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Setting the Agenda

All roads lead to Fargo January 16th and 
17th for the 39th Annual Bean Day. As presi-
dent of the Northarvest Bean Growers Asso-
ciation, it’s my pleasure to welcome you. As 
always, the agenda will have something for 
every dry bean grower. 

We’ll have traditional updates from North 
Dakota State University researchers on crop 
production projects funded with your check-
off dollars. A couple key topics include white 
mold, blights, and an update on breeding a 
slow darkening pinto bean variety. 

We’ll also get an update on pulse crop revenue insurance, and 
hear about a new NDSU pest management phone app, as well as 
Northarvest’s promotional efforts via social media.

There will also be presentations on the current supply/demand 
outlook for dry beans; where the markets go from here; and the 
2014 Farm Bill.  

In this edition of BeanGrower, you’ll also find the latest dry bean 
crop estimates from USDA,  news about Mexico, and the last of our 
3-part series on the Bean Beginning. 

Our annual report and the complete Bean Day agenda are also 
included.

One of the main benefits of Bean Day is getting the chance to talk 
to processors and buyers and getting a feel for the future market 
direction. You’ll also be able to talk about seed needs for 2014. It’s 
our first chance to start planning for another year in the dry bean 
business. 

I look forward to seeing you on January 17th for the 39th Annual 
Bean Day! 

Dan Webster, President 
Northarvest Bean Growers Association
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Navigating Navy Beans
Growers like to know 

where the beans they 
grow end up. In the Fall 
2013 issue of the Bean 
Grower, we followed a 
typical load of dark red 
kidney beans. In this is-
sue, we focus on navy 
beans.

When Kelley Bean Co. 
senior merchandiser 
Larry Sprague started in 
the bean business more 
than 40 years ago, navies 
were the premier bean, by 
far, in the United States, 
with somewhere between 
six and seven million 
hundredweight. “As we 
developed different ethnic 
groups and ethnic foods,” 
says Sprague, “the navy 
bean has become the pre-
mier canning bean. Un-
fortunately, there’s so few 
companies in the canning 
business.”

Sprague says the United 
Kingdom only has a 
couple major canners 
compared to the mid-
1970s when 20 different 
canners would can beans 
in tomato sauce. “It’s 
just like the farms,” says 
Sprague. “We’ve got a lot 
fewer farmers that are 
much bigger than we did 
40 years ago.”

Sprague estimates there 
are only about five can-
ners that will do some-
where in the neighbor-
hood of 65 to 70 percent 
of all navy beans. That, 
he says, creates kind of a 
static market which today 
is not very attractive to a 

lot of farming operations. 
The predominant mar-

ket for navy beans is still 
the United States, roughly 
three million bags. In 
the grocery store, most 
consumers will see store 
brands, or a couple ma-
jor labels, Bush Brothers 
and Van Camps as well as 
Faribault Foods.

A significant amount of 
our navy beans are also 
exported. According to 
Sprague, Canada is one 
of our biggest customers. 
However, those navies 
aren’t being consumed in 
Canada. “They’re being 
re-processed by a num-
ber of different Canadian 
firms and repackaged 

with their label and sent 
to one of the export can-
ners,” says Sprague. “Our 
major export canneries 
for navy beans, besides 
the UK, would be Italy. 
A lot of the Italian com-

panies will can beans for 
northern Europe or for 
transshipment back into 
the UK.” 

The US also ships a lot 
of navy beans directly to 
the UK, but it varies quite 
a bit from year to year 
depending on how many 
contracts some of the 
Canadian companies will 
have in the US. Sprague 
says the Canadians import 
beans from Michigan, 
North Dakota and Minne-
sota and some Manitoba 
beans are imported to the 
US. “So it gets to be kind 
of a blurred line but we’re 
roughly still consuming 
and selling about six mil-
lion hundredweight of 
navy beans per year.” 

That’s not a real de-
crease from back in the 
1970s, but production is 
more spread out today. 
Back in the 70s, most of 
the navies were grown in 
Michigan. Today, they’re 
grown in Ontario, Michi-
gan, Minnesota, North 
Dakota and Manitoba. 

Annual sales and usage 
of navy beans are roughly 
50 to 60 percent that of 
pinto beans. Sprague says 
a lot of the navy bean ex-
port shipments normally 
start in August and con-
tinue until springtime be-
cause the Europeans eat 
them more in the colder 
months compared to the 
US where we’re more 
likely to consume the ma-
jority of our navy beans in 
the summertime. 

Larry Sprague
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39th Annual Bean Day
January 16-17, 2014 •  Fargo Holiday Inn

Bean Day at a Glance...
January 16, 5 p.m. Pre-Bean Day Reception from 5 p.m. to 7 p.m.

January 17, 8 a.m. Bean Day Trade Show and Registration Begin

January 17, 10 a.m. Program Begins

January 17, 3:15 p.m. Bean Day Concludes
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Bean Day Program -- January 17
Morning Program 

8:00 – 9:55 a.m.  Registration, Coffee

9:55 - 10:00 a.m.  Setting the Agenda
 Dan Webster, President
 Northarvest Bean Growers Association

10:00 - 10:20 a.m.  The Scouting Report:  
2013 Disease Update

 Dr. Sam Markell, Extension Plant Pathologist
 Department of Plant Pathology
 North Dakota State University, Fargo, ND

10:20 - 10:40 a.m.  Managing White Mold in  
Dry Beans with Fungicides

 Dr. Michael Wunsch, Plant Pathologist
 Carrington Research Extension Center
 North Dakota State University, Carrington, ND

10:40 - 11:00 a.m. Bean Breeding: Slow Darkening  
Pintos and New Kidney Varieties

 Dr. Juan Osorno, Dry Bean Breeding & Genetics
 Department of Plant Sciences
 North Dakota State University, Fargo, ND

11:00 - 11:15 a.m. Development of the NDSU  
Pest Management App

 Angela J. Kazmierczak, Ag Research Specialist
 Department of Plant Sciences
 North Dakota State University, Fargo, ND

11:15 - 11:30 a.m. Update: Pulse Crop Revenue Insurance 
 Cole Arthun, Watts and Associates, Billings, MT    

11:30-12:00 p.m. Fitting the Pieces Together: World Dry 
Bean Production, Supply and Demand 

 Randy Duckworth, Emerging Market Specialist
 US Dry Bean Council, Grapeview, Washington                

 12:00 - 1:30 p.m.  Lunch
 The Bean  Day noon luncheon is free and is 

sponsored by the participating growers of 
Northarvest.

1:30 - 1:45 p.m.  Association Business
 Dan Webster, President
 1)  District Director Elections, (3, 6, 9)

Afternoon Program

1:45 – 2:05 p.m. Influencing the Influencers
 Ed Stroesser, President, Adam Veile, Vice President, 

Creative Services
 Communique Inc., Jefferson City, MO

2:05- 2:35 p.m. The Power of Edible Beans:   
Little Beans, Big Nutrition

 Gordon Gregory, VP/General Manager
 ADM Edible Bean Specialties, Inc., Decatur, Il

2:35- 2:55 p.m. The 2012 2013 2014 Farm Bill:  They Say 
it’s Really Going to Happen.  Really!  

 Dale Thorenson
 Gordley Associates, Washington, D.C.

2:55- 3:15 p.m. Market Talk:  Where  
Do We Go From Here

 Samuel Peck, VP International Marketing
 SKE Midwestern, Inc., Fargo, ND

Bean Day Lodging Directory
The Fargo, N.D., Holiday Inn at I-29 & 13th Ave SW, is the headquarters hotel for Bean Day. Make your room reservations 
by calling the hotel directly. Phone (701) 282-2700. The Holiday Inn Express -- (701) 282-2000 -- is also adjacent to the 
Holiday Inn parking lot. For a list of other Fargo-Moorhead hotels/motels, visit www.fargomoorhead.org.

THURSDAY, JANUARY 16 
PRE-BEAN DAY RECEPTION

Join us Thursday for a pre-Bean Day reception 
and an opportunity to socialize with exhibitors and 
fellow growers from 5 p.m. until 7 p.m.  Cash bar and 
an hors d’oeuvre/sandwich buffet will be available.  
There is no fee to attend.  Hope to see you there.
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Bean Day Exhibitors
ADM Edible Bean
Specialties Inc.
Appleton, MN (320) 289-2430 
Cavalier, ND (701) 265-8385 
Galesburg, ND (701) 488-2214 
Grafton, ND (701) 352-1030 
St. Thomas, ND (701) 257-6721 
Olivia, MN (320) 523-1637 
Northwood, ND (701) 587-5900
Casselton, ND (701) 347-5321

ADM SeedWest
John Jones
PO Box 173
Moorhead, MN  56560
701-730-4037 (Cell)
218-233-6573 (Office)

Advanced Milling Systems 
Dan Bjerke
989 S Isabella Road
Mount Pleasant, MI 48858
(989) 773-1226

Agri-Resources Inc
5621 53rd Ave SW
Fargo, ND  58104
(701) 277-3221

BASF
Bill Olson
600 S Woodland Drive
Thompson, ND  58278
(701) 599-2131

Bes Bean Company, Inc.
E5210 1040th Ave
Wheeler, WI 54772
(715) 632-2319

Bonanza Bean LLC
PO Box 164 
8 Industrial Blvd
Morris, MN 56267
(320) 585-2326 

Bratney Equipment 
3811 Bassett Creek Drive 
Golden Valley, MN 55422 
(763) 521-4727

C & F Food, Inc.
P.O. Box 55 • 502 3rd St
Manvel, ND 58256
(701) 696-2040

Chippewa Valley 
Bean Co., Inc
N2960 730th St
Menomonie, WI 54751
(715) 664-8342

Convey-All  
Hamilton Services
PO Box 175 • Hamilton, ND  58238
(701) 454-3875

Dow Agro Sciences LLC
Ethan Westfall
4385 Calico Drive, S. Apt. 302
Fargo, ND 58104
(701) 540-7633

Gateway Building System
2138 Main Avenue W
West Fargo, ND 58078
(701) 293-7202

Haberer Foods International
41591 180th St • Morris, MN 56267
(320) 795-2468

Kelley Bean Co.
Cavalier, ND (701) 265-8328
Mayville, ND (701) 786-2997  
Perham, MN (218) 346-2360  
Hatton, ND (701) 543-3000  
Oakes, ND (701) 742-3219  
Maple Grove, MN (763) 391-9311 
Scottsbluff, NE (308) 635-6438

Kuchar Combines
PO Box 595 • Carlinville, IL 62626
(217) 854-9838

Mayo Manufacturing 
PO Box 497  2108 Business Hwy 2
East Grand Forks, MN 56721
(800) 223-5873

Northern Bag & Box Co.
311 S 4th Street  Suite 109
Grand Forks, ND  58201 
(800) 551-6982

Northwest Chemical
Box 33 • Emerado, ND 58228
(800) 315-2469

NVF, Inc. (Liquid Fertilizer) 
1581 Freedom Avenue NE 
Manvel, ND 58256 
(701) 696-2484

Pickett Equipment
Steve Pickett
976 E Main
Burley, ID 83318
(800) 678-0855

R & M Drainage
23038 Washburn Lane
Pelican Rapids, MN 56572
(218) 329-9817

Raedel’s Hard 
Surface Welding
Bruce Thom
PO Box 23
Neche, ND 58265
(701) 886-7688

Rapat Corporation
919 O’Donnell Street
Hawley, MN  56549
(218) 483-3344

St. Hilaire Seed/ 
Legumex Walker, Inc.
P.O. Box 85 • 415 Hwy 32S
St. Hilaire, MN 56754
(218) 964-5407

Sipcam Agro USA Inc. 
1502 7th Ave NE 
Jamestown, ND  58401 
(218) 770-1520

The McGregor Company
4147  Highway 93
Filer, ID  83328
(208) 305-7458

Thompson USA Ltd
PO Box 374
East Grand Forks, MN 56721
(218) 773-8834

Trinidad Benham
3650 South Yosemite,
Suite 300
Denver, CO  80237
(303) 220-1400

2014 Northarvest Bean Elections

District 3 (ND), District 6 (ND) and District 9 (MN) direc-
tor positions on the Northarvest Bean Growers Associa-
tion are up for election in 2014. The elections are being 
conducted through mail ballot. After committee review,  
the election results will be announced at the 39th An-
nual Bean Day.

Any dry bean producer who plants or causes to be 
planted a dry bean crop in which the person has an 
ownership interest, with the intent that upon maturity 
the crop will be harvested within the district, and resides 
within that district, may become a candidate for the As-
sociation.   

Northarvest 
Election Districts
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715-664-8342
cbrown@cvbean.com

cvbean.comSpring will be here before you know it! Call us today to discuss seed selection.

TAKE PRIDE
 in their kidney beans.

Partnering with growers who

Chippewa Valley Bean develops trusting partnerships with the finest bean growers in the 
world. It’s that trust that allows us to offer highly competitive prices for your entire crop. 
Visit us on Bean Day for more pricing information, friendly advice, or just to say ‘hello!’

Better than high quality. It’s Chippewa quality.

cvBean_BrandAd_November2012.indd   1 11/30/12   11:18 AM

Northwood Bean Company
301 S Potato Road

Northwood, ND  58267
Contact Tim  

Ph:1-701-587-5206   
Email: nbc@polarcomm.com

Northwood Bean Co.

est. 1983

Buyer of Pinto & Black Beans

Call Us for Seed and Production Contracts!

Receiving Stations: 
Barlow Farmers Elevator      Bremen Farmers Elevator 

Cando Farmers Elevator

Raedel’s
Hardsurface Welding
Hardsurface pinto bean knives -- Heath, Speedy and Orthman knives

Hardsurface advantages:
 1) Do not need a rod weeder.
 2) No plant pull.
 3) Self sharpening.
 4) Slick cut of bean plant and all weeds.
 5) Cut plant minimum depth of ground
  -- less dirt in beans.
 6) If off rows, plant is cut as long as plant 
  contacts the end of knife.

Have knives on hand.
Appreciate orders as early as possible.

Also hardsurface: Plow lays (all makes of plow); cultivator 
shovels; chisel plow points; NH-3 fertilizer knives; and 

spikes for cultivator, chisel plows and regular applicators

Franklyn D. Raedel
Bruce Thom

PO Box 23 Neche, ND 58265
BUS: (701) 886-7688  RES: (701) 886-7504

Raedels_Summer08_kp.indd   1 7/22/08   1:51:11 PM
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Bean Briefs
CROP INSURANCE EXPANDS

The Risk Management Agency has 
expanded crop insurance coverage 
for dry beans to Mercer and Bottin-
eau counties in North Dakota. No 
additions were noted in Minnesota.

ALLENS FILES CHAPTER 11
Allens Inc., a maker of canned 

and frozen vegetables, has filed 
for bankruptcy and is seeking to 
sell its frozen vegetable business 
or reorganize as a new company. 
A Chapter 11 petition filed in Fay-
etteville, Arkansas lists more than 
$100 million in debt and assets. The 
family-owned business began in 
1926 as Allen Canning Company, 
survived the Great Depression, and 
became a supplier of canned goods 
to troops in World War II. Allens 

entered the frozen foods business in 
2006 with its purchase of Birds Eye 
Foods Inc.

TEASDALE FORMED
Three leading food companies, 

Hoopeston Foods, Teasdale Quality 
Foods and Zateca Foods, have an-
nounced they are combining forces 
to create a new company named 
Teasdale Foods. Teasdale will be 
one of the largest manufactur-
ers of canned dry pack beans and 
hominy, organic beans and dehy-
drated bean products. The newly 
created company will offer a variety 
of products to support national 
supermarket chains, Hispanic inde-
pendent retailers and food service 
distributors through private label 
brands, consumer brands and food-

service packages. Teasdale Foods 
operates manufacturing facilities 
which are strategically located close 
to the nation’s major bean growing 
states; with sales offices near key 
customers; and employs more than 
350 people.

USDBC WINTER MEETING
The winter meeting of the US Dry 

Bean Council will be held January 
27-29, 2014 at the Washington, D.C. 
Embassy Suites Convention Center.

INTERNATIONAL  
BEAN CONGRESS

The US Dry Bean Council’s Inter-
national Bean Congress will be held 
in Cancun, February 6-8, 2014. The 
Congress will be held at the Fiesta 
Americana Grand Cancun Coral 
Beach. To register, please visit www.
usbeancongress.com

NASS REPORTS  
SUSPENDED AGAIN

Because the federal government 
has begun the new fiscal year with 
the fiscal year 2013 sequestration-
level funding under a continuing 
resolution, the National Ag Statistics 
Service says it is not able to reinstate 
the programs that were suspended 
last March. NASS will not conduct a 
number of statistical surveys this fis-
cal year, including the July cattle in-
ventory report, potato stocks reports, 
the June dry pea and lentil stocks 
report, and the July acreage forecasts 
for dry peas and lentils.

CANADA CROP REPORT
Statistics Canada estimates Cana-

da’s 2013 dry bean production at 4.5 
million tons, 25 percent less than 
the previous year. Colored bean 
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Valley Headquarters for  
Edible Bean Equipment

• Locally Owned for over 50 Years   • Specialized On-Call Technicians
                      • Large Inventory of Pickett and Elmers Parts    
 • Check out our Used Bean Equipment Online at www.uglemness.com               

701-587-6116 
800-223-1630

www.uglemness.com

Continued on Next Page
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production is up 1 per-
cent, to 3.5 million tons, 
while the white bean crop 
is down 61 percent, to 1 
million metric tons. On-
tario dry bean production 
declined 30 percent from 
2012, while Manitoba 
produced 33 percent less 
beans than in 2012.

BRAZIL BEANS
According to Conab, the 

Brazilian government’s 
crop supply agency, dry 
edible bean production 
is forecast to increase 14 
percent from last year, 
to more than 3.2 mil-
lion tons. Edible bean 
prices are good in Brazil 
so beans are expected 

to compete against the 
breakeven potential pro-
vided by corn, even in 
southern Brazil.

PHYTO POLITICS
USDA’s Animal Plant 

Health Inspection Service 
(APHIS) has received draft 
copies of Mexico’s pro-
cedures for entering im-
ported grain and seed not 
for planting upon detec-
tion of soil contamination 
at the port of entry during 
phytosanitary inspection 
and general guidelines 
for the SAGARPA inspec-
tion and certification of 
regulated products for 
commercial importation. 
APHIS has sent a letter to 

Mexican officials request-
ing an opportunity to dis-
cuss these procedures and 
guidelines before they are 
fully implemented. The 
letter says APHIS believes 
the documents have the 
potential to further fa-
cilitate trade and protect 
Mexican agriculture and 
the environment. How-
ever, APHIS says some 
aspects of the documents 
merit discussion to en-
hance transparency and 
minimize trade disrup-
tion. APHIS would also 
like to discuss the instanc-
es of non-compliance of 
US grain shipments with 
Mexican soil contamina-
tion regulations.

BEAN STOCKS RISE
According to the Upper 

Great Plains Transporta-
tion Institute, dry edible 
bean stocks in North 
Dakota are up sharply 
from last year. As of July 
31st, 2.2 million bags of 
pinto beans were stored 
in North Dakota ware-
houses, up 51 percent 
from a year ago. Black 
bean stocks totaled al-
most 933,000 bags, up 162 
percent from last year, and 
navy bean supplies are 
up more than three-fold 
from a year ago, to 876,000 
bags. The stocks report is 
based on surveys received 
from 38 dry bean eleva-
tors in North Dakota.
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The Bean Beginning:  Today’s Leaders
In previous articles, 

we’ve taken you back 
more than 50 years, when 
the first dry edible beans 
were planted in the Red 
River Valley. And you’ve 
heard from some of the 
early leaders of what is 
now the Northarvest Bean 
Growers Association. We 
finish the series with com-
ments from some of the 
current members of the 
Association’s board of di-
rectors.

As the current President 
of the Northarvest Bean 
Growers Association, 
Dan Webster, feels some 
responsibility to maintain 
what the organizers of the 
Association began almost 
40 years ago. “Those guys 
were tremendous vision-
aries,” says the Penn, N.D. 
dry bean grower. “It’s 
always good to see where 
you came from. That helps 
you figure out where 
you’re going.”

Webster, who will soon 
complete his 9th year on 
the Northarvest Board of 
Directors, says dry beans 
are a small crop, but an 
important crop in the 
area. “I think we’re try-
ing to do the best we can 
with the money that we 
collect and trying to in-
crease our production and 
sales,” says Webster. “And 
the guys in the begin-

he direct-harvested all 
his beans. He expects 
that trend to continue to 
expand as the acres tran-
sition more to the west. 
“And I know there are 
guys in the (Red River) 
Valley that are going 
direct-harvest too. And 
the breeders are looking 
for beans that have a more 
upright structure,” says 
Webster.

Webster, who has served 
as an alternate on the US 
Dry Bean Council, thinks 
the Council has really 
improved, thanks to a 
good bunch of leaders. 
“You’ve even got a more 
diverse group there than 
in Northarvest,” says Web-
ster. “You’re trying to cov-
er the whole country and 
you got end users, proces-
sors, and the farm groups, 
so it’s really diverse and 
everyone has their own 
agenda. But I think for the 
most part everyone knows 
why they’re there-to try 
and promote more con-
sumption of beans, both 
domestically and abroad 
and it’s working.”

Looking into the future, 
Webster says one of the is-
sues is this huge swing in 
production from one year 
to the next, which makes 
it more difficult to plan 
and that’s where having 
(cash) reserves has really 

been important. “And I 
don’t foresee that chang-
ing,” says Webster. “That’s 
one of the things the 
young guys are going to 
have to learn to deal with 
as far as Northarvest’s 
budget.”

Webster sees the advan-
tage of having a strategic 
plan for research and pro-
motion, especially as the 
board transitions to new, 
younger members.  

Alan Juliuson of Hope, 
N.D. has by far the 
most experience on the 
Northarvest board, first 
elected in 1993. “My 
strategy on serving on the 
board is simple and has 
never changed since I first 
became a board member 
in 1993: the Northarvest 
Region offers the world 
the best beans, and the 
best growers, and I love 
spreading that message. 
After all, we are the largest 
producer in the US.”

Juliuson is very pas-
sionate about promotion 
and research, and says if 
those two areas are given 
the attention and fund-
ing they deserve, the rest 
of our needs will be met. 
Juliuson also thinks com-
munication to members 
through the Northarvest 
magazine is very impor-
tant. 

LAST OF A THREE-PART SERIES

Dan Webster, President, 
Northarvest Bean Growers 
Association, will soon complete 
his 9th year on the board.

ning, they could see that. 
They saw how they could 
grow beans and how well 
they did, and they real-
ized they had to be able 
to sell them, to promote 
our product. These guys 
started something that I 
think’s been pretty suc-
cessful so far.”

Webster has always 
served on the Promotions 
committee. One recent 
focus has been promoting 
the health benefits of dry 
beans. “Influencing the 
influencers,” is how Web-
ster refers to it. 

Webster has grown 
dry beans since the early 
1990s and has gradually 
grown more upright pinto 
beans for direct-harvest. 
2013 was the first year 

January 2014  Northarvest Bean Grower        13
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Being a Northarvest 
Board member allowed 
Juliuson to become a 
board member of the 
American Dry Bean 
Board, and later serve as 
president of that board. 
He was also an alternate 
board member of the Na-
tional Dry Bean Council, 
now known as the US Dry 
Bean Council. The US Dry 
Bean Council is a unified 
voice promoting all US 
beans worldwide. “As long 
as we have proper leader-
ship at the national level 
and leave our personal 
agendas at home,” says 
Juliuson, “the USDBC will 
grow stronger and stay 
focused.”

Juliuson says the 
Northarvest board also 
works extremely well with 
the Minnesota Dry Bean 

changed much since his 
first crop in 1977. “We do 
tend to do more on-farm 
storage in years when 
prices are low, and hold 
them until prices recov-
er,” says the Hope, N.D. 
grower.

Washburn, N.D. grower 
Don Streifel, who preced-
ed Webster as Northarvest 
President, says he kind of 
hates to see his time on 
the board come to an end. 
Streifel was one of the first 
dry bean growers in west-

Research and Promotion 
Council, and the North 
Dakota Dry Bean Coun-
cil. That cooperation has 
produced programs for 
health, research, promo-
tion and communication.

In the future, Juliuson 
thinks the dry bean indus-
try will have to continually 
address food safety. The 
consumer demands it and 
the growers and proces-
sors will have to deliver. 
Record keeping of chemi-
cal application through-
out the growing season 
and harvest and storage of 
beans, verified by a third 
party, will be the norm. 

The future will be just 
fine for growing beans, 
just as the last 30 years 
have been, says Juliuson. 
His strategy for grow-
ing dry beans has not 

Alan Juliuson has been a member of the Northarvest board since 
1993.
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Treat your Dry Bean Seed for White Mold

The FIRST and ONLY 
seed full treatment  
for WHITE MOLD  

in Dry Beans! 

Dry Bean Alert!    Seed treatment product now available for the suppression of  
          White Mold in Dry Beans and White Mold & SDS in Soybeans. 

•	 Proven results with over seven years of testing at Iowa State Univerisity by Dr. XB Yang
•	 Economical and effective from data trial information available on our website 

EPA registered seed treatment for Dry Beans, Soybeans and Corn
•	 Can be mixed in with other products or applied over top of seed already treated
•	 Proven Registered Product: Heads Up® Seed Treatment EPA Reg. 81853-1
•	 Call toll free for a dealer near you - 866.368.9306

Heads Up Plant Protectant  Ph: 866.368.9306 or visit www.sar-headsup.com

 

ern North Dakota, grow-
ing his first crop in 1981. 
“I used to say I was a bean 
grower and wheat was 
my rotation,” says Strefiel, 
“and in a lot of ways that’s 
true. I kind of feel that the 
beans have more or less 
paid for the farm.” 

In his early years on the 
Northarvest board, Streifel 
says they concentrated 
predominantly on pro-
duction. “We were after 
new chemicals and new 
varieties and focused on 
what we could do to do 
a better job of growing 
beans,” recalls Streifel. 
“And since then we’ve had 
a big move, at least on the 
board, toward promotion 
and communications. We 
do a lot more trade stuff, 
a lot more trade shows, 
a lot more work with di-

eticians. We’ve kind of 
moved over into the tech 
world and tried to pro-
mote the healthfulness of 
beans and worked more 

on getting rid of the sup-
ply than we are getting 
more supply.”

Growing beans today is 
completely different than 

when Streifel grew his first 
dry bean crop more than 
30 years ago. “We knifed 
and rodded. We didn’t 

Don Streifel has been growing dry beans since 1981.  Streifel is a past president of the Northarvest Bean 
Growers Association.

Continued on Page 17
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Novozymes is the world leader in bioinnovation. Together with customers across a broad 
array of industries we create tomorrow’s industrial biosolutions, improving our customers’ 
business, and the use of our planet’s resources. Read more at www.novozymes.com.

® TagTeam and LCO Promoter Technology are registered trademarks 
of Novozymes A/S. © 2013 Novozymes. All rights reserved. 
19967-2 2013-21248-01 NBG

We help you build a better crop. 
Put TagTeam LCO to work in pulse crops and other legumes to improve
your opportunity for maximum crop performance. While LCO Promoter
Technology® drives natural growth processes such as root and shoot
development, Penicillium bilaii increases the soil and fertilizer phosphorus
available to your crops. When it’s time to build a strong base for better
results, turn to TagTeam LCO. Get all the facts at bioag.novozymes.com.
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have the chemicals so we 
cultivated everything at 
least once, and a lot of 
times two or three times,” 
says Streifel. “White 
mold’s been a battle since 
day one. It’s always been 
the board’s No. 1 issue 
and it’s not going away, 
it’s not gonna go away, 
not with canola, sunflow-
ers and soybeans taking 
up more of the rotation 
than back in the 1980s.” 

The cooperation be-
tween Northarvest and 
the Minnesota and 
North Dakota Dry Bean 
Councils couldn’t be any 
better, according to Stre-
fel. “We’ve never had a 
conflict about where to 
spend the money or the 
share that we’re (North 
Dakota) providing, which 
is about 70 percent. We’ve 
always given NDSU the 
bulk of our research 
money rather than the 
University of Minnesota 
but it’s never been an is-
sue.” Spending for promo-
tion and communication 
has been expanded in 
recent years. Research 
probably doesn’t get the 
emphasis it used to, but 
Streifel thinks the bulk of 
the checkoff dollars still 
go to NDSU and research 
programs.

Looking into the fu-
ture, Streifel thinks his 
son will stay with pinto 
beans but he and other 
growers would like to see 
a little more stability in 
the market. “As soon as 
the price goes up, every-
body’s in, it looks like a 
good deal,” says Streifel, 

“but as soon as the price 
is down, everybody’s out 
and then we’re short.” St-
reifel says the bean market 
used to be more stable 
when growers were knif-
ing beans because they 
couldn’t get in and out so 
easy. “Now, everybody’s 
got a flex header and a 
planter and you can be in 
and out of beans just by 
wanting to do it.”

Streifel doubts we’ll see 
growers go back to knifing 
beans, in fact he wouldn’t 
be surprised that in 10 
years all the dry beans are 
direct-harvested. He also 
expects more end users 
to package more beans in 
one-pound packages. 

Deer Creek, MN dry 
bean grower Jon Ewy 
says his strategies have 
not changed much. “We 
raise dark and light red 
kidneys and our strategy 
has always been to pro-
duce the highest quality 
bean as possible,” says 
Ewy. “How we do this has 
changed greatly, however. 
The equipment and pest 
management available 
have been the greatest 
changes.”

Ewy has been on the 
Northarvest board for 8 
years, serving as president 
in 2008 and 2009. Jon says 
the experiences have been 
many. “Seeing the promo-
tional mission change to 
health and nutrition has 
been very exciting.”

Ewy says the North Da-
kota and Minnesota Dry 
Bean Council members 
are part of the Northarvest 

board and are deeply in-
volved with the  manage-
ment of the organization. 
According to Ewy, “We all 
have the same objective-
promote our beans and 
get the most bang for the 
producers’ buck.”

Northarvest works with 
the other grower groups 
around the country, 
mostly through Execu-
tive Vice President Tim 
Courneya or its delegates 
to the U.S. Dry Bean 
Council. Ewy says the 
direction that the U.S. 
Dry Bean Council would 
like to take, and what 
the board feels would be 
best for our producers, 
have not always been in 
common.“Recently, the 
working of the USDBC 
and Northarvest has im-
proved,” according to Ewy. 
“USDBC is an important 
part of the bean industry 
through its promotion, 
research, and government 
affairs.”

The future of the bean 
industry is unlimited, 
according to Ewy. “We 

produce a wholesome, 
nutritionally-rich product. 
Through the dedication of 
the producers and board, 
beans will continue to be 
a profitable product to 
produce.”

Northarvest director 
Mark Streed, from Milan, 
Minnesota, found reading 
about the early organiz-
ers of the Association very 
interesting. “It took a lot of 
guts to do what they did,” 
says Streed. “We’re trying 
to carry it forward and 
it has grown from those 
early days and I hope it 
continues to be a success-
ful organization, which I 
think it will.” Streed is op-
timistic but says one big 
challenge will be to find a 
replacement for Executive 
Vice-President Tim Cour-
neya when he decides to 
retire. “He’s been the ex-
ecutive director since day 
one and that’s going to be 
quite a challenge for the 
board to fill his position,” 
says Streed.

Webster agrees, saying, 
“when he (Tim) decides 
to ride off into the sunset 
we’re really going to be in 
trouble. But the board has 
always seemed to have a 
good mix-different ages, 
different geograhies; we 
got a lot of good people,” 
says Webster.

The Northarvest board 
of directors always meets 
with Minnesota and North 
Dakota Dry Bean Coun-
cils, which Streed thinks is 
rather unique for a check-
off board. “We consider 
ourselves one board when 

Jon Ewy served as the 
Northarvest President in 2008 
and 2009.

Continued on Next Page

January 2014  Northarvest Bean Grower        17



18         Northarvest Bean Grower  January 2014

we’re meeting, because 
we’re all working for the 
same goal.” That goal is to 
increase markets and sell 
more beans through pro-
motion.

Foreign travel to pro-
mote exports has been an 
“eye opener” for Streed. 
“A lot of the countries that 
beans are sold into are 
pretty much third world, 
but still, quality is very 
important to them. Beans 
are a main staple and they 
want the nicest beans they 
can get. They’re really 
choosy on their beans-
probably more so than 
people here in the US, and 
they probably know more 
about beans too.” 

Streed has been very 
involved since joining the 
Northarvest board 18 years 
ago. He served as treasurer, 

and vice-president before 
being elected president 
from 2001 to 2003. He has 
seen a change in funding 
priorities in recent years 
from exports to building 
the domestic market. “So-
cially, health has become 
so important in everyone’s 
mind,” says Streed, “so 
we’re really working on 
that and trying to get the 
word out.”

Streed has been a del-
egate for the Northarvest 
Bean Growers Associa-
tion on the US Dry Bean 
Council, and serves on 
the six-member executive 
committee for USDBC. 
Streed says the USDBC is 
not as cohesive a group as 
Northarvest is. “But, the 
US Dry Bean (Council) 
is made up of growers, 
dealers and corporate 

Mark Streed encourages future 
board members to get involved.  
“Keep it as strong as it has 
been.”

members, so a lot times 
the goals that each one has 
are different,” says Streed. 
“The dealer doesn’t really 
care about the price-he 
wants to sell beans. The 
grower cares about the 
price, but we seem to work 
things through and keep 

doing projects that satisfy 
all the membership.” 

Streed’s agronomic 
practices have certainly 
changed since he began 
growing navy beans 30 
years ago. Back then, he 
was not spraying for white 
mold and now that’s just 
automatic. According to 
Streed, the varieties have 
improved so they mature 
more evenly. He does very 
little rotary hoeing now 
thanks to some improved 
chemicals, and the dessi-
cants have improved also.

Streed’s advice to future 
board members is to get 
involved, don’t just go to 
your four meetings a year. 
“Contribute what you 
can to keep improving 
the board and keep it as 
strong as it has been.”

Left to Right: Kevin Kelley, Dennis Mitchell, Todd Smith, Deon 
Maasjo, Keaton Flanagan, Kerry Rice, John Bartsch

Since 1927 and here for future generations

Kelley Bean Co. salutes all bean growers on the successful growing season. 
We look forward to seeing you at Bean Day!

www.kelleybean.comKelley Bean Co.
Since 1927, and Here for Future Generations

www.kelleybean.com

Todd @ mobile:  701-430-0589
Cavalier ND office: 701-265-8328
Email:  tsmith@kelleybean.com

Kerry @ mobile:  701-779-6877
Hatton ND office: 701-543-3000
Email:  krice@kelleybean.com

Keaton @ mobile: 701-331-2615
Mayville ND office: 701-786-2997
Email: kflanagan@kelleybean.com

Left to Right: Kevin Kelley, Dennis Mitchell, Todd Smith, Deon Maasjo,
Keaton Flanagan, Kerry Rice, John Bartsch

Deon @ mobile:  701-678-4384
Oakes ND office: 701-742-3219
Email:  dmaasjo@kelleybean.com

Dennis @ mobile:  218-639-2548
Perham MN office: 218-346-2360
Email:  dmitchell@kelleybean.com
Dale Schultz mobile: 218-371-1443

John Bartsch mobile:  612-759-5868
Regional Mgr office: 763-391-9311
Email:  jbartsch@kelleybean.com

Kelley Bean Co. salutes
all bean producers.
Have a safe and 

successful growing 
season. 

We look forward to 
seeing you in the field

this summer.

Todd @ mobile: 701-430-0589 Deon @ mobile: 701-678-4384
Cavalier ND offi ce: 701-265-8328 Oakes ND offi ce: 701-742-3219
Email: tsmith@kelleybean.com Email: dmaasjo@kelleybean.com

Dean @ mobile: 701-238-5228 Dennis @ mobile: 218-639-2548
Hatton ND offi ce: 701-543-3000 Perham MN offi ce: 218-346-2360
Email: dnelson@kelleybean.com Email: dmitchell@kelleybean.com
Kerry: krice@kellybean.com Dale Schultz mobile: 218-371-1443
 mobile: 218-779-6877 

Keaton @ mobile: 701-331-2615 John Bartsch mobile: 612-759-5868
Mayville ND offi ce: 701-786-2997 Regional Mgr offi ce: 763-391-9311
Email: kfl anagan@kelleybean.com Email: jbartsch@kelleybean.com
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Reverse Trade Team Visits Northarvest
The Northarvest Bean 

Growers Association and 
the North Central Bean 
Dealers Association host-
ed a US Dry Bean Council 
reverse trade team in 
mid-September. 15 buyers, 
from Brazil, Mexico, South 
Africa, the Netherlands, 
Belgium, Turkey and Por-
tugal, visited Central Val-
ley Bean Cooperative at 
Buxton, North Dakota as 
well as the Northern Crops 
Institute in Fargo. 

Bill Thoreson, Sales 
Manager for North Central 
Commodities, said this 
was a larger trade team 
than we normally have in 

Northarvest. “In terms of 
participants, and it’s also 
larger in terms of the geo-
graphical area represent-
ed,” said Thoreson. “It tells 
us there’s an interest in US 
dry beans throughout the 
world and that some of the 
other competitors might 
have situations of short-
ages that is drawing some 
people to our markets.”

Four of the bean buy-
ers came from Brazil, the 
world’s largest dry bean 
producer. Thoreson says 
Brazil has had issues with 
its dry bean crop and have 
been very active buyers of 
black beans from China. 

According to Thoreson, “it 
appears that the Chinese 
supplies are getting fairly 
tight and they’re (Brazil-
ian buyers) are looking for 
alternative sources.” 

Andres Cronje, with 
Tiger Brands, the largest 
canner in South Africa, 
was part of the trade team 
that visited Northarvest. 
“We’ve been importing 
navy beans from mainly 
the Michigan area in the 
past,” said Cronje, “but we 
see potential in this area as 
well. I’m looking forward 
to all the business poten-
tial in this area.”

During her presenta-

tion to the trade team, 
Thunyaporn “Naggie” Jera-
dechachai, crop quality 
specialist at the Northern 
Crops Institute, talked 
about the endless oppor-
tunities with US dry beans. 
“Dry beans are used more 
and more because they’re 
really nutritious, really 
high in protein, high in 
fiber, really high in all 
kinds of minerals and vi-
tamins, and believe it or 
not, they’re really high in 
antioxidants,” says Jera-
dechachai. “Dry beans are 
low in allergens so people 
are usually not allergic to 
beans, and also they’re 
gluten-free and that’s 
what’s been driving the 
market.” 

Naggie served the for-
eign buyers some gluten-
free muffins and cookies, 
and extruded snacks made 
with dry bean flour. “We 
wanted to show them how 
they can be made and 
what they looked like if 
we used pinto beans or 
navy beans.” According 
to Naggie, there are many 
facilities producing bean 
flour for food manufactur-
ers. “Now (dry bean grow-
ers) can see the results of 
your beans; they’re in the 
supermarket, not in tradi-
tional ways, in really inno-
vative ways like chips, and 
baked goods.”    

The trade team also visit-
ed Michigan and Nebraska 
before and after their stop 
in Northarvest.In September, the region hosted 15 buyers from Mexico, South Africa, the Netherlands, Belgium, Turkey 

and Portugal in a reverse trade mission.



Check website  for  
program times.

2014 International Crop Expo

Valuable educational seminars both days, developed & presented  by  NDSU & MN Extension Services. 
Seminar Topics

Wednesday, February 19th ~ 9 am to 5 pm  
Thursday, February 20th ~ 9 am to 4 pm

Alerus Center, Grand Forks, ND
www.cropexpo.com

Keynote Speaker

 Free 

Admission

and Parking

Wednesday 
•  Protein & Nitrogen Study Results and Introduction to the    
    Web-based Tool for Varietal Selection 
•  Don’t Get Caught With Your Plants Down: Diseases to  
    Watch for in 2014 
•  Herbicide Resistance: Getting off the Road to Perdition! 
•  Farm Mangement Strategies for Innovative Producers

Thursday  
      •   Sense vs Nonsense: Tissue Testing Wheat and Sulfur  
          Response in Wheat & Corn Production

•   Making Sense of Sensors: Remote Sensing and In-field  
      Sensing
•   Spray Tip Selection: What You Need to Know Before You Buy
•   Marketing the 2013 & 2014 Crop: A Glance into the Crystal Ball

Soybeans / Dry Beans

Small Grains

Wednesday 
•  High-Oleic Soybeans - What Growers Should Know 
•  Implications of Ghost Salinity on Cropping Systems
•  Grain Storage & Management 
•  Getting a Handle on Corn Diseases in North Dakota

Thursday  
•  Historic and Projected Gains in Edible Bean in the U.S.
•  Soybean/Drybean Marketing Outlook
•  Soybean and Drybean Disease Update
•  Farm Bill Update

Sponsored by: 

Wednesday
 •   NPC, USPB and UPGA Updates

•   Innate Potatoes
•
   

Rejuvenate Seed Treatment

Thursday
•
  
 ND/MN Certified Seed Update

•
   

Managing Bacterial Diseases
•
   

Better  Adjuvants for Better Weed Control
•   Physiological Potato Growth and Development

 Potatoes

Nationally Recognized Speaker on Estate  
Planning
1:00 p.m.  Wednesday, February 19 

Estate Planning to Die For®: Opportunities in 
These Changing Times
Attorney Mulhern’s dynamic presentation style 

will leave you energized with opportunities for estate planning. 
Both young and established farmers will benefit from this interac-
tive discussion on topics including “equal” vs “equitable” when 
passing on the farm, avoiding gift tax and capital gains, using 
insurance as part of your plan, disinheriting Uncle Sam, planning 
for oil and natural gas interests and more.         

Sally Mulhern, J.D.

Dave Saxowsky

1:00 p.m. Thursday, February 20

“Transition Planning – Charting the Future   
   Course for Your Farm Business”

David will discuss things to consider when devel-
oping a farm succession plan.  Several local farm-

ers will also share their experiences in succession planning for 
their operations. Panelists (tentatively) include: Bob Drees, Jared 
Hagert and Chuck Nelson, all of Grand Forks County.
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GREAT NORTHERN CABBAGE SOUP
Great vegetarian soup.  Serve with cheese, egg salad or meat sandwiches. 

Nutrition Note: This recipe makes 10 servings. Each serving has 160 calories, 6 g fat, 6 g protein, 22 g car-
bohydrates, 7 g fiber, 102 mg calcium, 82 mcg folate, 461 mg potassium, and 190 mg sodium. 

Flavors, Quality and American Menus Leadership Forum

Ingredients:  
• 1 pound dry great northern beans
• 6 cups cold water
• 4 tablespoons canola oil
• 2 teaspoons dry oregano
• 2 teaspoons dry basil
• ½ teaspoon epazote
• ½ teaspoon ground chipotle chili
• 1 whole bay leaf

• ½ head small head of cabbage, rough chop
• 3 stalks celery, cleaned and chopped
• 1 large onion, diced
• 2 cups diced or sliced carrots
• 1 bell pepper, cleaned and diced
• 2 – 3 cloves garlic, minced
• 4 cups vegetable broth
• 1 14-ounce can diced tomatoes

Method:  
1. Heat cold water in a 6 quart pan until boiling.  Meanwhile, sort and 

rinse dry beans.   Add dry beans to boiling water.  Stove top cooking; 
use a soak or simmer beans until tender, 30 – 60 minutes.  Crock pot 
cooking; simmer beans 10 minutes.  Pour beans and water into crock-
pot.  Let beans cook overnight or all day, 8 – 10 hours.  

2. When you are ready to make the soup;  heat large frying pan.  Pour 
oil into pan and add herbs and spices.  Crush herbs, except whole 
bay leaf as you add them.  Stir and cook for 1 – 2 minutes.  Add garlic, 
cook a few minutes.  Set pan off stove if you need time to prepare 
vegetables.  Add vegetables to pan in order listed, stir, prepare next 
one and add.

3. Add vegetable broth and tomatoes to pan.  Bring to a simmer.  Pour 
into 6-quart pan or crockpot, cook until cabbage is tender, clear or translucent.  Pan – 1 hr.;  Crock pot – 2 
– 4 hr.  

4. Remove bay leaf.  Serve hot with sandwiches, crackers, fruit and milk.  Refrigerate or freeze leftovers.  Re-
cord cooking time and instructions for use at a later date.  

5. To make soup with meat:  use 1 tablespoon oil to brown 1 pound hamburger before adding spices and 
herbs.  Continue adding fresh vegetables.  Substitute beef broth for vegetable broth. 

tions and a networking 
reception, sponsored by 
Northarvest and other 
groups. Indian Bean Stew 
and a salad were served.  
The next day Andouille 
Sausage and Great North-
ern Bean Soup and Grilled 
Shitake, Tuscan Bean and 
Boiled Peanut Salad were 
served the family style 
lunch.   

Northarvest’s sponsor 
presentation used the au-
dience response system to 
ask nine bean production 

Lynne Bigwood and Mary Sinner were part of the forum in California.

Continued on Page 23

and nutrition questions. 
One ag college profes-
sor came up afterward to 

question the harvest and 
storage moisture level 

Northarvest Home 
Economist Lynne Big-
wood attended The Culi-
nary Institute of America/ 
University of California-
Davis’ “Flavor, Quality 
and American Menus” 
10th Annual Invitational 
Leadership Forum at the 
Greystone Campus, Napa 
Valley, California.  

The September 4-7, 
2013, Forum began 
Wednesday afternoon 
with cooking demonstra-
tions, sponsor presenta-
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Kurt & Cheryl Bollingberg
5353 Highway 15, Cathay, ND 58422

ph: 701-984-2486   Fax: 701-984-2485
kurt@bollingbergseeds.com 

www.bollingbergseeds.com

Buyers and Processors of 
Dry Edible Beans

Certified Seed Conditioner

Call For Prices

Good Reasons to Work with Us: 1) Quality “Western Grown” Seed  2) Friendly Service  3) Competitive Prices  4) Dividends To All Producers  5) Agronomy Service

Gary W. Fuglesten, Manager ~ PO Box 162 ~ Buxton, ND ~ Ph: (701) 847-2622 ~ Fax: (701) 847-2623 ~ Toll Free: (800) 286-2623

Pinto Beans    Navy Beans  
Quality Seed

Pinto Bean Receiving Stations At:
Alliance Valley Bean, Larimore, ND   
   Contact Travis at (701) 343-6363  
Alliance Valley Bean, Sharon, ND    
   (701) 524-2568    
CHS Harvest States, Fairdale, ND        
   Contact Wayne at (701) 966-2515 
CHS Harvest States, Pisek, ND
   Contract Francis at (701) 284-6012

CHS Harvest States, Lankin, ND
   Contact Paul at (701) 593-6255
Hatton Farmers Elevator, Hatton, ND
   Contact Alan at (701) 543-3773
Lake Region Grain, Devils Lake, ND
    Contact Mark at (701) 662-5051

Lee Bean & Seed, Borup, MN
    Contact Mark at (218) 494-3330
Thompsons, East Grand Forks, MN 
    Contact Jim at (218) 773-8834 
Wilton Farmers Union Elev.,  
Washburn, ND
    Contact Brian at (701) 734-6780 

www.alliancegrain.com       www.saskcan.com       www.uspulses.com

From Producer to the World

Find Alliance Grain Traders Inc. on the Toronto Stock Exchange under the symbol AGT. 

To market your beans, lentils, chickpeas or peas or to discuss growing pulses, contact 
Saskcan Pulse Trading in Canada at 1-877-SASKCAN or United Pulse Trading in 
the U.S. at 1-877-751-1623.
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answer. Bigwood says it was a good way to 
engage the audience with quick results, espe-
cially since other sponsors either talked and/or 
showed a video for their 10 minute presenta-
tions.  

Northarvest personally gave 40 chefs and res-
taurant operators gift bags.  The other 10 bags 
were given to CIA students.  Everyone who 
participated in the Marketbasket Kitchen Exer-
cise the last morning with Northarvest wore a 
“bean appétit!” apron.  Mary Sinner, NDSU As-
sociate Director, Dining Services, attended the 
conference and planned and cooked with the 
Northarvest Bean Growers Association’s Mar-
ketbasket group. 

Northarvest Dry Bean Health Research Program Grant 
Recipient Receives $1.5 Million to Fight Breast Cancer 

The National Cancer 
Institute has awarded a 
$1.54 million, 5-year grant 
to Drs. Henry J. Thompson 
and Mark A. Brick, College 
of Agricultural Sciences, 
Colorado State University, 
to study the disease fight-
ing activity of a type of 
common bean that was 
domesticated in the An-
dean Mountains of South 
America.  

Brick, CSU’s lead bean 
breeder, indicated that 
over the centuries these 
beans were introduced 
into parts of Europe where 
they were featured in 
Mediterranean cuisine.  
In that setting, the nutri-
tious and well tolerated 
cannellini bean became a 
dietary staple.  However, 
Dr. Thompson notes that 
common beans, like can-
nellini, have essentially 
vanished from the dining 

room table in the United 
States.  “If there is such a 
thing as a food deficiency, 
the decline in common 
bean consumption from 
the recommended 200g 
per person per day to the 
estimated 10g per day in 
the United States, would 
be a strong candidate.”  

The focus will be on can-
nellini beans in the work 
funded by the National 
Cancer Institute because 
of its strong protective 
activity against breast can-
cer in preclinical models.  
Nonetheless, there are 
many types of common 
beans available to the 
consumer (black, red kid-
ney, great northern, navy, 
and pinto beans to name 
a few).  Their published 
work indicates that all 
common bean types have 
protective activity in labo-
ratory models for breast 

cancer.  
The objective of the 

newly funded project is to 
establish the cellular and 
molecular mechanisms 
that account for the pro-
tective activity of common 
beans against breast can-
cer with a specific focus 
on insulin resistance and 
lipid metabolism, two 
factors that also play a 
prominent role in type-2 
diabetes and cardiovascu-
lar disease.  Thus, the work 
funded in this grant has far 
reaching implications that 
extend beyond cancer.  It 
is through the knowledge 
of these mechanisms that 
they will gain an ability to 
make specific recommen-
dations about the types 
and amounts of com-
mon beans required for 
consumption and the cir-
cumstances under which 
beneficial effects can be 
expected.  

Brick and Thompson say 
that you should take ac-
tion today and incorporate 
more beans in your diet. 
Common beans were a 
dietary staple for Native 
Americans from the south-
ern tip of South America 
to North America, where 
beans were intercropped 
with corn and squash as 
the “Three Sisters” that 
supplied all essential 
amino acids in their diet 
and were high in protein 
and phytonutrients (plant 
chemicals beneficial to hu-
mankind).  

Today beans have been 
all but abandoned in the 
diet, partly because they 
are considered the food 
of the poor.  Moreover, 
many soy-protein based 
foods have out-competed 
common beans for a place 
on the kitchen table.  Sur-
prisingly, while soybeans 
and common beans are 
legumes, they differ mark-
edly from one another in 
phytonutrient content and 
should not be considered 
to have interchangeable 
effects.  

So there is nothing to 
stop a savvy consumer 
from taking advantage 
of eating more common 
beans today.  They are 
delicious, nutritious and 
affordable.  And if you find 
yourself in need of bean 
recipes, improve your 
bean know-how by visiting 
the CROPS FOR HEALTH® 
website at www.crops-
forhealth.colostate.edu 
and click on Beaneficial 
Recipes. 

This research project 
is part of the university’s 
Crops for Health® program 
which Thompson and 
Brick helped launch as a 
trans-disciplinary program 
of research and outreach. 
Crops for Health® is in-
tended to involve faculty 
members in a broad range 
of disciplines who have 
interest in any aspect of 
food systems that are re-
sponsible for the things we 
eat and drink.

BEAN PROMOTION • From Page 22
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Buyers of Navy and Kidney
Pintos - Satellite for Central Valley Bean

Thompsons USA Limited
41703 US Hwy. 2 SW  |  P.O. Box 374  

East Grand Forks, Minnesota 56721

Tel: (218) 773-8834 or (800) 773-8834  |  Fax: (218) 773-9809
Email: jvrolyk@thompsonslimited.com

 

David Scholand Treasure Valley Seed Treasure Valley Seed 
730 4th Ave. 17781 Hwy 95 313 South Fair St. 
Reynolds, ND 58275 Wilder, ID 83676 Powell, WY 82435 
Mobile: 218-791-6159 Phone: 208-337-3545 Phone: 307-754-3121 
Office: 701-847-3122 Fax: 208-337-3584 Fax: 307-754-3936 
Email: david@tvseed.com www.tvseed.com www.tvseed.com 
   

 

GroWest Brand® 

 

Supplying the North American wholesale dry bean trade with a 
full range of high quality seed products produced in arid 

western seed production regions. 

 

Committed to supplying the most current and sought after dry bean genetics 

Offering highly competitive priced product 

Proven record of being reliable, consistent and independent 

Extensive & experienced producer base 

Knowledgeable & dedicated employees 

Integrity, customer service and value are things that we demonstrated in the past 
and will promise well into the future. 

Big enough to serve, small enough to care! 

 

Quality ND Seed
Certified or Registered

Pinto, Black dry bean varieties.
Also dealers for Roughrider and 

Hyland soybean seed.
We also custom clean, size, 
treat, tote and bag beans.

Richard H. Fugleberg
Hwy 200  140 Ave NE
Portland, ND 58274

Phone: 701-786-4129
10 miles West on Hwy 200
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US Dry Bean Council at Largest 
Food Trade Show in the World

The 2013 ANUGA Trade 
Show in October 2013 in 
Cologne, Germany at-
tracted more than 155,000 
buyers from 187 coun-
tries. There were more 
than 7,000 booths and 
several hundred thousand 
attendees.

The US Dry Bean Coun-
cil was represented by 
Executive Director Jeane 
Wharton, and by USDBC 
members Judd Keller and 
Max Hinrichs. USDBC 
representatives Johanna 
Stobbs and David McClel-
lan organized all aspects 
of the show.

Stobbs submitted the 
following summary of the 
ANUGA show.

The general consensus 
of the USDBC trade team 
was that ANUGA 2013 
was a success despite the 

fact that the US had virtu-
ally no Great Northern 
or dark red kidney beans 
to offer potential buy-
ers. These two classes of 
beans are basically sold 
out in the United States 
because of this year’s Ar-
gentina drought-related 
crop failure and China’s 
drop in overall dry bean 
production. The 2013 
Great Northern bean crop 
was smaller than in 2012, 
and was hit by late season 
snows. In the absence of 
an adequate supply of 
Great Northerns, many 
white bean buyers are 
considering switching to 
US navy beans.

The US dark red kidney 
bean crop has not in-
creased in size in recent 
years. In the absence of 
Chinese red beans, de-

mand for US dark red 
kidney beans has shot up 
and US prices have risen 
to unheard of levels. 

US garbanzo beans were 
extremely popular at the 
show, as were US pinto 
beans, now seen as the 
logical and cost-effective 
substitute for the high-
priced cranberry bean.

In summary, many buy-
ers are now turning to US-
origin dry beans because 
other producing countries 
have experienced difficul-
ties. The current dry bean 
picture, worldwide, is that 
there is a critical shortage 
of white beans and red 
beans. This is not only di-
rectly related to the disas-
trous Argentine crop fail-
ure, but also to unrest in 
Egypt, a poor white bean 
crop in Turkey, transpor-

tation problems in Kyrgyz-
stan, and the slow decline 
of dry bean cultivation in 
China.

The US Dry Bean Coun-
cil registered 236 trade 
leads from 69 countries at 
ANUGA. USDBC hosted a 
reception for the interna-
tional pulse trade during 
the show, in cooperation 
with the USA Dry Pea and 
Lentil Council.

USDA Market Access 
Program (MAP) funds 
help groups like the US-
DBC participate in these 
shows. Participation in 
shows like ANUGA helps 
US companies export 
products and services and 
to stay competitive in the 
world marketplace. MAP 
brings back $34 to the 
US economy for every $1 
spent. 

Jeane Wharton, Executive Director  
 August 11, 2009 

VIEW FROM THE VALLEY 
Jeane Wharton, Executive Director 

US Dry Bean Council and the USA Dry Pea and Lentil Council share a 
booth at the Anuga trade show this month. There were more than 
7,000 booths and several hundred thousand attendees – the largest 
food trade show in the world.  (L to R:  Gary Ferrel, Jeane Wharton, 
Tim McGreevey, Dave McClellan)   

USDBC: Trade Shows, Program Advocacy and More! 
A big part of what the USDBC does is aimed at specific 
audiences identified by a task force in 2009 – media, 
dietitians, diabetes educators and nutrition/health 
professionals.  Since USDBC has a budget too small to 
influence the consumers directly, it’s important to influence 
the influencers.  

Throughout the year, USDBC answers questions, sends 
materials like Bean Briefs, recipe brochures, and bean 
shaped cards with nutrition/cooking information to 
dietitians/diabetes educators/wellness programs/health food 
stores/media, and speaks at events and programs.   

USDBC is also a resource for bloggers, online columnists, and 
authors like Bonnie Taub-Dix, Sharon Palmer and James 
Talmage Stevens, who is using USDBC information in an 
upcoming book Making the Best of the Basics.

A larger part of what USDBC staff does is manage the link 
between member organizations and the USDA’s Foreign Ag 
Service.  Our representatives in Europe, Africa, Japan, 
Central America, South America, the ASEAN Region and 
Mexico provide current market intel and trends to our 
members. They also lead promotional programs and 
education efforts such as the US bean nutrition program in 
Mexico (last year the Beans for Health message went out to 
30,000 children, parents, and school staff in three major 
Mexican cities.) 

In these unusual times in Washington, DC, funding for the 
Foreign Ag Service programs is in jeopardy.  These important 
programs help keep America competitive and bring dollars 
back into the US economy.

We each – as citizens and as members of USDBC – need to 
continue to communicate with members of Congress about 
how important these Market Access, Emerging Markets and 
Foreign Market Development programs are.   

Speaking of communication in Washington, we work with 
Gordley Associates (see the article next page), and we 
partner with the USA Dry Pea and Lentil Council as members 
of the American Pulse Association. We’re sharing the Beans 
for Health message, talking up the Year of the Pulse 2016, 
and encouraging passage of a new Farm Bill.      

International and US staff in Chicago prior to the Summer meeting; 
(L to R Front Row: Violeta Picazzo, Johanna Stobbs, Jeane Wharton. 
Back: Dave McClellan, Dee Richmond, Raul Caballero, Connie 
Bradford, Randy Duckworth, Moto Kitazawa, Joe Cramer, IPC Chair.)  

USDBC Board and staff at the Summer Meeting, 2013 in the Palmer 
House Hilton, Chicago.   

USDBC FALL Board meeting conference call  
Thursday, November 7 at 10:00 a.m. Mountain Time  

866-906-9888  Access code 9537404#    

If your USDBC delegate or alternate has changed since the July 
board meeting, NOTIFY JEANE@USDRYBEANS.COM IN WRITING 
BEFORE THE NOVEMBER MEETING.   

USDBC  UPDATE 
US Dry Bean Council Update 

 
October, 2013 

The US Dry Bean Council and the USA Dry Pea and Lentil Council 
shared a booth at the ANUGA trade show.  From left, Gary Ferrel, 
Jeane Wharton, Tim McGreevey, and Dave McClellan.

US Dry Bean Council, ANUGA 2013 Report, October 22, 2013 2 

ANUGA, COLOGNE, GERMANY – OCTOBER 5-9, 2013 
 
 
Market Trends and Assessment 
 The general consensus of the USDBC trade team was that ANUGA 2013 was a 

success despite the fact that the US had virtually no 2013 Great Northern 
beans or 2013 dark red kidney beans to offer potential buyers.  

 
 These two classes of bean are basically sold out in the US because of this 

year’s Argentina drought-related crop failure and China’s drop in overall dry 
bean production. The 2013 US Great Northern bean crop was smaller than in 
2012, and was hit by late-season snows. In the absence of an adequate supply 
of Great Northerns, many white bean buyers are considering switching to US 
navy beans, of which there is, for the moment, a good volume.  

 
 The US dark red kidney bean crop has not increased in size in recent years. In 

the absence of Chinese red beans, demand for US dark red kidney beans has 
shot up and US prices have risen to unheard of levels ($2,000/MT).  

 
 US garbanzo beans were extremely popular at the show, as were US pinto 

beans, now seen as the logical and cost-effective substitute for the high-priced 
cranberry bean. 

 
 

 

ANUGA 2013 attracted more than 155,000 buyers from 187 countries. There were more than 7,000 booths and several hundred thousand 
attendees at the ANUGA trade show -- the largest food trade show 
in the world.
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USDA Grants Support Dry Bean 
Breeding; Local Foods Promotion

North Dakota State Uni-
versity dry bean breeder 
Dr. Juan Osorno is using 
a $91,580 USDA Specialty 
Crop Block Grant to fur-
ther his work on emergent 
strains of pathogens on 
dry beans. This is one of 
several dry bean projects 
that were funded by USDA 
grants in several states. 

Osorno decided to focus 
his grant request on dis-
ease resistance because 
the annual grower survey 
consistently shows dis-
ease is the No. 1 enemy. 
“Because of the environ-
ment we have in North 
Dakota,” says Osorno, 
“it’s wet and humid and 
it’s very conducive to the 
development of diseases, 
and of course we get not 
only yield losses but also 
losses in quality.”

Osorno’s project will 
focus on attacking three 
diseases: rust, common 
bacterial blight, and an-
thracnose. Osorno con-
tinues to track the new 
race of rust found in Traill 
County several years ago. 
So far, it’s been showing 
up at the end of the grow-
ing season, so Osorno 
does not think it is a yield-
limiting factor at this time, 
but he remains concerned 
about an early outbreak. 

Common bacte-
rial blight is probably the 
most common disease 

across the entire world, 
says Osorno. “So, anything 
we can do to reduce the 
incidence or the pres-
sure will help to get better 
yields and probably better 
seed quality.” 

Anthracnose has been a 
problem recently in cen-
tral North Dakota. “We 
know it’s in our program,” 
says Osorno. “We always 
do crosses but probably 
need to do a better job of 
keeping track of where it 
is in the pipeline.” 

The work on disease 
resistance is nothing 
new. Osorno says these 
have been breeding tar-
gets since NDSU’s dry 
bean breeding program 
started in 1980. “The real 
challenge is blending 
everything into the same 
pot,” according to Osorno, 
“putting everything to-
gether and still making 
it work under the right 
package-high yield, good 
plant architecture, and 
then disease resistance. 

Then you need to have 
something that has good 
seed size in terms of com-
mercial types.”

Osorno says USDA-ARS 
dry bean breeder Dr. Phil 
Miklas in Prosser, Wash-
ington has been blending 
some of these disease-re-
sistance genes into certain 
material he was willing to 
share with NDSU, with the 
hope that some of those 
lines will have the package 
combination he (Osorno) 
is looking for. “The good 
news is the hard work 
of trying to blend those 
things together is almost 
done,” says Osorno, “and 
now it’s more at the stage 
of validation and testing. 
That’s probably the only 
way we can show results 
with a one-year grant in 
breeding.” 

The Specialty Crop 
Block Grant will help 
NDSU with manpower 
and resources necessary 
to do the final stages of 
this work. Osorno does 
plan to use some molecu-
lar markers to keep track 
of specific genes that he 
wants to make sure are 
present, so there will be 
a lab component as well 
as a lot of greenhouse 
screening for those dis-
eases, and field testing. “At 
some point,” says Osorno, 
“we want to see that they 
are not just resistant but 

NDSU dry bean breeder Juan Osorno received a separate 
USDA Specialty Crop Block Grant a few years ago to develop a 
slow-darkening pinto bean variety. That work is now in its last 
stages, in fact Osorno hopes to release slow-darkening pinto 
beans by next year. “We are really excited about it, actually,” 
says Osorno. “We have breeding lines that have the slow-
darkening trait but on top of that they have a good agronomic 
package and they yield well. I think that’s one of those cases I 
think we can say that the blending happened. I think it’s going 
to be a game changer in the whole region.”
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also they have all the 
agronomic package 
that we’re looking for.” 

In addition to Dr. 
Miklas, Osorno men-
tioned Dr. Julie Pasche, 
NDSU plant patholo-
gist, as an important 
part of the team work-
ing on this disease re-
sistance. 

The North Dakota 
Department of Agri-
culture also received 
one of the six Specialty 
Crop Block Grants, for 
almost $80,000, which 
will be used to increase 
the demand for spe-
cialty crops through 
the marketing and pro-
motion of local foods. 
State Agriculture Com-
missioner Doug Goeh-
ring says when most 
people think about 
local foods, they think 
about CSAs and farm-
ers markets but he de-
cided to take a differ-
ent approach to look at 
all of the production. 

According to Goeh-
ring, “local can mean 
the sugar that you 
purchase at the store. 
That sugar is more 
than likely coming 
from some of our Red 
River Valley farms or 
out in the Williston 
Basin, and along the 
Yellowstone River. It 
could be the dry beans 

that you’re buying off 
the shelf. Whether a can 
of Van Camps pork and 
beans, or Bush’s, there’s 
a good chance those 
beans came from our 
fields in North Dakota.”

Other local foods 
include peas, lentils, 
chickpeas, hummus, 
bread, pasta, malt mix 
and sunflowers, says 
Goehring. “All these 
different commodi-
ties we produce in this 
state are being used as 
food items and we can’t 
forget that they’re local 
also.” Goehring says it’s 
a matter of doing more 
outreach, more educa-
tion and to support the 
state’s local food pro-
grams through farmers 
markets, farm-to-school 
programs, and support 
contributions to local 
food pantries, shelters 
and other charitable or-
ganizations. 

“It’s all encompass-
ing, it’s rather large and 
broad in scope,” says 
Goehring, “but it serves 
the overall purpose 
of reaching out to the 
public and letting them 
know that agriculture 
means many different 
things and we shouldn’t 
forget about that.” 

Sonalan is the right
choice in these five:

Soybeans Sunflowers Dry beans

Yellow Foxtail Kochia Pigweed

Lambsquarters Russian thistle Wild buckwheat
(suppression)

Canola Field Peas

When you want to 
stop these six:

www.FarmSmart.com 
®*Trademark of Dow AgroSciences LLC Always read and follow label directions.
574-G2-7-05 M35-041-001 (2/05) BR 

010-41049

Nothing works harder in soybeans,
sunflowers, dry beans, canola and field
peas than Sonalan® herbicide. Liquid or
granular, Sonalan controls tough grass
and weeds – even ALS-resistant
kochia. Yet it’s still gentle on crops.
Sonalan – working harder for you.

Sonalan_Winter08_kp.indd   1 5/23/08   11:31:01 AM
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Preator Bean
Company

Lynn Preator
PO Box 234

Burlington, WY

307-762-3310   Cell: 307-272-0911

Wyoming Seed
When Quality Counts

Preator_Summer08_kp.indd   1 7/22/08   1:46:56 PM

Western Grown Dry Edible  
Bean Seed

Purchasers, Handlers  
& Processors  

of Dry Edible Beans

Larson Grain  
Company

Larson Grain Company
100 Second Avenue, Englevale, ND 58033

Contact: Nick Shockman  
701-683-5246 / 701-361-2230

 Email: nick.shockman@larsongrain.com  
Website: www.larsongrain.com

 

Purchaser and Processor of Navy  
and Pinto Beans

Receiving Station
Dahlen Farmers Elevator –  

Petersburg, ND  
701.345.8234

Call us for all of your edible bean 
 seed needs!

Star of the West Milling Co.
4082 22nd Avenue NE
McCanna, ND  58251

Jill Sweeney
Email:  jill.sweeney@starofthewest.com

Cell:  701.335.9182 
Office:  701.397.5261 
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United Pulse Produces Dry Bean Flour
United Pulse Trading 

shipped its first product 
from its new Minot, North 
Dakota food processing 
plant in June 2013. This 
followed a $30 million con-
struction project that began 
in 2012 in Minot’s value-
added agriculture complex. 
The plant processes lentils, 
chickpeas, dry beans and 
other pulse crops. 

In addition to tradition-
al processing of pinto and 
black beans, peas, lentils 
and chickpeas, the plant 
will also produce flours, 
proteins, fibers and other 
high quality food ingredi-
ents. United Pulse Trading 
expects to process more 
than 100,000 metric tons 
of pulse crops at the Mi-
not plant every year. 

The Minot plant markets 
its food products through 
its parent company, Alli-
ance Grain Traders, Inc., 
based in Regina, Sas-
katchewan, which sells 
pulse crops in more than 
100 countries. United 
Pulse Trading also oper-
ates a processing plant in 
Williston and a business 
office in Bismarck. Alli-
ance Grain Traders’ goal 
is to be an origin-based, 
value-added processor 
and distributor to the 
global food market. AGT’s 
slogan is “From the Pro-
ducer to the World.”

From its first facility 
in Regina, in the last 12 
years, AGT has gone pub-
lic, and is traded on the 

Toronto Stock Exchange. 
In 2007, they bought their 
first company in the US, in 
Williston, North Dakota at 
the same time it expanded 
into Australia, South Af-
rica, China and Turkey. 

Today, United Pulse 
Trading is a global food 
company, with 29 facto-
ries around the world that 
will ship over a million 
tons of value-added puls-
es. Dry edible beans, peas, 
lentils and chickpeas are 
the backbone of the com-
pany.

United Pulse Trading’s 
Williston processing plant 
buys peas and lentils, 
cleaning, peeling and 
splitting them and distrib-
uting them to the global 

food market. “We’re all 
about adding value,” says 
Eric Bartsch, General 
Manager, “so we saw an 
opportunity to go fur-
ther up that value-added 
chain, to build these prod-
ucts into a high-quality 
food ingredient.”

When United Pulse 
Trading looked at North 
Dakota and Canada and 
where it could expand 
and position its first plant 
to do this process, Bartsch 
says Minot made sense 
because they have a dry 
bean facility in St. Joseph, 
Manitoba, and they want-
ed to be a bigger player in 
the US dry bean industry, 
because they also see an 
opportunity to mill dry 

edible beans into flours 
and various ingredients.

“Minot was an obvious 
location because of its 
proximity to the pea and 
lentil growing region, its 
proximity to the dry edible 
bean region, and the prox-
imity for freight logistics,” 
said Bartsch, “with the 
mainline rail yard being 
there in addition to con-
tainer service.” 

The Minot facility has 
the ability to clean and 
split, or clean and ship 
whole product globally. 
But it can also clean beans 
and mill them into flour of 
different granulations to 
maximize the efficiency of 
the process the consumer 

Bean flours are gaining acceptance on a global scale.

Continued on Next Page
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is using it for. The Minot 
facility can also go one 
step further and extract 
and separate the protein 
and the starch as a gluten-
free, allergen-free, GMO-
free food ingredient for 
global food companies.   

Bartsch says United 
Pulse Trading has distrib-
uted a large amount of dry 
bean flour samples and is 
working on projects with 
many major multinational 
food companies. “So, it’s 
not to full-scale yet. We’re 
doing a fair amount of pea 
protein but the beans we 
see as a great opportunity. 
We have a global food 
ingredient team that is 
working with some mul-
tinational companies that 
are investigating use of 
bean flours.”

United Pulse built a re-
search and development 
facility in Saskatchewan 

that supports the Minot 
project, teaching potential 
customers how to utilize 
bean flours in the prod-
ucts they’re putting on the 
shelves today. Dr. Mehmet 
Tulbek was hired two years 
ago and is focusing on dif-
ferent applications for var-
ious dry bean applications. 
Customers are able to 
come to the lab and learn 
how to use the ingredients 
being made in Minot. 

Bartsch says the re-
sponse from food compa-
nies has been beyond his 
expectations. “They’re re-
ally looking for companies 
to provide these type of 
products on a large scale 
and that’s what we’re 
bringing to the market-
place.”

Bartsch says consumers 
are demanding a healthier 
product and companies 
want to provide it. There’s 

a push to make school 
lunches to be healthier. 
“Beans, peas and lentils 
can be classified in the 
school lunch program as 
a protein or a vegetable,” 
says Bartsch. “The goal is 
how to incorporate these 
products without chang-
ing the taste and utilizing 
the great nutritional ben-
efits that these products 
have to offer.”

“We’re extremely con-
fident, otherwise we 
wouldn’t have made the 
kind of investment we 
have,” says Bartsch. “We’re 
extremely confident that 
this is going to be a main-
stream opportunity for the 
industry. I look at chick-
peas for example. Five, 
six years ago we probably 
exported 90 percent of our 
chickpeas. Today, it’s well 
below 50 percent because 
the hummus market is be-
coming a huge industry. 
You’ve got companies like 
Pepsico, Kraft, all these 
large companies that own 
hummus companies now. 
I see the same for beans. 
To me, it has the potential 
to be a game changer for 
the industry.” 

The pet food market is 
also a huge industry for 
beans, peas and lentils. 
Pet food is a $22 billion 
industry right now and 
growing. “We’re seeing 
more and more pet food 
diets incorporating the 
vegetable-based products 
in their pet foods,” accord-
ing to Bartsch. “Grain-free 
is such a huge buzzword 
right now in pet food.” 

Eric Bartsch, general manager, United Pulse Trading.
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MARK DOMBECK 
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DON STUEVE 
Area 3 Council Member 
Dumont, MN • 320-748-7772

JAMES ZENK 
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Danube, MN • 320-523-2253

NORTHARVEST BEAN GROWERS ASSOCIATION
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DAVID DICKSON 
District 2 Director 
Grand Forks, ND • 218-779-3801

JON EWY 
District 8 Director 
Deer Creek, MN • 218-462-2055

ALAN JULIUSON 
District 4 Director 
Hope, ND • 701-945-2672

TOM KENNELLY 
District 1 Director 
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Grafton, ND  • 701-520-3040

JOE MAUCH 
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Vice President 
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DANIEL WEBSTER 
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Mission Statement
NHBGA, growers representing growers through the check-off 

system, is North America’s largest supplier of quality dry beans. 

Working together to better the industry through promotion, 

research, market development, education of consumers and 

monitoring of governmental policy.  

Our future goals must be continued market exposure and careful 

monitoring of new ideas, consumer choices, and producer needs. 

EXPENSE 2012-13 2013-14

Nutrition/Industrial Research 489,015 286,000

Program Management 242,127 252,300

National &  
Regional Promotion

 
214,000

 
140,000

Research 250,658 298,435

Development 165,500 166,500

Communication 75,000 62,000

TOTAL 1,437,300 1,205,235

INCOME

North Dakota  
Dry Bean Council

 
1,034,269

 
771,242

Minnesota Dry Bean Research & 
Promotion Council

 
311,184

 
301,309

Northarvest Bean  
Growers Association

 
91,847

 
132,684

TOTAL 1,437,300 1,205,235

ANNUAL BUDGET  
APPROPRIATION BY CATEGORY

2013 - 2014 

Budget by Category

DEVELOPMENT 
14%

NUTRITION RESEARCH/
PROMOTION  24%

NATIONAL & 
REGIONAL 

PROMOTION  11%

PROGRAM MANAGEMENT 
21%

COMMUNICATIONS 
5%

RESEARCH 
25%
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F R O M   T H E   P R E S I D E N T

Greetings from those 
of us at Northarvest!

As we look back over another year in the bean in-
dustry, I am amazed at the challenges that we face in 
the ag community; the Farm Bill, research, crop in-
surance, the revenue coverage program and expan-
sion in overseas markets. Whew! We are in a unique 
industry.

But, as most of us would agree, the only way to 
meet these challenges is head on.  Our researchers, 
growers, partners and leaders set us apart from oth-
ers and continue to work hard in the bean industry.

The new revenue crop insurance program began 
in 2013. This four year pilot program for black, pinto, navy and dark red kid-
ney beans offered coverage for dry beans in all counties in Minnesota and 
North Dakota where dry bean yield coverage was available. The revenue 
crop insurance was a result of approximately three years of hard work from 
Northarvest Bean Growers’ crop insurance committee.

The Farm Bill continues to be backlogged in Washington and has been 
pushed to the back burner. We were all hoping for action this past fall but 
disappointingly, nothing got done. But, by the time you get this issue, a new 
session will be starting after this holiday recess and we all hope they come 
up with a plan that is workable for our industry.  Will Congress’ failure to 
renew a multiyear farm bill affect a farmer’s planting decision? It remains to 
be seen.

Research continues to move forward with much success. North Dakota 
State University dry bean breeder, Dr. Juan Osorno, has accelerated his ef-
forts to include a slow darkening gene into his breeding program. Another 
milestone for the industry is a new version of ‘Stampede’ (ND020351-R) 
which is close to being released.  It appears that ‘Stampede’ is more resis-
tant to the new race of rust.

Amid the challenges for our growers, the Northarvest Board, the North 
Dakota Dry Bean Council and the Minnesota Dry Bean Research and Pro-
motion Council use your check-off dollars to deliver the most current infor-
mation on dry bean research and government policies that affect our farms; 
and promote our dry bean industry through domestic and foreign markets.

As you go through our Annual Report, keep in mind that uncertainty con-
tinues to remain on the horizon, but by working together we can success-
fully move forward and provide the best dry bean crop that we can. 

Best of Luck in 2014!
Dan Webster, President
Northarvest Bean Growers Association

NORTHARVEST STAFF

TIM COURNEYA 
Executive Vice President

FAYE COURNEYA 
Office Manager

LYNNE BIGWOOD 
Home Economist

NORTHARVEST 
COMMITTEE MEMBERS

RESEARCH
Norm Krause, (Chair), Joe Mauch, 
Jon Ewy, Todd Sorenson, Tom 
Kennelly, Scott Mund, Jason Mewes, 
Nick Kitsch, Roger Carignan, Grady 
Thorsgard, Mark Dombeck, James 
Zenk, Troy Newhouse

LEGISLATIVE 
James, Zenk, (Chair), David Dickson, 
Tom Kennelly, Don Streifel, Todd 
Sorenson, Jason Mewes, Grady 
Thorsgard, Norm Krause

CROP INSURANCE 
Don Streifel, (Chair), Joe Mauch, 
Tom Kennelly, Roger Carignan, Scott 
Mund, Don Stueve, James Zenk, 
Norm Krause, Troy Newhouse

PROMOTION 
Mark Dombeck, (Chair), Alan 
Juliuson, Tom Kennelly, Jon Ewy, 
David Dickson, Leann Schafer, Grady 
Thorsgard, Jason Mewes, Don Stueve

COMMUNICATION 
Alan Juliuson (Chair), David Dickson, 
Joe Mauch, Scott Mund, Nick Kitsch, 
Leann Schafer, Mark Dombeck

U.S. DRY BEAN COUNCIL
Mark Streed (Delegate), Scott Mund 
(Alternate)

FOOD AID
Leann Schafer (Chair), Alan Juliuson, 
Joe Mauch, Jason Mewes, Grady 
Thorsgard, Mark Dombeck, Troy 
Newhouse

NOMINATING 
COMMMITTEE

Dan Webster (Chair), Don Streifel, 
Jon Ewy, Norm Krause, Scott Mund

Northarvest President, Dan 
Webster, is ex-officio member of all 
committees

Northarvest Bean  
Growers Association
50072 East Lake Seven Road 
Frazee, MN 56544
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Development

BEAN GROWERS  
HAVE CROP  
REVENUE COVERAGE 

After several years of hard 
work, dry bean growers now 
have the option of revenue cov-
erage. The revenue coverage 
functions identically to combo 
revenue protection coverage, 
but uses alternative mechanisms 
to determine the projected and 
harvest prices. 

USDA/AMS Market News 
reports were used to determine 
harvest prices. 

Northarvest Bean Growers Association (NHB) is with other organizations on activities 
to promote and market the industry, targeting Congress, USDA and other U.S. programs 
responsible for purchasing U.S dry beans. By participating in trade shows both nationally and 
internationally, these organizations are able to target consumers, by providing them with 
adequate food and nutrition while reducing food insecurities.

These collaborators include U.S. Dry Bean Council, Northern Crops Institute, Domestic & 
Export Market Initiatives, Food Aid/National Legislation Initiative and Foreign Trade Services. 

The approved 2013 crop year 
harvest prices shown below 
are for the Revenue Protection 
and Revenue Protection with 
Harvest Price Exclusion plans 
of insurance, for Minnesota 
and North Dakota. The spring 
2013 projected prices are listed 
below.

This is a 4-year pilot program 
for black, pinto, navy and dark 
red kidney beans. Coverage is 
being offered for dry beans in 
all counties in Minnesota and 
North Dakota where dry bean 
yield coverage is currently avail-

able. For more information, go 
to www.cropinsuranceresources.
org, click on Pulse Crops Pilot 
Launch Support Education 
Module. 

BEAN GROWERS  
ON CAPITOL HILL

Following the January US 
Dry Bean Council meetings in 
Washington, D.C., Gordley As-
sociates organized meetings 
with Northarvest congressional 
representatives.

Northarvest Bean Grow-
ers Association Director Mark 
Streed, North Dakota Dry Bean 
Council member Scott Mund, 
and Northarvest Executive Vice 
President Tim Courneya visited 
the offices of Senators Amy 
Klobuchar and Al Franken from 
Minnesota, and John Hoeven 
and Heidi Heitkamp from North 
Dakota, as well as Representa-

tives Collin Peterson and Tim 
Walz from Minnesota, and Kevin 
Cramer from North Dakota.  

The talking points, developed 
by Robert Sindt, USDBC Govern-
ment Affairs Liaison, urged the 
expeditious passage of a full, 
five-year farm bill, and maintain-
ing crop insurance as the safety 
net for production agriculture. 
Regarding deficit reduction and 
spending cuts, the bean growers 
urged equity for agricultural pro-
grams so that necessary budget 
balancing and spending cuts 
do not impact farm programs 
disproportionate to cuts in other 
governmental programs. 

Agricultural research, nutri-
tion delivery and education, 
trade promotion and export food 
aid were other talking points. 

Mund, a grower from Milnor, 
ND, said Northarvest growers 
told lawmakers to leave crop 
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Revenue 
Endorsement

Harvest  
Prices

Spring Projected 
Prices

Black beans $0.39/pound $0.31/pound   

Dark red kidney beans $0.57/pound $0.53/pound

Navy beans $0.37/pound $0.34/pound

Pinto beans $0.38/pound $0.33/pound



Professor, Wheat Quality and 
Carbohydrate Research at North 
Dakota State University, talked 
about the unique health benefits 
and quality traits of crops grown 
in North Dakota. Simsek talked 
about wheat, barley, and dry 
beans as food ingredients in Chi-
na. For dry beans, the focus was 
on their high fiber content. Sim-
sek sees potential for dry beans 
for food applications in China as 
beans are not commonly used in 
China and other Asian countries, 
rice is the staple.  Simsek thinks 
the next step will be to bring the 
Chinese here, to the Northern 
Crops Institute, and train them 
on how to use those products, 
so they can get some hands on 
experience.  

Thunyaporn Jeradechachai, 
crop quality specialist at NCI, 
says China has been using bean 
ingredients for a very long time 
in their traditional foods. The 
Chinese were very impressed 
with the innovative ways to use 
beans as whole beans, flours, 
and/or concentrates in pasta, 
bakery products, puffed snacks 
and even ice cream. 

The trip was organized by the 
North Dakota Trade Office, the 
North Dakota Department of 
Agriculture, and the Northern 
Crops Institute.

TRADE MISSION  
VISITS NORTHARVEST

A mission of seventeen dry 
bean buyers and traders from 
Portugal, Mexico, Brazil, Bel-
gium, and South Africa arrived 
at the Northern Crops Institute 
(NCI) in September 2013, learn-
ing more about NCI’s work 
with U.S. dry beans.  The buyers 
learned about our methods of 
grading used in dry beans and 
went on a tour of the NCI labo-
ratories. Thunyaporn “Naggie” 
Jeradechachai, NCI Crop Quality 
Specialist, reviewed a number 
of experimental projects based 
on beans and bean flour that 
she has conducted to develop 
snacks, confectionaries, and 
baking ingredients.  In U.S. dry 
bean production, North Dakota 
ranks first; Michigan is #2; Ne-
braska is #3; and Minnesota is 
#4. The mission was sponsored 
by the U.S. Dry Bean Council.

Communication
It’s well known that good 

communication is the foundation 
of any successful venue.  The 
Northarvest Bean Growers (NHB) 
organization understands this 
and works hard to effectively 
communicate to its growers, 
researchers and the general public.  
In May 2009, Northarvest hired the 
Red River Farm Network (RRFN), 
an agricultural radio network that 
provides 85 minutes of in-depth farm 
news, markets and information to 18 
radio markets in North Dakota, South 
Dakota and Minnesota, servicing the 
area since 1995.

The RRFN broadcasting team 
provides the Northarvest area with 
weekly e-news, weekly dry bean 
radio reports and are editors of the 
Northarvest Bean Magazine.  These 
effective communication tools helps 
all of us work toward the same goals. 

NORTHARVEST RECEIVES 
TWO AWARDS

The Northarvest Bean Grow-
ers Association has recently been 
recognized for two of its outreach 
materials. The “Your Dietician 
Loves Beans” recipe card brochure 
won the Communicator Award in 
the brochure category at the 18th 
Annual Communicator Awards in-
ternational competition ceremony. 
Communique designed the win-
ning recipe card for Northarvest. 
Also, Northarvest’s brochure, titled 
“Delivering World-Class Beans from 
the Heartland of America” received 
a Gold Addy award in the Collateral 
Material Brochure category from the 
American Advertising Federation of 
North Dakota. The brochure was de-
signed by Adfarm in Fargo

insurance alone so they have 
that as their safety net. Regarding 
further extensions of the 2008 
farm bill, Mund said, “I really 
don’t foresee them passing an 
extension which would mean 
they’re (Congress) going to keep 
direct payments.” 

But, Mund acknowledged that 
it’s one thing to extend farm bill 
language and another thing ap-
propriating the money for it. “The 
Foreign Market Development 
and Market Access Programs 
were extended on January 1st, 
but the Office of Management 
and Budget never appropriated 
the money. That’s critical for the 
US Dry Bean Council. We have 
representatives in the Dominican 
Republic and other countries, 
and that’s how they get paid.” 

SOUTHEAST  
ASIANS LEARN  
ABOUT EXTRUDED 
BEAN SNACKS
Fifteen food processors from 
Indonesia, Japan, Malaysia, 
Philippines, Thailand, and the 
United States attended the Snack 
Food Opportunities for U.S. Dry 
Beans Course, at the Northern 
Crops Institute in Fargo in May.  
The course was co-sponsored by 
the U.S. Dry Bean Council.

“During this course, we dem-
onstrated the high quality of U.S. 
dry edible beans, and taught 
participants how to incorporate 
beans into extruded snack food 
products,” explains Thunyaporn 
“Naggie” Jeradechachai, NCI 
Crop Quality Specialist.  “Extru-
sion experts provided hands-on 
experience in extruding beans.  

According to Jeradechachai, 
bean snacks are popular with 
consumers in Southeast Asia.  
Beans are very nutritious with 
low allergens, are gluten-free, 
and contain high quality protein, 
high fiber, high anti-oxidants, 
and high micronutrients.

During this course, the group 
also toured the NDSU AES 
Greenhouse, NDSU edible bean 
breeding field plots, and the 
SK Food Specialty Processing 
Facility in Moorhead, Minn. 
Representatives from seven bean 
suppliers met with participants 
to discuss supplies of U.S. dry 

edible beans.  
Lecture topics included 

U.S. dry bean quality, breed-
ing programs, consumption 
trends, ingredients and ap-
plications, bean and corn 
milling, single and twin-
screw extrusion technology, 
nutrition, starch and protein 
functionality, and product 
trends.

“The US Dry Bean Coun-
cil is pleased to support the 
snack course offered through 
NCI,” says Jeane Wharton, 
Executive Director of the 
U.S. Dry Bean Council (US-
DBC). “Innovations and new 
products are an important 
part of any industry, and the 
bean industry is no differ-
ent.  Market Access Program 
funds from the USDA’s For-
eign Ag Service make such 
coursework possible. USDBC 
participates in promotional 
and educational programs in 
Southeast Asia, Europe, 
Japan, Mexico, South and 
Central America, and the Ca-
ribbean,” she concludes.

Northern Crops Institute 
(NCI) supports regional ag-
riculture and value-added 
processing by conducting 
educational and technical 
programs that expand and 
maintain domestic and inter-
national markets for northern-
grown crops.  NCI is funded by 
the states of Minnesota, North 
Dakota and South Dakota and 
commodity groups in those 
states and Montana. 

NORTHARVEST  
IN CHINA

Fourteen North Dakota 
companies and organiza-
tions were in China in March 
2013 where they successfully 
demonstrated uses for North 
Dakota’s commodities in Chi-
nese food products.

Northarvest Bean Growers 
Association President Dan 
Webster and North Dakota 
Dry Bean Council member 
Grady Thorsgard brought 
samples of pinto, navy and 
black beans, as well as bean 
flour from each of those three 
classes. 

Dr. Senay Simsek, Assistant 
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RESEARCH COULD BRING 
MORE ATTENTION, 
OPPORTUNITIES

Rita Basu, a researcher with Mayo 
Clinic and a DBHRP grant recipi-
ent, received a National Institute of 
Health (NIH) grant of $600,000 per 
year for five years. One of the aims of 
Basu’s research compares a diet rich 
in dry beans to a diet rich in olive oil 
and a high carb, low fat/fiber diet to 
see which is best in improving glu-
cose metabolism. Basu is essentially 
comparing these three diets to see 
how each affects pre-diabetics. Her 
funding from the NIH is a “huge 
success” for the Dry Bean Health 
Research Program.

GRANT AWARDED TO 
STUDY THE DISEASE 
FIGHTING ACTIVITY  
OF DRY BEANS

The National Cancer Institute has 
awarded a $1.54 million, 5-year grant 
to Drs. Henry Thompson and Mark 
Brick, College of Agricultural Sci-
ences, Colorado State University, to 
study the disease fighting activity of 
dry beans. Dr. Thompson emphasizes 
the importance of eating beans as 
a means of fighting cancer and lists 
black, kidney, great northern, navy 

ENEWSLETTER
Want to keep up with the latest news in the dry bean 

industry? Northarvest Bean can email you current dry 
bean research information from North Dakota State Uni-
versity, the University of Minnesota, the latest news in 
Washington and planting and harvest news in your area. 
Sign up for the Northarvest Dry Bean enewsletter at www.
northarvestbean.org. 

FIVE ISSUES OF NORTHARVEST
The Northarvest Bean Grower magazine has a circula-

tion of over 2,750 growers in Minnesota and North Da-
kota. 

Northarvest Bean Growers publishes five issues of the 
Bean Grower magazine. These issues report on the latest 
news in the dry bean industry. Check our website for past 
issues and more information.

CULINARY INSTITUTE OF AMERICA AND 
NORTHARVEST BEAN MEDIA UPDATES

The Culinary Institute of America (CIA) is a private, not-
for-profit college dedicated to providing the world’s best 
professional culinary education. Northarvest partners 
with CIA to promote recipes with beans. On the CIA web-
site, you can watch the chefs prepare these recipes and 
perhaps pick up some new cooking techniques in several 
streaming videos.

Below are current and upcoming activities on their site.
• Northarvest Bean web banner is now on the Culi-

nary Institute of America (CIA) homepage at www.ciapro-
chef.com. The homepage is a popular site, as it currently 
receives 50,000 to 60,000 unique visitors per month.

• The Northarvest Bean e-blast announcing new reci-
pes and videos is scheduled to be in place at the end of 
December.  It will go to more than 120,000 participants, 
comprised of foodservice professionals and food enthusi-
asts.

• Northarvest was featured in the CIA ProChef Smart-
brief newsletter, which goes out to more than 55,000 sub-
scribers.

• Rofami Health and Wellness featured the Northar-
vest Cajun Red Beans and Rice recipe as its ‘December 
Healthy Recipe of the Month’. You can get the recipe at this 
website, www.rofami.com. 

• CIA will post links to the new videos and recipes on 
their Facebook and Twitter accounts in January.
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Nutritional Research
& Promotion

NHB funds nutritional research in different ways from 
implementing the basics of nutrition to providing comprehensive 
educational programs to professionals. Implementing grants for 
research was successful this year, esp. for Dr. Basu, a researcher 
with Mayo Clinic, who is currently studying the correlation of a dry 
bean diet and glucose metabolism. The goal of the Dry Bean Health 
Research Program (DBHRP) is to lead to a greater understanding of 
how dry beans can affect human health.  Currently this funded area 
includes DBHRP, the Bean Institute web site and DBQ Newsletter and 
continuing the social media campaign and more. 

Researchers who submit proposals for the incentive grant 
traditionally focus their research on priority areas that Northarvest 
has determined, these include: cardiovascular disease, obesity, colon 
cancer, GI health, immune system and diabetes.

and pinto. Thompson and Brick 
say you should take action today 
and incorporate more beans into 
your diet. In 2011, Dr. Thompson 
was supported by a Northarvest 
Dry Bean Health Research Program 
Grant.  

WEBSITES PROMOTING  
DRY BEANS

The Culinary Institute of 
America and the Northarvest Bean 
Growers Association collaborated 
on a website to provide consumers 
with basic dry bean information, 
recipes developed by the chefs at 
The Culinary Institute, bean cui-
sine from Latin and Mediterranean 
countries and how-to videos on 
preparation and serving dry beans. 
Check it out at http://www.ciapro-
chef.com/northarvest. 

Of course, Northarvest Bean 
Growers maintains their own 
website which provides USDA-ERS 
Outlooks, Weather and Harvest 
Reports, Consumer Information, 
Bean Links and much more. See us 
at www.northarvestbean.org.

PROMOTING BEANS  
USING SOCIAL MEDIA

Created in 2012, the Bean Insti-
tute’s social media program has 
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BEANS PROMOTED TO SCHOOL COOKS
The Northarvest Bean Growers Association was one of the main 

sponsors of the third annual Healthy Flavors, Healthy Kids National 
Invitational Leadership Summit, May 2013, in San Antonio.

This year, the focus of the program was narrowed in order to 
closely examine how to improve the flavor and quality of foods and 
beverages offered to kids in our nation’s schools. This year’s Summit 
was overseen by a newly formed CIA Healthy Kids National School 
Foodservice Advisory Council: co-chaired by Dr. Janey Thornton, 
the Deputy Under Secretary for Food, Nutrition and Consumer 
Services at USDA and Dr. Katie Wilson, the Executive Director of the 
National Food Service Management Institute.

With the help of sponsors such as Northarvest, the Culinary Insti-
tute of America was able to increase their effectiveness of promot-
ing dry beans. Another program that is benefitting consumers is 
Healthy Kitchens, Healthy Lives.  Evaluations from the summit were 
overwhelmingly positive, and school foodservice operators walked 
away feeling excited to share all that they learned.

 Northarvest Bean Growers Association will continue to sponsor 
these programs which attract approximately 550 healthcare profes-
sionals across the U.S.

This website includes a link to download all the recipes and Pow-
erPoint presentations, www.ciaprochef.com/HealthyKids. 

LYNN BIGWOOD PROMOTES AT DIFFERENT 
FUNCTIONS ACROSS THE U.S.

• The 2013 Annual Women, Infant, and Children (WIC) Educa-
tion and Networking Conference and Exhibits were held in Little 
Rock, Arkansas, April 14-17.  Lynne Bigwood, Northarvest’s Home 
Economist, handed out 200 cookbooks, good considering she 
missed both the opening reception and a full day of exhibiting due 
to winter storm travel disruptions.  WIC’s standard food package 
includes dry and canned beans and their staff continues to look for 
help and recipes to encourage their clients to use beans.  

• North Dakota Long Term Care and ND Academy of Nutrition 
and Dietetics held a joint conference at the Bismarck Civic Center 

shown tremendous growth. The 
goal is to share healthy messages 
about beans and bean recipes 
with registered dietitians (RDs) 
across the country. Our Face-
book community has increased 
254 %; Twitter followers num-
bers increased 115%; and Pinter-
est followers have jumped nearly 
400 percent.

These RDs are sharing our 
message with their social media 
communities, patients, and 
clients, helping us reach thou-
sands more people each day.

 
SOCIAL MEDIA  
CAMPAIGN

www.Twitter.com/BeanInsti-
tute and logo

www.Facebook.com/BeanIn-
stitute and logo

www.Pinterest.com/BeanIn-
stitute and logo

THE BEAN INSTITUTE 
The Bean Institute™ is another 

venue that promotes the health 
benefits of beans. Owned and 
managed by the Northarvest 
Bean Growers Association, this 
website provides cooking vid-
eos, recipes, fact sheets, prepa-
ration tips, and other useful 
information about dry beans. 
This website also sponsors an 

electronic newsletter available 
to dietitians but also to the gen-
eral public.

The Institute is overseen by 
an Editorial Manager and Edito-
rial Board, the latter comprised 
of health experts from the Cu-
linary Institute of America, the 
University of Colorado, PULSE 
Canada, and North Dakota State 
University. 

Check out the latest research 
in dry beans and human health 
at beaninstitute.com.

DRY BEAN QUARTERLY 
NEWSLETTER

Northarvest continues to help 
fund the development, printing, 
and distribution of the Dry Bean 
Quarterly (DBQ) newsletter. 
Each issue of the DBQ is mailed 
to 20,000 registered dieticians 
and emailed to an additional 
35,000 dieticians. A ‘Reader Im-
pact Program’ will be developed 
for registered dietitians who 
are required to earn continuing 
professional educations units. 
With accreditation, DBQ can 
serve as a source for those units. 
These health professionals will 
be required to pass a short quiz 
on each issue to earn the units.   
Go to http: beaninstitute.com/
dry-bean-quarterly.

           
 

Social Media Campaign 
 

        
 

 
 
 

 

  

 

www.Twitter.com/BeanInstitute 

www.Facebook.com/BeanInstitute 

www.Pinterest.com/BeanInstitute 

Regional & National 
Promotion

NHB is committed to educate and promote dry beans 
in all aspects of agriculture.  Funding is able to provide 
development of agricultural education and promotional 
materials.  It also helps by having staff attending food 
shows and Ag in the Classroom activities plus distributing 
promotional material to local WIC programs, Extension 
personnel, consumers and supporting other activities. 

MN and ND Ag in the Classroom programs are an 
example of attracting children to the appeal of dry beans 
through education materials, ‘Bean Crazy’ games, and 
providing CDs of the ‘Beanie Bop’.  It is a creative strategy 
that appeals to children by making dry beans a part of a 
healthy meal or snack. 
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and Ramkota Hotel, May 1-2.  Northarvest par-
ticipated in the exhibits, attended the opening 
keynote speaker and banquet—A White House 
Dinner and Conversation with Chef Walter 
Scheib, the White House Executive Chef dur-
ing the Clinton and Bush administrations (1994 
– 2005). Northarvest furnished 4 door prize 
baskets, with an assortment of gifts; an Arkansas 
cookbook, aprons, bean products and fair trade 
coffee, tea and chocolate.  

• The North Dakota Nutrition Council had 
an excellent turnout when they met in Bismarck 
at the same time that The Culinary Institute of 
America held the Healthy Flavors, Healthy Kids 
conference in San Antonio, TX. Northarvest fur-
nished two door prize baskets worth a total of 
$99--equal to the registration fee.  Pam Vukelic, 
Bismarck High School Food and Nutrition In-
structor, won one of the baskets.  

STUDENTS LEARN ABOUT BEANS
The Minot Living Ag Classroom was held in 

conjunction with the KMOT-TV Ag Expo at the 
State Fairgrounds January 23 and 24.  70 area 
instructors and 743 students attended the two 
day event.    

Lynne Bigwood and Cheryl Olson led the 
Bean Crazy game with 12 class rotations/stops 
during three 1hour and 30 minute sessions each 
day.  Burlington FFA members taught the les-
sons in two booths, timed the event and led the 
classes as they rotated from booth to booth.    

The Bismarck Living Ag Classroom was held 
February 12 and 13th in conjunction with the 
KFYR Radio Agri-International event at the 
Civic Center.  Commodity and other ag groups, 
including Mandan FFA, hosted 13 booths with 
1335 total students in 67 classrooms and teach-
ers, and 119 other adult chaperones.  Many 
groups travel to this event in cars rather than 
buses which multiplies the number of adult 
chaperones who attend.  It is a good opportu-
nity to educate the adults as well as the fourth 
grade students.

BEANS THE FOCUS OF DALLAS 
DIETICIAN SEMINAR

Northarvest Bean Growers Association’s 
hosted a one-day seminar for dieticians in Dal-
las, Texas. The event was designed to shed new 
light on a healthier way to eat. Titled ‘Beans for 
a Better Life’ presented the latest studies on dry 
beans and human health, preparing dry beans, 
bean recipes and information for the restau-
rants and food chains. 

60 registered dieticians from Minnesota, Il-
linois, Arkansas, Oklahoma, and Texas that 
attended this seminar counsel approximately 
27,045 patients and clients on a monthly basis 
so the mission to educate these professionals 
was very important.

This is one of the ways Northarvest has 
uniquely discovered getting beans into the diet 
of Americans. 

Research
In the next 50 years, agriculture will be called upon to produce more food 

than ever before. The USDA estimates that every dollar spent on agriculture 
research generates $10 in benefits to the U.S. economy.

NHB understands that funding scientific research is a critical step towards 
helping dry bean growers in our region and the economy.  Funding research 
totaled 25% of the 2013-14 Annual Budget.  These funds give ag research 
scientists an opportunity to study the advancement of plant varieties, 
disease, enhance dry bean breeding, study plant pathology and weed & 
insect management.

DRY BEAN IMPROVEMENT FOR THE NORTHERN PLAINS
North Dakota State University dry bean breeder Dr. Juan Osorno has accelerated 

his efforts to develop high yielding, high quality bean genotypes. 
Several milestones include:

• Advanced breeding lines from the pinto market class with the slow darkening 
trait are at the final stages of testing and purification. In addition, one light red and 
one dark red kidney bean advanced lines are showing excellent results and may be 
released in the near future.

• As shown in the 2012 grower’s survey, almost 50% of the MIN-DAK region 
planted with pinto beans used NDSU varieties (Lariat, Stampede, ND-307, and Mav-
erick).  Also, 78% of the black bean acreage was planted with ‘Eclipse’, which was re-
leased by NDSU in 2004.  In addition, 15% of the navy bean area was planted either 
with ‘Norstar’ or ‘Avalanche’, which were released in 1991 and 2008, respectively.

• Final purification stages, evaluations, and seed increases of a new version of 
‘Stampede’ with improved resistance to rust are underway so seed can be available 
to growers in 2014.

NEW SMALL RED BEAN DEVELOPED
Osorno recently developed and released Rio Rojo, a new small red bean variety.  
Rio Rojo was grown along with an experimental line from Washington in the 

Cooperative Dry Bean Nursery trial at 11 locations in the U.S. and Canada. Osorno 
believes that for the first time, they may have developed a commercial cultivar with 
the highest levels of resistance to bacterial blight. 

Northarvest’s Research Committee met with Osorno at the NDSU greenhouse 
last winter and saw seed increases of two kidney bean lines. These would be the first 
kidney varieties released by NDSU.

Other funding, which is supported by the dry bean checkoff, is to study the miner-
al content in beans grown in Northarvest. Osorno says Northarvest has the potential 
for mineral bio-fortification in North Dakota and Minnesota. Preliminary analysis 
found a wide variation among commonly grown varieties of the major classes of 
beans in the seed content of various minerals, such as iron, zinc, calcium, potas-
sium and magnesium. Osorno hopes to determine what genes are responsible for 
this wide variation. 

Osorno is continuing his work on white mold resistance, drought tolerance, halo 
blight, gene models, root rot resistance, and plant architecture.

RESEARCH PROJECTS
The dry bean breeding program at North Dakota State University (NDSU) is 

supported in part by funding from the Northarvest Bean Growers.  This year over 
$298,000 will be given to researchers at NDSU, who will identify and develop traits 
for high yielding, high quality beans grown here in the Northern Great Plains. The 
researchers at NDSU are committed to fighting diseases such as white mold, rust, 
root rot, anthracnose, virus, and other bacterial diseases. 

NHB will provide growers with details of the research projects in its next issue. 
These reports will give growers a detailed account of each project
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Put yourself in this picture
When you demand “Blue Tag Certified 
Seed” from IDAHO you’re well on the way 
to a harvest you can boast about!

For sources of Idaho Blue Tag Certified Seed, contact the Idaho Bean Commission 

208.334.3520 or www.bean.idaho.gov

meridianseeds.com   •   866-282-7333

Wheat    ChiCkpeas    Flax    peas    Beans    lentils

Registered and Certified Edible Bean Seed

BLACK
        •   Black Velvet

CRANBERRY
        •   Chianti, Etna, Hooter

 DARK RED KIDNEY
        •   Cabernet, Red Rover

LIGHT RED KIDNEY
        •   Pink Panther, Clouseau

PINTO
        •   Mariah, Medicine Hat, Windbreaker

Seed Available for 2014

We have contract growers that will produce western grown seed for you.
Contact Brad Hertel at bhertel@meridianseeds.com

Alliance Valley Bean, LLC
3792 Elevator Road

PO Box 566
Larimore, ND  58251

Manager: Travis Carlson
tcarlson@alliancevalleybean.com

701-343-6363 

Alliance Black Bean Receiving Stations &
Central Valley Bean Pinto Bean Receiving Stations:

Alliance Valley Bean, LLC                                
Sharon, ND                                          

701-524-2568

CHS, Inc.                                    
Fairdale, ND

Manager: Wayne Aune                                                  
701-966-2515

Central Valley Bean Co-op
Buxton, ND

Gen. Manager: Gary Fuglesten      
701-847-2622

Lee Bean & Seed
Borup, MN

Manager: Mark Harless
218-494-3330
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Government Shutdown Impacts Dry Beans
The November 8th 

USDA crop production 
report included several 
items that were originally 
scheduled to be released 
in the October crop report 
which USDA cancelled 
due to the government 
shutdown. This includes 
acreage revisions based 
on certified acreage data 
for corn, sorghum, soy-
beans, sunflowers, canola 
and dry edible beans. 

USDA reduced both 
planted and harvested 
acres of dry beans in the 
November crop produc-
tion report. US planted 
acreage was cut 90,000 

acres while harvested 
acres are down 80,000 
from USDA’s previous 
estimate. North Dakota’s 
planted acres were re-
duced 70,000 acres, and 
harvested acres declined 
60,000 acres. In Minne-
sota, both planted and 
harvested acres fell by 
25,000 acres. 

Like other federal agen-
cies, USDA’s Foreign Ag-
ricultural Services (FAS) 
ceased nonessential 
operations following the 
government shut down 
in October. FAS’s closure 
however, means the De-
partment immediately 

discontinued administer-
ing market development 
programs such as the 
Market Access Program 
(MAP) and Foreign Mar-
ket Development program 
(FMD), which effectively 
cuts off new funds to 
industry cooperators, in-
cluding the US Dry Bean 
Council, that use those 
monies and checkoff dol-
lars to market American 
goods abroad. 

With USDA staff out of 
operation, cooperator 
organizations were also 
forced to curtail some 
of their activities, which 
many in agriculture are 

worried will ultimately 
affect exports and the U.S. 
ag economy. 

Adding to the uncer-
tainty, the legislative 
authority to fund market 
development programs 
expired on Sept. 30 with 
the 2008 Farm Bill exten-
sion. USDA can continue 
to fund cooperators as 
approved in the 2013 fis-
cal year. However, no ad-
ditional funding can be 
allocated to these efforts 
until the programs get 
new authorizations.

Northarvest Bean Grow-
ers Association Execu-
tive Vice President Tim 

Congratulations to our 2013 TOP GUN winners! 

Kirk Stockton  winner at Cavalier 

Receiving Stations:   
 

BTR Farmers Co-op—Niles, ND          
(701) 466-2281 

Edinburg Farmers Elevator                   
(701) 993-8421 

Fordville Co-op Elevator                       
(701) 229-3293 Johnstown, ND (701) 869-2680 

Cavalier, ND (701) 265-8495 

THE BEAN EXPERTS  
can help you be a winner in 2014 

Order your seed now 
We have a variety of high quality certified seed 

Stop in or call today 

James Bergman 

 winner at Johnstown 

www.johnstownbean.com 
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Courneya says the lack 
of weekly crop progress 
reports, as well as yield 
and production estimates 
from USDA, erased the 
knowledge base beyond 
the government shut-
down. Courneya also says 
the shutdown affected 
dry bean research. “We 
know that there were 
things that were sup-
posed to be done during 
that two week period that 
never got done and will 
probably be delayed for 
another 12 months. And 
we know there was some 
lost research due to mal-
functions of machinery 
that happened during that 
period.”

According to Courneya, 
the lack of funding for the 
Market Access and For-
eign Market Development 
programs means checkoff 
groups, such as the US 
Dry Bean Council, can’t 
plan to go ahead with pro-
grams that are scheduled 
beyond January 1. “We 
feel comfortable that it 
(funding) will be there,” 
says Courneya, “but how 
can you move ahead with 
everything without it be-
ing firm because you’ll 
be spending money you 
don’t have or will never 
get? This thing has put a 
tailspin on us thinking 
positive about tomorrow.”

USDA Economic Re-
search Service Admin-
istrator Mary Bohman 
recently sent the following 
memo to ERS customers 
and stakeholders regard-

ing the FY ‘14 federal 
budget and related ERS 
actions.

Five months ago, the 
Economic Research Ser-
vice made some difficult 
decisions regarding our 
program of work for the 
remainder of Fiscal Year 
(FY) 2013, in response to 
Federal appropriations 
legislation passed by Con-
gress and signed by the 
President in March. As 
the new fiscal year begins, 
we need once again to 
plan and prioritize, and 
to communicate our deci-
sions.

The legislation signed by 
the President on October 
17 includes a continuing 
resolution that funds the 
Federal Government – 
including ERS – through 
January 15, 2014. For now, 
ERS’s FY 2014 appropria-
tion is at last fiscal year’s 
level of $71.4 million.  In 
order to continue provid-
ing high-quality, objective 
research on agriculture, 
food, natural resources, 
the environment, and ru-
ral communities, ERS will 
continue to focus on the 
areas that are most impor-
tant in informing decision 
makers and on the topics 
where we have particular 
strengths as an intramural 
Federal research agency.

As in FY 2013, we can 
in some cases determine 
specific impacts that link 
to a scheduled report or 
data product.  A number 
of our commodity reports 
and data rely on National 

Agricultural Statistics 
Service (NASS) products 
that remain suspended 
because of budget reduc-
tions. Current levels of 
funding for ERS limit our 
ability to quickly develop 
alternative data sources 
or approaches, although 
we continue to investigate 
options. Consequently, 
several ERS commod-
ity newsletters and data 
products listed on our 
Agency’s calendar will 
continue to be suspended, 
and several others will 
lack data hitherto pro-
vided by NASS.

The affected commodi-
ties are aquaculture, veg-
etables and pulses, cattle, 
and fruit and tree nuts.

The reduction in ERS 
financial resources will 
affect our program be-
yond the outlook and data 
products. We are setting 
priorities for our program 
of work for the fiscal year 
ahead and making dif-
ficult choices. Although 
ERS will continue to cover 
the breadth of USDA pro-
grams, we are reducing 
plans in some core areas, 
ultimately leading to few-
er research reports, and 
less flexibility in address-
ing new issues.

At the end of this letter 
is a list of the specific ac-
tions ERS plans to take at 
this point regarding our 
scheduled reports and 
data products. Some ac-
tions continue measures 
taken in FY 2013. Depend-
ing on budget-related 

developments (includ-
ing NASS’s ability to end 
suspension of some of its 
data products), the list 
of affected ERS products 
may change in the coming 
months.

We will continue look-
ing for ways to operate 
more efficiently and to 
innovate in the delivery of 
our information and data. 
And we will keep our cus-
tomers and stakeholders 
informed of any budget-
related changes in our FY 
2014 plans.

Following are specific 
changes planned at this 
time for reports and 
data in the ERS outlook 
program in Fiscal Year 
2014 (October 1, 2013 – 
September 30, 2014), of 
interest to the dry bean 
industry.

Pulses Outlook 
(Quarterly) -- Reports 
suspended pending re-
instatement of NASS sur-
veys for these commodi-
ties.

Vegetables and Puls-
es Data by Category 
and Data by Commod-
ity (Monthly) -- Will 
update data only from 
sources other than NASS, 
pending reinstatement of 
suspended NASS surveys 
for these commodities.

Vegetables and 
Pulses Yearbook 
Tables (Annual) -- Up-
date suspended pending 
reinstatement of NASS 
surveys for these com-
modities.
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Grow with us!

Contact us with your contracti ng interest 
for conventi onal food-grade otebo beans.

Identi ty Preserved Ingredients
Non-GMO & Certi fi ed Organic

SK Food also has ongoing 
needs for all types of 
organic dry edible beans 
and conventi onal food-
grade soybeans.

 High premiums paid.

 Spot sale or forward growing contracts offered.

 Shipping and storage options available.

4666 Amber Valley Parkway • Fargo, ND  58104 USA
701.356.4106 TEL • skfood@skfood.com • www.skfood.com

Thank you for “growing with us” for more than 20 years.We wish everyone a safe and bountiful harvest!

Purchaser and Processor of Pinto and Black Turtle Beans
                          3 Locations Near You

Leeds
Ph: 701-466-2398     
Fax: 701-466-2076

Grace City
Ph: 701-307-0408

Maddock  
Ph: 701-438-2441

Brian and James Engstrom
6131 57th Ave. NE, Leeds, ND

Phone: (701) 466-2398 / F ax: (701) 466-2076 
Email: briane@engstrombean.com
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USDA Estimates 25 Percent Smaller Dry Bean Crop in 2013

Area Planted Area Harvested Yield Per Acre 1 Production 1

State 2012 2013 2012 2013 2012 2013 2012 2013

1,000 Acres 1,000 Acres Pounds 1,000 Cwt

Arizona 13.5 12.0 13.4 12.0 2,070 1,900 277 228  

California 58.5 50.0 57.5 49.5 2,270 2,320 1,304 1,150  

Colorado 50.0 38.0 45.0 35.0 1,840 1,400 828 490  

Idaho 145.0 120.0 144.0 119.0 2,100 1,900 3,024 2,261  

Kansas 8.0 5.0 7.5 4.6 2,110 1,800 158 83

Michigan 200.0 175.0 197.0 172.0 1,790 1,900 3,526 3,270  

Minnesota 160.0 120.0 155.0 115.0 2,000 1,950 3,103 2,244  

Montana 32.0 21.8 31.1 20.5 1,500 1,900 466 389 

Nebraska 145.0 130.0 133.0 117.0 2,400 2,350 3,193 2,750  

New Mexico 9.8 13.0        9.8 13.0 2,200 2,240 216 291  

New York 10.0 8.0 9.5 7.7 1,920 1,600 182 123  

North Dakota 700.0 440.0 685.0 430.0 1,700 1,650 11,660 7,095  

Oregon 10.5 8.3 10.5 8.2 2,460 2,300 258 189  

South Dakota 13.0 12.0 12.9 11.5 2,060 2,000 266 230 

Texas 22.0 33.0 17.0 30.0 800 1,220 136 366  

Washington 115.0 115.0 115.0 114.0 1,930 1,850 2,220 2,109  

Wisconsin 5.2 5.4 5.2 5.4 1,940 1,810 101 98

Wyoming 45.0 35.0 42.0 33.0 2,400 2,100 1,007 693                                                                     

United States 1,742.5 1,341.5 1,690.4 1,297.4 1,889 1,854 31,925 24,059  

DRY EDIBLE BEAN AREA PLANTED AND HARVESTED, YIELD, AND PRODUCTION - STATES AND UNITED STATES: 2012 AND FORECASTED DECEMBER 1, 
2013 (FOR FULL USDA DECEMBER CROP PRODUCTION REPORT: HTTP://WWW.USDA.GOV/NASS/PUBS/TODAYRPT/CROP1213.TXT)

1 Clean Basis.

Other classes: 2012 2013

1,000 cwt

Black 3,739 2,510

Great Northern 1,222 1,509

Lt Red Kidney 802 822

Dk Red Kidney 905 804

Pink 612 476

Small Red 838 548

Cranberry 69 53

Garbanzo 3,332 3,330

US dry bean production is esti-
mated at 24.05 million hundred-
weight (cwt) for 2013, down 8 mil-
lion cwt, or 25 percent, from 2012. 
Harvested area is forecast at 1.3 
million acres, an increase of 6,800 
from November, but 23 percent less 
than 2012.

The average US yield is forecast 
at 1,854 pounds per acre, down 35 
pounds from 2012. 

North Dakota’s dry bean crop 
estimate is put at 7.095 million cwt, 
39 percent below the previous year. 

Harvested acres are up 10,000 from 
November, but down 37 percent 
from the previous year. The average 
yield is pegged at 1,650 pounds per 
acre, down from 1,700 in 2012. 

Minnesota’s crop production 
declined 28 percent in 2013, as har-
vested acres fell 26 percent, and the 
average yield declined 50 pounds, 
to 1,950 pounds per acre.

By class, USDA estimates the pin-
to bean crop at 8.523 million cwt, 
down 37 percent from the previous 

year.  US navy bean production, at 
3.376 million cwt, is 31 percent be-
low the previous year.
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•  High-yielding, upright black bean variety suitable for direct harvest
•  Erect, short-vine growth habit suitable for direct harvest
•  Matures in 95 days, four days earlier than Shania and Black Velvet
•  Uniform maturity and excellent dry-down
•  Only black bean variety with moderate resistance to common bacterial blight
•  Similar in seed size and shape to T-39
•  Good canning quality and color retention after cooking

NEW

BLACK BEAN SEED

Michigan Crop Improvement Association    
Web Site: www.michcrop.com   Phone: (517) 332-3546

Zorro

Mexico Produces Good Bean Crop
According to the US ag 

attaché’s report from Mex-
ico City, dated October 31, 
2013, dry bean harvested 
acres and production 
estimates were revised 
upward, reflecting the lat-
est Mexican government 
official data published by 
SAGARPA. Official sources 
stated that the favorable 
weather conditions, with a 
regular rainy season since 
September, encouraged 
growers to increase plant-
ed areas of dry beans in 
the main producing states 
such as Zacatecas, Du-
rango and San Luis Potosi. 
Moreover, these favorable 
weather conditions have 
favorably impacted the 

expected yields.
Official sources now 

estimate that the 2013 
spring/summer crop cycle 
will produce approxi-
mately 855,000 metric 
tons of dry beans, slightly 
higher than the produc-
tion reached for the 
same crop cycle last year 
(810,000 MT). Total dry 
bean production in Mexi-
co is forecast at 1,135,000 
MT, a seven percent in-
crease from 2012 and 81 
percent above the drought 
year of 2011. 

The US ag attaché report 
also reduced Mexico’s 
dry bean import esti-
mate while increasing 
the export estimate for 

the 2013/14 marketing 
year, based on updated 
official information from 
the General Customs Di-
rectorate of the Secretariat 
of Finance and SAGARPA. 
Mexican dry bean im-
ports are now forecast at 
140,000 MT. The import 
estimate for the previous 
marketing year was raised 
to 232,000 MT, based on 
final official data. This 
would represent a 40 per-
cent decrease in dry bean 
imports this marketing 
year. 

Mexico’s dry bean 
exports are forecast at 
27,000 MT, up from 16,000 
MT the previous market-
ing year. Ending stocks 

are pegged at 215,000 MT 
compared to 137,000 MT 
the previous year. 

On October 22, 2013, 
SAGARPA published a 
press release about dry 
beans, with several points, 
among them:

• SAGARPA an-
nounced a scheme of as-
sistance to avoid market 
distortions and safeguard-
ing dry bean growers, 
mainly in the states of 
Zacatecas, Chihuahua 
and Durango

• SAGARPA performed 
an intense collaboration 
between dry bean grow-
ers, traders, consumers 
and local authorities to 
take preventive measures 



January 2014  Northarvest Bean Grower        45

*  New high-yielding, upright pinto bean variety suited for direct harvest
*  Highest yielding bean in Michigan for four consecutive seasons
*  Matures in 98 days, three days later than LaPaz pinto
*  Excellent white mold avoidance and yields under white mold pressure
*  Resistant to common strains of rust and mosaic virus 

Michigan Crop Improvement Association    
Web Site: www.michcrop.com   Phone: (517) 332-3546

PINTO SEED

NEW

in favor of the production 
chain

• Based on the close 
coordination with the 
Secretariat of Economy, 
and due to the adequate 
supply of dry beans in 
the domestic market, it is 
agreed that there will be 
no imports of dry beans

• This strategy is ex-
pected to benefit growers 
of black and pinto beans 
of Zacatecas, Chihuahua 
and Durango

Regarding the state-
ment that there will be 
no imports of dry beans 
(reportedly until the do-
mestic dry bean crop is 
sold), Government of 
Mexico officials informed 
the US ag attaché that it 
is looking to cancel the 
unilateral tariff rate quota 

(TRQ) that is announced 
each year. However, Mexi-
can government officials 
said this TRQ does not 
apply for countries un-
der the North American 
Free Trade Agreement 
(NAFTA) such as the US 
and Canada. The Mexican 
officials reiterated that US 
dry bean imports will not 
be suspended, as Mexico’s 
import tariffs on US dry 
beans were eliminated 
under NAFTA since Janu-
ary 1, 2008.

LARGER ESTIMATE
The latest update on 

the spring-summer crop 
from US Dry Bean Council 
consultant Raul Caballero 
indicates a larger Mexi-
can crop than estimated 

PRODUCTION STATISTICS:   
SPRING/SUMMER CYCLE 2013
State Hectares Prod. MT Yield (MT/Ha)

Zacatecas 667,000 553,610 0.830

Durango 288,000 227,500 0.790

Chihuahua 113,000 93,225 0.825

Guanajuato 89,000 71,200 0.800

S.L. Potosi 131,000 65,500 0.500

Subtotal 1,288,000 1,011,055 0.784 

Other 252,000 189,000 0.750

Total 1,540,000 1,200,055 0.779

Source: Merc@limentos with SAGARPA and ASERCA data

SAGARPA’S ESTIMATIONS-2012
State Hectares Prod. MT Yield (MT/Ha)

Zacatecas 561,746 251,169 0.447

Durango 246,111 105,077 0.427

Chihuahua 124,692 96,959 0.777

Guanajuato 93,393 49,944 0.535

S.L. Potosi 102,295 49,192 0.480

Subtotal 1,128,237 552,341 0.489

Other 287,859 225,647 0.784

Total 1,416,096 777,988 0.549
Continued on Next Page
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by the US ag attaché. 
Mexico’s dry bean acreage 
increased nine percent 
in 2013 compared to the 
previous year. Yields are 
mostly 23 to 36 percent 
better than last year, and 
Caballero estimates Mex-
ico’s total spring/summer 
production at 1.2 million 
tons, up 54 percent from 
2012.

According to Caballero, 
bean planting in Durango 
reached 288,000 hectares, 
30 percent above what 
was programmed and 30 
percent more than recent 
years. This is because of 
the good rains that oc-
curred in July and Sep-
tember. As the rain began 
to fall in July and early Au-
gust, the Mexican govern-
ment offered subsidized 
certified bean seed to the 
producers.

The state of Zacatecas 
also received rain from 
June to September. As a 
result, the planting sur-
face increased to 667,000 
hectares, 20 percent 
more than the programed 
556,517 hectares.  

In the previous two crop 
cycles, growers in Chi-
huahua planted 115,000 
to 120,000 hectares of 
beans. In 2013, they re-
ceived abundant rainfall 
from June to August, ac-
cumulating high moisture 
levels in the soil. This did 
not allow the planting of 
the total programmed 
133,210 hectares of beans. 
Planting totaled 113,285 
hectares. 

Following a harvest 
tour in October, Caballero 

said bean production in 
general in the five most 
important bean states can 
be considered as good 
in terms of both yields 
and quality. He estimates 
yields from 900 kilos to 1.1 

metric ton per hectare on 
30 percent of the harvest-
ed area; from 750 to 900 
kg/Ha on 25 percent of the 
crop, and from 300 to 750 
Kg/Ha on 45 percent of 
the harvested acres. 

Using data from SIAP-
SAGARPA and PROMAF, 
Caballero estimates 48.7 
percent of Mexico’s bean 
production is pinto beans; 
29 percent is black beans, 
and 22.3 percent are col-
ored beans.  
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Northarvest at Americas 
Food and Beverage Show

The vibrant and diverse 
cultures of Latin America 
and the Caribbean took 
center stage at the World 
Trade Center Miami’s 17th 
Americas Food and Bever-
age Show in late October, 
with more than 500 food 
producers from 22 coun-
tries, each showcasing 
their products, recipes and 
delicacies. This show, at 
the Miami Beach Conven-
tion Center, is the largest 
specialty food trade event 
in the Western Hemi-
sphere.

Northarvest Bean Grow-
ers Association Executive 
Vice President Tim Cour-
neya said the quality of 
buyers was not like it was 
in recent years. “Most of 
the people that did stop 
by (the booth) weren’t 
in a position to say they 
needed ‘10,000 tons of this 
or 5,000 tons of that.’ The 

other thing is,” said Cour-
neya, “we had people actu-
ally stop over at our booth 
from other countries that 
wanted to sell us beans.”

Courneya thought the 
quality of the buyers 
weren’t at the show this 
year with a strong interest 
of new business, which 
kind of complements what 
he’s heard from local el-
evators. Courneya said the 
only beans that had strong 
interest were dark red kid-
neys, light red kidneys and 
Great Northerns. “And in 
today’s market,” said Cour-
neya, “those beans are so 
tied up, they’re scared they 
don’t have enough supply 
to get to their traditional 
outlets.” 

The beans that are in 
strong supply, such as 
pintos, navies and black 
beans, the market didn’t 
show up in Miami to sup-

port it, according to Cour-
neya. “We were a little bit 
stumped about what we 
were confronted with at 
the show.” 

North Central Com-
modities sales manager 
Bill Thoreson also sensed 
a lot of interest in the col-
ored beans, like the dark 
red kidneys, small reds, 
and cranberry beans, but 
from the standpoint of the 
pintos, it was somewhat 
of a down year. According 
to Thoreson, “That show 
tends to be a show where 
the Caribbean countries 
come in pretty heav-
ily and a lot of them, like 
the Dominican Republic 
and Haiti, are big pinto 
customers. We didn’t see 
those countries there; we 
saw more of the countries 
that use the small reds and 
the dark reds.”

Since the pinto bean 

buyers weren’t at the 
show, Thoreson can only 
speculate that one reason 
may be the higher values 
of those beans this year 
compared to a year ago. 
Thoreson also found the 
number of people from 
other countries trying to 
sell dry beans into the US 
interesting. 

Buyers were impressed 
with the quality of the 
samples of Northarvest 
beans in the booth, except 
for some comments about 
the small size of the black 
beans, a result of the dry 
weather when the pods 
were filling this summer.

The Americas Food and 
Beverage Show also fea-
tured the VII Annual Chefs 
Competition with interna-
tional teams competing for 
cash prizes and the title of 
“Best Chef of the Ameri-
cas.”
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NVF, Inc.
1581 Freedom Ave NE
Manvel, ND  58256
Phone: 701-696-2484
Email: nvfinc@invisimax.com

GIVE YOUR BEANS
THE NACHURS

A D V A N T A G E

www.nachurs.com

MAXIMIZE YOUR BEAN PROFITS
with seed-placed starter and foliar feeding.

STARTER FERTILIZER:
• Seed safe at recommended rates
• Stimulates early growth and  
   uniform emergence
• Establishes better root system
• Promotes quicker maturity
• Can be applied with zinc
• Maximizes bean yields & profits

For maximum yields and early season plant performance,  
give your bean crop.......The NACHURS Advantage.

FOLIAR FERTILIZERS:
• Foliar safe at recommended rates
• Improves pod set
• Promotes earlier maturity
• Can be applied with trace elements
• Maximizes bean yields & profits

Northern Valley Fertilizer has been helping local bean growers achieve 
higher profits per acre for over 40 years. To maximize yields and profits per 

acre, bean growers are incorporating quality starter and foliar fertilizers 
from Northern Valley Fertilizer into their crop production programs.
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EU-Canada Free Trade Agreement 
Canada’s pulse and spe-

cial crops industry strongly 
supports a new free trade 
agreement between 
Canada and the European 
Union. The agreement 
creates significant op-
portunities for Canada’s 
pulse and special crop sec-
tor through the reduction 
or elimination of tariffs 
for pulses that have been 
processed and exported 
as flour, fiber, starch and 
protein. 

Tariffs for pulse flours, fi-
ber and protein will be re-
moved immediately, while 
the tariff for pulse starch 
will be phased out over 
seven years. The size of the 
overall market for pulse 
ingredients in Europe is 
expected to rise as de-
mand for environmentally 
sustainable and healthy 

food products continues to 
grow. 

Grant Fehr, vice-pres-
ident and general man-
ager of Legumex Walker in 
Morden, Manitoba, thinks 
the free trade agreement 
is a great opportunity for 
Canada where value add-
ing of pulses, beans, peas 
and lentils, that market in 
the EU is now opened up. 
According to Fehr, “we can 
now compete on a com-
modity basis versus on a 
tariff basis.”

Fehr thinks the best 
near-term trade opportu-
nities will be for flour, and 
protein-based pea prod-
ucts because the demand 
for those products is so 
great right now and the 
traditional production area 
just can’t keep up with de-
mand.

Fehr said it’ll be a little 
bit of time before Legumex 
Walker gets into marketing 
dry bean flour. “Obviously, 
the pea protein has always 
been an interest, and now 
with that EU market open-
ing up to us, I think that 
will put a greater emphasis 
on our company in devel-
oping that marketplace for 
ourselves.” 

The EU has always been 
an important market for 
Legumex Walker and, says 
Fehr, “even if weren’t in 
that market, they are such 
a big user of our commodi-
ties, whether produced 
here or in other produc-
tion areas, they influence 
the market value consider-
ably.”

According to the Ca-
nadian Special Crops As-
sociation, the EU is one of 

Canada’s top three markets 
for Canadian pulse and 
special crop exports and 
is valued at approximately 
$250 million annually. 
Canada exports more than 
180,000 tons of peas and 
lentils to the EU each year, 
as well as 38 percent of Ca-
nadian dry bean exports. 

While Canadian whole 
pulses and special crops 
are well established in the 
EU, exports of processed 
products have been re-
stricted by tariffs.  

Pulse Canada estimates 
that the overall market 
potential for pulse flours 
and fractions in European 
bakery products, snacks, 
processed meats, instant 
noodles and pet food 
could grow to more than 
one million tons of pulse 
flour per year.

Northarvest Participates in 
Minnesota WIC Conference

The Minnesota WIC (Women, Infant 
and Children) conference exhibits 
were held October 29 at the Double-
tree by Hilton in Bloomington, MN.  
A registration of 500 staff from across 
the state exceeded expectations. The 
“Beans for the Health of It!” poster was 
a hit.  Many participants took samples 
of The Bean Cookbook and all the bro-
chures so they can order them.  Many 
conference attendees asked specific 
questions about cooking dry beans 
and thanked Lynne Bigwood and 
Northarvest for being there.   
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Chelated
Micronutrients

 Blue Diamond Activator

 10% Zinc 9.5% Nitrogen 4% Sulfur

 10% Zinc 5% Sulfur

   8% Copper 4% Sulfur

 10% Chelated Boron

 16-8-2 Micronutrient Package

For more information and a 
complete line of micronutrients

Call NWC, Inc.
800-315-2469

Box 33, Emerado, ND 58228

Tell us about your farm. 
Lloyd Johnson Farms is a 
Century Farm, started in 
1889. My wife is a 4th gen-
eration farmer. We raise 
seed wheat and barley, 
seed soybeans, sugar-
beets, and occasionally, 
dry beans and sunflowers. 
I am looking at planting 
black beans in 2014. We 
have grown blacks and 
navies in the past.

What has you consider-
ing beans again? Prices of 
everything else, and it’s 
good in our rotation.

What innovation or 
technology has most im-
pressed during your farm-
ing career? Initially, it was 

BRIAN JENSEN 
Stephen, MN

How long have you been 
farming? 22 years. I am 
the 4th generation at the 
Jensen Seed Company. 
The farm was started by 
Jens and Marie Jensen in 
1911. 

How many years have you 
been raising edible beans? 
About that long, 22 years.

What class of beans do you 
grow? Mostly navies. It’s 
simpler to raise just one 
variety.

What equipment or tech-

nology is your favorite on 
the farm? Auto steer. I’ve 
been using it ever since it 
came out.

What other crops do you 
grow? Sugarbeets, wheat, 
corn, barley and soy-
beans. 

If you could win a vacation 
to anywhere in the world, 
where would you go? Ha-
waii.

Do you have any hobbies? 
Snowmobiling and water 
skiing with the family.

KURT AAKRE
Karlstad, MN

the auto steer, and now 
yields and yield mapping. 

What do you do for fun? 
In my spare time I like 
to hunt. Our son likes to 
hunt and I like to hunt 
with him, deer hunting. 
Otherwise, I enjoy family-
that’s very important and 
you gotta make sure that’s 
first and foremost. I’m 
from a family of eight, in-
cluding seven boys. Six of 
us are farming either full 
or part time. 

Did you get your deer this 
year? I didn’t. We had lots 
of opportunities, I just 
never shot. We like a big 
one and we just chose not 
to shoot.

From bean planting to harvest,  
Trinidad Benham can help with your needs! 

 

Visit our booth at Bean Day in Fargo! 
 

The RIGHT CHOICE for Growing Business 

 
 

Nathan Fitzgerald, Field Rep. 
(701) 840-8653 

 

Martin Franko, Field Operations Mgr. 
(406) 839-7054 

 
 

Colgate, ND . . . . . . . . . . . . . . . . . . . (701) 945-2580 
 

Courtenay, ND (CHS) . . . . . . . . . . .(701) 435-2471 
 

Pillsbury, ND . . . . . .  . . . . . . . . . . . . (701) 945-2709 

www.TrinidadBenham.com 



2014 Twin Master

Contact your local authorized dealer

www.pickettequipment.com
1-800-473-3559

QUALITY is 
our #1 Goal

Low Impact Threshing System

13 1/2 ft. Dump Bin Height

HARVEST BEANS LIKE YOU MEAN IT

16 row 22” model ONE STEP
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See you at Bean Day!  See pages 7-9 for details.


