherlands, Spain, 
Switzerland, Turkey 
and Mexico. Half of the 
group began their US 
trip in Nebraska, went 
to Michigan and fin-
ished in North Dakota. Bean buyers from eight different countries visit the Northern Crops Institute in Fargo in September.
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The group from Japan 
started in North Dakota 
and then went to Ne-
braska and California. 

The foreign bean buy-
ers stopped in some dry 
bean fields near Buxton, 
North Dakota and vis-
ited Central Valley Bean 
Cooperative, before 
hearing presentations 
at the Northern Crops 
Institute in Fargo. 

At NCI, participants 
heard about using pulse 
flour for various food 
uses. Duckworth says 
that is a growing trend. 
“You’re seeing more 
pulse products out in 
the marketplace, par-
ticularly gluten-free 
products right now are 
popular. But there are a 
lot of applications that 
have great potential, 

like using bean flour 
to improve breads and 
snack foods.” 

US Dry Bean Council 
President Bill Thoreson 
says the use of pulse 
flour is a growing trend 
worldwide, and the 
United States is proba-
bly lagging behind. “The 
European countries and 
the Southeast Asian 
countries are leading 
the charge as far as new 
product development, 
new ways to use dry 
beans,” says Thoreson. 

Interest among those 
on the trip varied, de-
pending on what kind 
of beans they were in-
terested in. “The Japa-
nese, for example, are 
interested in the baby 
limas, Great Northerns, 
and dark red kidneys,” 

said Duckworth. “The 
group from Mexico is 
interested in pinto and 
black beans. Europeans 
are interested primarily 
in Great Northerns and 
dark red kidney beans.” 

Jeff McNeill, USDBC 
representative in Japan, 
says dry beans in Ja-
pan are used in a very 
traditional format, for 
confections. “They’re 
often used to make a 
bean paste which goes 
into a variety of differ-
ent products, including 
ice cream and teas. A 
lot go into confections-
Japanese candy, cakes, 
and some products go 
into the bakery sector.”

McNeill says one of 
the key things he’s try-
ing to promote in Japan 
for US dry beans is new 

ways to use the prod-
ucts, and looking at dif-
ferent ways around the 
world that dry beans 
are used. “If we can take 
some of those examples 
and bring them into 
the Japanese market, 
maybe that will help 
lead to new, innovative 
ways for using more US 
dry beans.”

Duckworth thinks 
the perception of the 
foreign buyers is that 
there are a lot of beans 
out there because al-
most all the world’s dry 
bean crops were good 
this year-there were no 
disasters. “So, I think 
we’re going to have 
some significant inven-
tories, but the quality is 
also looking good,” says 
Duckworth.
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NVF, Inc.
1581 Freedom Ave NE
Manvel, ND  58256
Phone: 701-696-2484
Email: nvfinc@invisimax.com

GIVE YOUR BEANS
THE STARTER

A D V A N T A G E

MAXIMIZE YOUR BEAN PROFITS
with seed-placed starter and foliar feeding.

STARTER FERTILIZER:
• Seed safe at recommended rates
• Stimulates early growth and  
   uniform emergence
• Establishes better root system
• Promotes quicker maturity
• Can be applied with zinc
• Maximizes bean yields & profits

For maximum yields and early season plant performance,  
give your bean crop.......The STARTER Advantage.

FOLIAR FERTILIZERS:
• Foliar safe at recommended rates
• Improves pod set
• Promotes earlier maturity
• Can be applied with trace elements
• Maximizes bean yields & profits

Northern Valley Fertilizer has been helping local bean growers achieve 
higher profits per acre for over 40 years. To maximize yields and profits per 

acre, bean growers are incorporating quality starter and foliar fertilizers 
from Northern Valley Fertilizer into their crop production programs.
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USDA Estimates 17 Percent Bigger Dry Bean Crop in 2014

Area Planted Area Harvested Yield Per Acre 1 Production 1

State 2013 2014 2013 2014 2013 2014 2013 2014

1,000 Acres 1,000 Acres Pounds 1,000 Cwt

Arizona 10.0 9.9 10.0 9.9 1,680 1,710 168 169  

California 50.0 48.0 49.5 47.5 2,320 2,090 1,150 995  

Colorado 39.0 46.0 36.0 45.0 1,500 2,000 540 900  

Idaho 125.0 140.0 124.0 139.0 1,900 1,770 2,356 2,460  

Kansas 5.0 7.5 4.8 6.9 1,790 1,710 86 118  

Michigan 175.0 234.0 172.0 228.6 1,900 1,930 3,270 4,408  

Minnesota 125.0 155.0 120.0 148.0 1,950 1,720 2,340 2,547  

Montana 24.0 36.0 23.6 35.4 1,920 1,590 453 563 

Nebraska 130.0 165.0 117.0 152.0 2,350 2,500 2,750 3,800  

New Mexico 10.0 9.8 9.5 9.7 2,040 2,200 194 213                                                                       

New York 9.0 8.0 8.8 7.7 1,820 1,490 160 115  

North Dakota 440.0 630.0 430.0 615.0 1,650 1,430 7,095 8,795  

Oregon 8.3 9.5 8.2 9.5 2,260 2,260 185 215  

South Dakota 12.0 14.0 11.5 12.9 2,000 1,500 230 194 

Texas 33.0 23.0 30.0 21.0 1,220 1,100 366 231  

Washington 120.0 130.0 119.0 129.0 1,820 1,580 2,165 2,038  

Wisconsin 5.4 7.9 5.4 7.9 1,810 2,480 98 196  

Wyoming 39.0 42.0 37.0 37.6 2,620 1,940 970 728                                                                        

United States 1,359.7 1,715.6 1,316.3 1,662.6 1,867 1,725 24,576 28,685  

dRY edIBLe BeAN AReA PLANTed ANd hARVeSTed, YIeLd, ANd PROdUCTION - 
STATeS ANd UNITed STATeS:  2013 ANd FOReCASTed deCeMBeR 1, 2014.  (1CLeAN BASIS)

Other classes: 2013 2014

1,000 cwt

Great Northern 1,515 2,380

Lt Red Kidney 845 1,182

Dk Red Kidney 838 1,076

Pink 476 442

Small Red 548 717

Cranberry 53 75

Garbanzo 3,559 2,831

USDA forecasts 2014 production of 
dry edible beans at 28.7 million cwt, 
up 17 percent from 2013. Planted 
area is estimated at 1.715 million 
acres, up 26 percent from 2013. Har-
vested area is forecast at 1.66 million 
acres, also 26 percent above the pre-
vious year. The average United States 
yield is forecast at 1,725 pounds per 
acre, a decrease of 142 pounds from 
last year's yield. 

Compared to USDA’s previous es-
timate in October, the crop is about 
one percent smaller, and is 10 per-
cent below the 2012 crop-a decline 
of approximately 3.2 million bags.

North Dakota’s dry bean crop es-
timate is put at 8.795 million cwt, 

down two percent from October, but 
24 percent more than the previous 
year. Harvested acres are down 5,000 
from October, but 43 percent above 
the previous year. The average yield 
in North Dakota is pegged at 1,430 
pounds per acre, down 20 pounds 
from October and 220 below the pre-
vious year. 

Minnesota’s crop production 
jumped 27 percent from October 
to December, as USDA boosted the 
average yield from 1,400 pounds to 
1,720. Harvested acres are up 5,000 
acres. Minnesota’s crop is nine per-
cent bigger than the 2013 crop, due 
to 28,000 more harvested acres. The 
average yield is 230 pounds per acre 

below the previous year.
By class, USDA estimates the pinto 

bean crop at 9.884 million cwt, up 
16 percent (1.4 million cwt) from the 
previous year.  US navy bean pro-
duction, at 4.156 million cwt, is 22 
percent above the previous year. The 
black bean crop is 48 percent bigger 
than 2013, totaling 3.76 million cwt.
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THE NATURAL CHOICE

Always read and follow label instructions. ©2015 Sipcam Agro USA, Inc. 
The Natural Choice is a trademark of Advan LLC. Contans is a registered trademark of Bayer CropScience-Biologics. CONHB0115

Contans® attacks white mold at the source.
While other fungicides treat white mold once it appears, only Contans® breaks the disease cycle in the 

soil before white mold develops.

“Where your best yields are possible is where white mold is 

worst.  We had a field a few years ago that had severe white 

mold in it. We never thought we’d be able to raise beans on that 

field again. We tried Contans, and it’s taken care of our white 

mold problem. You can see it work. We’ll use Contans in 2015, 

and we’ll probably use it on more acres.”

Mike Elsen
Hecla, South Dakota

www.sipcamadvan.com
800-295-0733
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Northarvest Home Economist Retires
After more than 27 

years promoting the 
health and nutrition 
of Northarvest dry 
beans, Lynne Big-
wood has hung up her 
“Bean Appetit” apron. 
Bigwood had helped 
the Northarvest Bean 
Growers Association, 
serving baked beans for 
the Bismarck Down-
towners Fall Fest, before 
being hired as Northar-
vest’s home economist. 

The Terry, Montana 
native taught home 
economics and busi-
ness two years in the 
mid-1960s, before mov-
ing to Bismarck. She 
then did secretarial and 
interior design work for 
Conlin’s in Bismarck for 
over seven years. After 
working as a substitute 
teacher in an effort 
to return to full-time 
teaching, Bigwood went 
to work for Northarvest. 

Much of Bigwood’s 
work has been to spread 
the message about 
Northarvest dry beans 
at conferences. “I’ve 
gone to conferences 
to find the people who 
can spread the message 
so much further-like 
Extension, teachers, 
and Women, Infant 
and Children (WIC) 
staff. Then they take my 
material with them to 
teach their clients or 

students,” said Bigwood. 
“The first thing I went 
to was the National 
Restaurant Association 
Show in Chicago. I went 
in with 1,000 copies and 
I think they were gone 
the first day. I spent 
the whole day making 
piles of recipe cards and 
handed them out.”

The once enormous 
National Restaurant As-
sociation Show eventu-
ally changed to more of 
an emphasis on equip-
ment, rather than food 

and cooking. Bigwood 
also noticed that large 
food distributors, such 
as Sysco, now have their 
own food shows. 

In about 1991, Big-
wood began writing the 
recipe column in what 
was then a newspaper 
format of the Northar-
vest Bean Grower mag-
azine. She thinks she’s 
probably done 80 to 100 
recipes since then. One 
of her early recipes is 
still one of the favorites. 
“In November of 1991, I 

did apple bean bake, a 
simple recipe that came 
out of the national bean 
growers’ contest. It’s 
just apples and cinna-
mon and canned baked 
beans. It’s kid-proof.”  

Northarvest, and Big-
wood, have published a 
bean cookbook, which 
was the result of an invi-
tation by North Dakota 
WIC. “I think it had 90 
pages when it started,” 
says Bigwood, “and now 
it has 190.” Bigwood 
says she gets her recipe 
ideas from everywhere. 
She tries them out and 
alters them.

Asked about the most 
influence of her current 
work, Bigwood says a 
home economist has 
to be a lot of places. 
“I don’t think there’s 
one influence that 
can do it. I think the 
(Northarvest) promo-
tion committee and Tim 
(Courneya) have been 
right about looking at 
the people who are 
influencers. You make 
sure the people that are 
teaching WIC recipients 
have our materials. Ex-
tension educates food 
stamp (SNAP) recipi-
ents,” says Bigwood. 

Bigwood has also 
helped produce and 
distribute several bro-
chures, posters, videos 

Northarvest home economist Lynne Bigwood says the magical fruit 
poster has been one of the most clever things Northarvest has done.

Continued on Next Page
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and teaching kits. She 
has also written bean 
cookery curriculums 
and mailed them out to 
every home economics 
teacher in North Dakota 
and Minnesota. She’s 
also been part of Liv-
ing Ag Classrooms in 
Bismarck, Minot, Fargo 
and Lisbon, which are 
attended by as many as 
5,000 4th graders each 
year. In an hour-and-
a-half, students hear 
five or six-minute mes-
sages about agriculture 
and then go home with 
teaching materials. 

One of the best post-
ers Northarvest ever 
published was a simple 
portrait of all the vari-
ous beans grown in this 
region. It’s so effective, 
Bigwood uses it instead 
of bringing real beans 
to show elementary 
students. She pastes the 
poster on tables while 
students play the “Bean 
Crazy” game she devel-
oped. Hillsboro, North 
Dakota dry bean grower 
Mike Beltz came up 
with that catchy name. 

 “The most popular 
brochure we’ve ever 
done is the black bean 
fiesta, which is now on 
the inside of my busi-
ness card. It has lasted 
between 15 and 20 
years, and that’s unreal,” 
says Bigwood, who says 
all of the things she’s 
done have been a co-
operative effort. “I’ve 
worked with graphic 

designers and print 
shops.” 

One of the most clever 
things Northarvest has 
ever had done, accord-
ing to Bigwood, are the 

“Magical Fruit” posters. 
The laughable lines, 
like “Live To Be An Old 
Fart”, were used in a na-
tionwide promotion in 
2004. 

One of the educa-
tional pieces given to 
teachers explains the 
nine different classes 
of dry beans grown in 
Northarvest. A favorite 
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of students has been the 
“Let’s All Do the Bean 
Bop” which includes 
music and movement 
with an educational nu-
tritional message.

Bigwood is particu-
larly pleased that the 
“Dry Beans From the 
Heart” video, about 
dry bean production in 
Northarvest, has been 
updated and put on 
You Tube. The “Bean 
Appetit” video features 
chefs talking about how 
beans are used in their 
restaurants. 

Bigwood gives the 
Northarvest leadership 
credit for its promo-
tional vision, and for 
working with organiza-
tions like the Culinary 

Institute of America 
and Communique. She 
thinks it’s still important 
to talk to those educa-
tors because they reach 
so many people. It’s also 
critical to have a web 
presence, says Bigwood. 
“So, if they type in dry 
beans, you’ll pop up.”  

Bigwood thinks reci-
pes need to be simple 
enough for the normal 
person. “It has to be 
quicker. People prob-
ably don’t want to 
spend more than a half 
an hour preparing their 
meal.”  

Current trends toward 
organic, vegetarian and 
gluten-free diets seem 
to fit right into the pro-
motion of dry beans.  

Ph: 218-964-5407  Web: www.LegumexWalker.com

Buyers of Pinto Beans, Black Beans  
and most other dry edible beans

A Division of Legumex Walker

St. Hilaire Seed

Legumex Walker Inc. Edible Bean Division

Minnesota: Argyle ~ St. Hilaire    North Dakota: Buxton ~ Cummings ~ Garske ~ Grafton ~ Hamilton ~ Harlow 

RECEIVING STATIONS

www.alliancegrain.com       www.saskcan.com       www.uspulses.com

From Producer to the World

Find Alliance Grain Traders Inc. on the Toronto Stock Exchange under the symbol AGT. 

To market your beans, lentils, chickpeas or peas or to discuss growing pulses, contact 
Saskcan Pulse Trading in Canada at 1-877-SASKCAN or United Pulse Trading in 
the U.S. at 1-877-751-1623.



42         Northarvest Bean Grower  january 2015

Bean Briefs
FMd, MAP FUNdS AWARded

USDA’s Foreign Agricultural 
Service has awarded funding to 
more than 60 US farm organiza-
tions to help expand commercial 
export markets for American 
products. Through the Market 
Access Program, FAS will provide 
$173.2 million to 62 nonprofit 
organizations and cooperatives. 
Under the Foreign Market De-
velopment program, FAS will 
allocate $26.7 million to 22 trade 
organizations that represent US 
agricultural producers. The MAP 
funding is up fractionally from 
Fiscal Year 2014, while the FMD 
funding represents an 8 per-
cent increase over FY14. The US 
Dry Bean Council was awarded 
nearly $871,000 in MAP funding, 
and $119,000 through the FMD 
program.

BIGGeR CANAdIAN CROP
According to Statistics Can-

ada’s survey conducted from 
October 22 to November 13, 
Canada’s dry bean production is 
estimated at 273,200 metric tons, 
up 33 percent from the 205,900 
ton crop in 2013. The estimate 
is five percent below Statscan’s 
previous estimate. Production of 
colored beans is put at 195,400 
MT, 21.5 percent more than a 
year ago. Canada’s white bean 
crop is estimated at 77,700 MT, 
71 percent above last year.

Manitoba’s dry bean crop is 
estimated at 82,700 MT, up 11 
percent from 2013, despite a 14 
percent decline in colored bean 
production. Ontario grew 50 
percent more dry beans this year 

than in 2013; white beans were 
up 31 percent and the colored 
bean crop was up 72 percent. 
Dry bean production in Alberta 
totaled 66,000 MT, 37 percent 
more than last year.

N.d. BeAN STOCkS dOWN
According to the semi-annual 

report from the Upper Great 
Plains Transportation Institute, 
North Dakota’s 40 licensed dry 
bean warehouses had 1.99 mil-
lion hundredweight of pinto 
beans in storage as of July 31, 
2014, down 11 percent from the 
2.2 million cwt the previous year. 
The pinto stocks are 60 percent 
less than the 5 million cwt on 
hand at the end of 2013. Navy 
bean stocks on hand July 31 to-
taled nearly 452,000 cwt, 49 per-
cent less than July 31, 2013, and 
63 percent less than the Decem-
ber 31, 2013 stocks. Black bean 
stocks saw the biggest percent-
age decline from a year ago, with 
stocks on hand of almost 335,000 
cwt, 64 percent less than the July 
2013 stocks on hand of almost 
933,000 cwt.

Nd, PORT OF 
VANCOUVeR AGReeMeNT    

North Dakota Agriculture 
Commissioner Doug Goehring 
says the first railcars filled with 
North Dakota commodities 
made their way to the west coast 
under a new agreement between 
North Dakota and the Port of 
Vancouver USA. AGT Food and 
Ingredients loaded a test ship-
ment of 60 totes of Pride of Da-
kota split green peas at North 

Dakota Port Services in Minot, 
and arrived in the Washington 
state port in early November. 
Goehring and Port of Vancouver 
CEO Todd Coleman signed a 
memorandum of agreement in 
August, uniting the state and the 
port in a collaborative rail ser-
vice program. Goehring says the 
agreement provides more mar-
keting opportunities for identity-
preserved and specialty crop 
products, such as food grade 
soybeans, peas, lentils, dry beans 
and other commodities to be 
transloaded and containerized. 
Coleman says the port’s respon-
sibilities include designating 
load centers, managing boxcars, 
coordinating with BNSF Railway 
and providing monthly service 
reports. 

NeW exPORT PROGRAM
North Dakota Agriculture 

Commissioner Doug Goehring 
has unveiled a new export en-
hancement program that helps 
North Dakota exporters of agri-
cultural commodities increase 
sales while minimizing their 
risk. The Ag Commodity Export 
Enhancement Program autho-
rizes the Bank of North Dakota 
to work with the Export-Import 
Bank to provide insurance cover-
age of not less than 90 percent 
on bulk commodity sales as well 
as processed ag product trans-
actions. Exporters who want 
to use the program should first 
contact their lender, who will in 
turn contact the Bank of North 
Dakota for information and a 
preliminary quote.
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From bean planting to harvest,  
Trinidad Benham can help with your needs! 

 

Visit our booth at Bean Day in Fargo! 
 

The RIGHT CHOICE for Growing Business 

 
 

Martin Franko, Field Operations Mgr. 
(406) 839-7054 

 
Nathan Fitzgerald, Field Rep. 

(701) 840-8653 
 

Dustin Smith, Field Rep. 
(218) 839-4666 

www.TrinidadBenham.com 

 Colgate, ND . . . . . . . . . . . . . . . . . . . . .  (701) 945-2580 
Courtenay, ND (CHS) . . . . . . . . . . . . . .(701) 435-2471 

Finley, ND . . . . . . . . . . . . . . . . . . . . . . . .(701) 524-1500 
Pillsbury, ND . . . . . . . . . . . . . . . . . . . . . (701) 945-2709 

dAkOTA dAVe dIeS
Funeral services were held 

October 25 in Grand Forks, N.D. 
for 53-year-old David Allen Pol-
reis of Thompson, N.D. Polreis 
worked for a number of years 
in dry bean plants and wrote a 
weekly newsletter, the Dakota 
Dry Bean Report. In 1998, he 
started his own business, Dakota 
Dry Bean in Grand Forks. He 
served as an advisor to Dakota 
Dry Bean up until his death.

LeGUMex WALkeR ALLIANCe
Legumex Walker Inc. has en-

tered into a long-term strategic 
alliance with The Scoular Com-
pany. Scoular will procure all 
canola seed for processing at 

Legumex Walker’s Pacific Coast 
Canola subsidiary and will mar-
ket all of the canola meal and oil 
produced by PCC. Scoular will 
also invest $16.5 million Canadi-
an in a Legumex Walker convert-
ible debenture that is expected 
to help link Scoular’s marketing 
and transportation networks 
to Legumex Walker’s specialty 
crops business. Legumex Walker 
is a processor and merchan-
diser of special crops, pulses and 
canola products.

IdAhO SeTS SIGhTS ON COSTA 
RICA

Capital Press reports the Idaho 
Bean Commission will use an 
$18,000 Specialty Crop Block 

Grant to try to help the state’s dry 
bean industry make inroads into 
Costa Rica. IBC member Don 
Tolmie, production manager for 
Treasure Valley Seed Company, 
said the Costa Rica project prob-
ably has as much potential to 
increase exports of Idaho dry 
bean seed as anything they’ve 
ever attempted. The block grant 
will allow the Idaho Bean Com-
mission to take preferred local 
varieties in Costa Rica that face 
substantial disease pressure and 
grow them in a disease-free envi-
ronment. After that seed is certi-
fied, it will be grown in trial plots 
in Costa Rica so growers can see 
first-hand the benefits of using 
certified Idaho seed. 
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ERIC HYLDEN 
Park River, ND

Family history on the farm? 
How did you get into farming?  
I have a small farm southwest of 
Park River, ND, near the land my 
great-grandfather homesteaded 
in 1881. I grew up on the farm 
and went to NDSU to become 
an ag teacher but discovered 
photography at college and pur-
sued a career in journalism. A 
summer internship at the Grand 
Forks Herald led to my eventual 
career in photojournalism and 

I’ve been at the Herald since 
1986.

I’ve always loved covering ag-
riculture at the Herald and my 
cousin, Ken, suggested to me in 
2007 that I should consider farm-
ing as a sideline. It was a great 
suggestion and I’ve been fortu-
nate to work with my dad, Mike, 
who’s 91 and still able to do most 
of my tillage and also does some 
combining. Dad’s also good with 
a camera and sends me photos 

of the crop progress. 

How long have you been farm-
ing? Since 2009

How long have you raised dry 
beans? Six years

What classes of beans do you 
grow and why?  I grow pinto 
beans because they are a good fit 
for our land and great for the ro-
tation. Plus my dad’s been a fan 
of pinto beans since the 1970’s. 

What has been your favorite 
piece of farm equipment?  My 
old Case 2470

If you could add any new 
equipment, what would it be? 
A really good rock picker

*  New high-yielding, upright pinto bean variety suited for direct harvest
*  Highest yielding bean in Michigan for four consecutive seasons
*  Matures in 98 days, three days later than LaPaz pinto
*  Excellent white mold avoidance and yields under white mold pressure
*  Resistant to common strains of rust and mosaic virus 

Michigan Crop Improvement Association    
Web Site: www.michcrop.com   Phone: (517) 332-3546

PINTO SEED

NEW

Continued on Next Page



46         Northarvest Bean Grower  january 2015

HANS KANDEL
NDSU Extension agronomist

How long have you been at 
NDSU?  I started with the Min-
nesota Extension Service in July 
1995 and moved to the North 
Dakota Extension Service in July 
2007. 

Where is your hometown?  I 
was born in the Netherlands and 
lived most of my life in the cen-
ter of the country near the town 
on Utrecht. During my college 
days I moved to the eastern part 
of the country near the college 
town of Deventer.

Compare agriculture in the 
Netherlands to here in the 
Northern US Plains.  A large 
part of the Netherlands is below 

sea-level. Dikes were made and 
windmills pumped the water out 
of the diked areas called ‘pol-
ders.’  After reclaiming the salt 
areas through rainwater move-
ment through the soil and a se-
quence of crops, the clay soil was 
transformed into highly produc-
tive agricultural land. Farmers 
grow winter wheat, barley, pota-
toes, sugarbeets, and a variety of 
other crops. The Red River Valley 
is not the bottom of the sea but 
it is the bottom of Lake Agassiz. 
The landscape is very flat and 
some of the major crops grown 
in North Dakota and northwest-
ern Minnesota are similar to the 

crops grown in the Netherlands.

What are the best parts of your 
job?  The best part of my job is 
interacting with a broad audi-
ence of producers, agricultural 
professionals, students and the 
general public. I enjoy teaching 
about the science of crop pro-
duction and provide up-to-date 
and research-based information.

What is the biggest production 
issue facing dry bean growers?  
The biggest production issues for 
dry bean production are the un-
predictable weather conditions 
which may cause drown out ar-
eas in fields, and may cause envi-
ronmental conditions favorable 
for outbreaks of white mold or 
rust. To a certain extent,  produc-
ers can manage excess water by 
proper surface and sub-surface 
drainage and use fungicides as a 
tool to manage the diseases.

What hobbies do you have?  I 
enjoy the outdoors and in par-
ticular, hiking, biking, and cross 
country skiing. Since my youth I 
have played soccer and I love to 
watch a good game. During the 
colder period of the year I enjoy 
reading books about science, 
business, and history. 

What’s the one thing you want 
to accomplish yet? Bucket list?  
One thing on my bucket list is 
to visit Italy. Places like Rome, 
Venice, and Florence are rich in 
history and architecture. I am 
hoping it will be possible to take 
some vacation time in 2015 and 
visit Italy.

What’s the one piece of equipment you wouldn’t want to 
be without?  My camera.

Do you have any hobbies?  Going to sporting events at 
Sacred Heart Catholic School in East Grand Forks with my 
wife, Jackie Lorentz, to watch our daughter, Erin, play volley-
ball, basketball and softball. 

If you could win a vacation anywhere, where would you 
want to go?  Italy

What’s the best part of your job?  Every day is different and 
I have been able to photograph some amazing events and 
people.

ERIC HYLDEN ... from page 45 
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Seed from Great Northwest Seeds is well-suited for 
the plains of central Canada and the United States. 
This seed is bred and developed by Idaho Seed Bean 
Co. in Twin Falls, ID, produced by Central Bean Co. in 
the arid desert region of Quincy, WA and distributed 
by Buchholz Enterprises, Inc. of Wahpeton, ND. With 
tall upright structures and strong yields, the premium 
quality of our seed is readily apparent. Whether your 
need is for navy, pinto or black bean seed, Great 
Northwest Seeds can provide you high quality seed 
that fits best with this climate and growing season.

•  Jet Black
• Cascade Navy (ISB 1815-2)
• Teton Navy (ISB 1816)
• Sequoia Pinto

Grown in the Deserts 
of the Great Northwest

G R O W  S O M E T H I N G  G R E A T

Distributed by Buchholz Enterprises, Inc.  |  phone: 701-640-1681  |  email: abuchholzseed@gmail.com
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Join us for the 40th Annual Bean Day, January 15-16, 2015 at the Fargo 
Holiday Inn .  See pages 7-9 for details.


